NEWS 12 NEW JERSEY LLC
1111 STEWART AVENUE « BETHPAGE, NEW YORK 11714

April 11, 2016

Davis Wright Tremaine LLP

Suite 800

1919 Pennsylvania Avenue, N.W.
Washington, D.C. 20006-3401
Attention: Maria T. Browne

Re: Certification of Compliance for Children’s
Television Programming — 1st Quarter, 2016

Dear Ms. Browne:

You have recently requested information from us to assist you in your record
keeping obligations respecting the commercial limitations imposed on children’s
programming by the Children’s Television Act. We hereby advise you that for the
period January 1, 2016 through March 31, 2016, none of News 12 New Jersey's
programming was originally produced and broadcast primarily for an audience of
children 12 years old and under, and therefore the FCC limits on commercial
time as contained in 47 C.F.R. Section 76.225 do not apply to any of News 12
New Jersey's programming for such period.

We trust that this satisfies your request.
Sincere y, \E

M Patrick Dolan

President




NEWS 12 WESTCHESTER LLC

1111 STEWART AVENUE - BETHPAGE, NEW YORK 11714

Aprit 11, 2016

Davis Wright Tremaine LLP

Suite 800

1919 Pennsylvania Avenue, N.W.
Washington, D.C. 20006-3401
Attention: Maria T. Browne

Re: Certification of Compliance for Children's
Television Programming — 1st Quarter, 2016

Dear Ms. Browne:

You have recently requested information from us to assist you in your record
keeping obligations respecting the commercial limitations imposed on children’s
pregramming by the Children’s Television Act. We hereby advise you that for the
period January 1, 2016 through March 31, 2016, none of News 12 Westchester
or News 12 Hudson Valley's programming was originally produced and
broadcast primarily for an audience of children 12 years old and under, and
therefore the FCC limits on commercial time as contained in 47 C.F.R. Section
76.225 do not apply to any of News 12 Westchester or Hudson Valley's
programming for such period.

We trust that this satisfies your request.

Since ely,

4

"‘Q-o Patrick Dolan

President




NEWS 12 THE BRONX LLC
1111 STEWART AVENUE - BETHPAGE, NEW YORK 11714

April 11, 2016

Davis Wright Tremaine LLP

Suite 800

1919 Pennsylvania Avenue, N.W.
Washington, D.C. 20006-3401
Attention: Maria T. Browne

Re: Certification of Compliance for Children's
Television Programming — 1st Quarter, 2016

Dear Ms. Browne:

You have recently requested information from us to assist you in your record
keeping obligations respecting the commercial limitations imposed on children’s
programming by the Children's Television Act. We hereby advise you that for the
period January 1, 2016 through March 31, 2016, none of News 12 Brooklyn's
programming was originally produced and broadcast primarily for an audience of
children 12 years old and under, and therefore the FCC limits on commercial
time as contained in 47 C.F.R. Section 76.225 do not apply to any of News 12
Brooklyn’s programming for such period.

We trust that this satisfies your request.

Sineerely-.

. /

| "Wﬁ/{ I ‘.

Patrick Dolan

&/ President




!-F!M‘iﬁ%

DAVIS WRIGHT TREMAINE LLP

Mrs Maria T. Browne

Suite 800 —1 919 Pennsylvania Avenue N.W.
Washington, D.C. 20006 - 3401

UNITED STATES OF AMERICA

Copy: Mr Eric Goldberg - 60 Columbus Circle, 16" Floor - New Yark, NY 10023 - USA

Paris, April the 4% 2016,

Dear Maria T. Browne,

As per your letter dated March 18" 2016, | confirm that:
- FRANCE 24 is exempt from FCC captioning requirements because it has per channel annual
revenue less than 3 millions USD, and

- FRANCE 24, as a news network, does not air children programming.

With best regards,

&0 e arll": De»’roﬁma ® 9 a j Issy-las

SA B 4% [a§li czms o iﬁrmrrf




ILD 'S PROGRAMMING CERTIFICATIO
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“ECC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by
as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

I hereby declare under penalty of perjury that the foregoing is true and correct.

Execute this 07 day of \/] aql 204§.

Signature
ictor ROCARIEES
N D¥;§teur génct?raézdéz%%t:? s
ame (Print O e Ressource
) | ' | e?ék“hi?f’e‘%&mm wﬁgga
K ) - 4— .
ﬂif ka[‘j{ﬂl" RUCAP\IES France 2

Title Ckw} Otsgh{l' ‘uﬁ OHABW

DWT 29137443v1 0102438-000008
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CHILDREN' i Y s CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
cach of the children’s programs and series identified below so that the total commercial time
{including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are e§pl 'nej izk detail below. I further certify that I have been designated by

- % \ Brrer” as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits. and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

— - I

)

1 hereby declare undq’r penalty of perjury that the foregoing is true and correct.

ecuted thi - day of /’!{/}72’ :f / 20/ é
& L. ' —
Signature

— A4 )€ 7\0/ CynLis]

Name (Print)

o duchinn i VWW}/@V’

Title

DWT 29737443v] 0102438-000008



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are_ explained in detail below. I further certify that I have been designated by
SN ESC e Ys T as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

NS ATV C AL PTRSG-eb My~ b

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 2 7 _day of S A b 20/ 4 .

/
v . /\-_/L/.—ﬂ_‘\-—-“'“
Signature

/ N R Iy Y,
Name (Print)

COvu

Title

DWT 29137443v1 0102438-000008
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April 19, 2016 VIA E-MAIL & REGULAR MAIL

Ms. Maria T. Browne

Davis Wright Tremain LLP

1919 Pennsylvania Avenue N.W_, Suite 800
Washington, DC 20006-3401

Email: mariabrowne@dwt.com

RE: Time Warner Cable
Compliance Certification for Hustler TV

Dear Ms. Browne:

We received your request for LFP Broadcasting, LLC (“LFP”) to provide certification of
compliance with the Closed Captioning requirements as set out under 47 CF.R. 79.1 and the
Children’s Television Act of 1990.

LEP certifies all of its programming carried by Time Wamer Cable during this reporting period
of Q1 2016 (the “Reporting Period™) is in compliance with the Closed Captioning requirements
set forth in 47 CF.R. 79.1. LFP is exempt from 47 C.FR. § 79.1(j)~(k) requirements pursuant to
the exemption provided under 47 C.F.R. § 75.1(d)(11) and (12). Please note that the required
certification is  also  available on the following widely available site:
hup... www hustlertvaffiliates.com. .

Additionally, LFP certifies that during the Reporting Period, none of its programming contained
any children’s programming as defined under 47 CFR 76.225.

lease do not hesitate to contact me with any guestions.

Sincerely,

Christopher Woodward
Chief Operating Officer and Executive Vice President

8484 Wiishire Boulevard, Suite 900 | Beverly Hills, California 90211 | Tel 323.65{.5400 | Fax 323.651.0651



Children’s Programming Certification
First Quarter 2016
January Ist, 2016 — March 31st, 2016

This i3 to cortify that as a standard practice, Video Rofa tormats and airs the following
children’s programs and series so that the total commecreial time (including local avails)
does not exceed 10.3 minutes per hour on weekends and 12 minutes per hour wecekdays.
in compliance with the Children’s television Act of 1991 and the rules and regulations of

the Federal Communications Comimdssion:
Children's Programs Al
NONE

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 7" dav of April 2016

/../,-*f

- -

/ - Signature

Jorge Fiterre
Name

Aftiliatc Sales
Title
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RURAL MEDIA.

G R O U@pP

March 31,2016

This letter is intended to assist RED-TV affiliates in satisfying their obligations with the Federal
Communications Commission’s Television Regulations. RFD-TV hereby certifies that;

1. __All programming provided during this past calendar quarter, ending March 31, 2016, was
in compliance with the Federal Communications Commission’s Children’s Telgvision
Regulations (including, without limitation, regulations regarding the display of website
addresses and/or “host selling” activities “Children’s TV Rules”).

OR

2, _X RFD-TV is not required to comply with the Children’s TV Rules with respect to the
Service because (please explain): RFD-TV doesn’t carry children’s programming at this
time. RFD-TV agrees that it will notify affiliates within thirty (30) days of a change in the
compliance with the Children’s TV Rules. '

Sincerely yours,

R

Patrick Gottsch
Founder & President

s ot mFAM!LYNET (Sirusiay)

et dara

Gopporate Headyguarters « 931 Village Square » PO Box BG8 » Gretna, NE §3028




RURAL MEDIA.

G O up A e

March 31,2016

This letter is intended to assist FamilyNet affiliates in satisfying their obligations with the Federal
Comumunications Commission’s Television Regulations. FamilyNet hereby certifies that:

1. __ All programming provided during this past calendar quarter, ending March 31, 2016, was
in compliance with the Federal Communications Commission’s Children’s Television
Regulations (including, without limitation, regulations regarding the display of website
addresses and/or “host selling” activities “Children’s TV Rules™).

OR

2, _X FamilyNet is not required to comply with the Children’s TV Rules with respect to the

Service because (please explain): _FamilyNet doesn’t carry children’s programming at this
time, FamilyNet agrees that it will notify affiliates within thirty (30) days of a change in the
compliance with the Children’s TV Rules,

Sincerely yours,

/

Patrick Gottsch
Founder & President

LHANKEL 147

l 1 iFAM ILYNET (csirfusrats)

ENCYEIRS PRI TERT et s

Coxporate Headgusriars * 921 Village Square * PO Box 868 « Gretna, NE 68038
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April 1, 2016

VIA FACSIMILE — (202) 973-4481

Davis Wright Tremaine, LLP
Suite 800

1919 Pennsylvania Avenue, N.W,
Washington, D.C. 20006-3401
Attn: Maria T. Browne

Re: Certification of Compliance with Children’s Television &
Closed Captioned Programming — Ist Quarter, 2016

Dear Ms. Browne:

You have recently requested information from us to assist you in your record keeping obligations
respecting (i) the commercial limitations imposed on children’s programming by the Children’s
Television Act and (ii) the closed captioning requirements set forth in Section 79.1 of Title 47 of
the Code of Federal Regulations. We hereby advise you that for the period January 1, 2016
through March 31, 2016, (i) none of MSG or MSG Plus programming was originally produced
and broadcast primarily for an audience of children 12 years old and under, and therefore the
FCC limits on commercial time as contained in 47 C.F.R. Section 76.225 do not apply to any of
MSG or MSG Plus programming for such period and (ii) MSG and MSG Plus program services
included a sufficient number of hours of closed-captioned programming to satisfy the applicable
requirements specified in such closed captioning regulations.

We trust that this satisfies your request.

Sincerely,

Andrew Forbes
Manager, Affiliate Marketing & Ops

&

MSG NETWORKS iNC 11 PENNSYLYANIA PLAZA, 3RD FL, NEW YORK, NY 10801



HILDREN'S G N TIF1 ON
itk Quarter: January I, 2816 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series ws
the above referenced calendar quarter that were originally produced and breade:
an audience of children 12 years old and under. As a standard practice, we fo
each of the children’s programs and series identified below so that the totai
(including local ad avails, promos for non-educational programs and ad)auem ads running before
or afier the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Cl i
Act of 199G and the rules and regulations of the Federal Communications Commission (the
“TCC™).

ited during
imarily for

None of the foliowing programs or series included any commercial spots including iocal 2d avails,
promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour that contained references to, characters or actors from, or that offersd products
related to, the underlying program or series. Any instances in which the children's progr amming
commercial limits were exceeded during the referenced calendar quarter ere explained in detail
below. I further certify that I have becn designated by JCS «CTC \Ieu"’oﬁ{» as the official
responsible for oversight of compliance with the FCC children’s programming commercia! limits,

and | am familiar with the Regulations.

List children’s programs run during calendar quarter:

1) Smeshariki

I hereby declare under penalty of perjury that the foregoing is true and correct

Executed this- ./ day of . 201s.
S.Kupreey
. ‘\ i
Signatury

PGA 160/i5dated 31.12.2015

DWT 29137443v] 0102438-0000C8



- 1 Marine Plaza #305, North Bergen, NJ G7047 - Tel (201) 854-2864 - Fax (201) 854-2860 - general@nivusa.net

March 31. 2016

Davis Wright Tremaine LLP
1919 Pennsylania Ave NW Suite 800
Washington DC 20006-3401

RE: Network: Art Distribution d/b/a NTVA America
Certification for 1st Quarter - 2016

Dear Maria Browne:

In response to your recent request for certification of compliance with Children’s
Television Act and Telecommunications Act of 1996, our Company certifies below as
follows:

CLOSED CAPTIONING CERTIFICATION

Pursuant to 21st Century Communication and Video Accessibility
Action, this will certify that with respect to the closed captioning regulations,
please note that all of the programming broadcast on channel known as NTV
America is broadcast solely in Russian language. As such, we are exempt
from close captioning pursuant to the automatic exemption provisions of 47
CFR 79.1(d)(3).

CHILDREN’'S PROGRAMMING CERTIFICATION
FIRST QUARTER (JANUARY 1 to MARCH 31, 2016)

This is to certify that during the above referenced quarter, Art
Distribution Inc. d/b/a NTV America which is distributed on Time Warner
Cable broadcast systems as NTV America (‘Network’) did not air any
programs that were originally produced and broadcast primarily for an
audience of children 12 years old and under. Nevertheless, as a standard
practice and in compliance with the affiliation agreement between the
Network and CSC, all of the Network'’s programs are did not



exceed 10.5 minutes per hour on weekends, and 12 minutes per hour
on weekdays, in compliance with the Children’s Television Act of 1990 and
the rules and regulations of the Federal Communications Commission (the
“FCC"), (the “"Regulations”).

None of the Network’s programs or series included any commercial
spots (including local ad avails, promos for non-educational programs and
adjacent ads running before or after the program within the same clock hour)
that contained references to, characters or actors from, or that offered
products related to, the underlying program or series. I further certify that I
have been designated by the Network as the official responsible for oversight
of compliance with the FCC children’s programming commercial limits, and I am
familiar with the Regulations.

[List children’s programs run during calendar quarter/
NOT APPLICABLE, THIS NETWORK DOES NOT BROADCAST CHILDREN's
PROGRAMMING]

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 31st_day of March, 2016
gk iihlisduk 2

—_— >

Signature
- sl @&EQ et s/

Name

\/ C(;C/

Title




CHILDREN’S PROGRAMMING CERTIFICATION
(Report for First Quarter of 2016)

This is to certify that Bandamax is currently not airing any children’s programs, as that term is
defined in the Children’s Television Act of 1990 and the rules and regulations of the Federsl
Communications Commission (“The Act™). Should Bandamax format and air any children’s
programs or series in the future, it wilt do so in a manner such that the total commereial time
(including local as avails) is less than 19.5 minutes per hour on weckends, and 12 minutes per
hour on weekdays, in compliance with the Children’s Television Act of 1990.

I hereby declare under penalty of perjury that the foregoing is true and correct.
Exe "+ 8" day of April, 2016.
Y , .
[ dliiv>e e

Ramsey Elia
VP, Programming Galavision and Cable Networks

STATE OF FLORIDA
COUNTY OF MIAMI DADE
[
The foregoing instrument was acknowledged before me this __dayof_ é g”l UA 2016

by Ramsey Elia, on behalf of Bandamax.

\ e comssoNs P
. ? 1o 3B LT EXPIRES: Apl 8, 2019
é .1: ¢ ) é: Hondad Thiu Motary Puhe 3
Notary Public o
State of Fiorida

My commission expires on 2] i,{— X- 3{’ / ?




COOKING CHANNEL
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of Cooking Channel, LLC. [ hereby certify that Cooking Channel. LLC has

fully complied with the provisions of the Children’s Television Act of 1990 (the “Act”) and the
rules and regulations of the Federal Communications Commission (the “FCC”) promulgated
thereunder for the First Quarter of 2016,

Specifically, Cooking Channel, LLC did pot broadcast any children’s programming
during the First Quarter of 2016.

This certification was executed this 8th day of April, 2016.

@ 3&//)%
Signature: LA,

Name: Cynthia L. Gibson
Title: EVP, CLO



CHILDREN’S PROGRAMMING CERTIFICATION
{Report for First Quarter of 2016)

This is to certify that De Pelicula is eurrently not airing any children’s programs, as that term is
defined in the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (“The Act™). Should De Pelicula format and air any children’s
programs or series in the future, it will do so in 2 manner such that the total commercial time
(including local as avails) is less than 10.5 minutes per hour on weckends, and 12 minutes per
hour on weekdays, in compliance with the Children’s Television Act of 1950.

[ hereby declare under penalty of perjury that the foregoing is true and correct.

Exccu *  us 8" day of April, 2016.

i c &
—_
Ramsey Elia .
VP, Programming Galavision and Cable Networks
STATE OF FLORIDA
COUNTY OF MIAMI DADE
Ky
The forcgoing instrument was acknowledged before me this day of _é(' g L2016

by Ramsey Elia, on behalf of De Pelicula.

< ks W omavies, |
Notary Public G A
State of Fiorida

My commission expires on _ fj‘-}i - & 208




CHILDREN’S PROGRAMMING CERTIFICATION
{Report for First Quarter of 2016)

This is to certify that De Pelicula Clasico is currently not airing any children’s programs, as that
term is defined in the Chiidren’s Television Act of 1990 and the rules and reguiations of the
Federal Communications Commission {*The Act”™). Should D¢ Pelicula Clasico format and air
any children’s programs or series in the future, it will do so in @ manner such that the total
commercial time (including tocal as avails) is less than 10.5 minutes per hour on weekends, and

12 minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990.

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 8" day of April, 2016.

)

, — .
g LRl T AL —

R'amsey Elia ’
VP, Programming Galavision and Cable Networks

STATE OF FLORIDA
COUNTY OF MIAMI DADE

The foregoing instrument was acknowledged before me this (‘f day of 2016
by Ramsey Elia, on behalf of De Pelicula Clasico.

}
'(\ /‘ '( ;/(L--..
Notary Public
State of Florida

My commission expires on C (/ - OE - o019




DIY NETWORK
CHILDREN’S PROGRAMMING CERTIFICATION

On.behalf of DIY Network. [ hereby certify that DIY Network has fully complied with
the provisions of the Children’s Television Act of 1990 (the “Act”) and the rules and regulations
of the Federal Communications Commission (the “FCC”") promulgated thereunder for the First
Quarter of 2016,

Specifically, DIY Network did not broadcast any children’s programming during the First
Quarter of 2016.

This certification was executed this 8th day of April, 2016.

Signature: //) !/2 O%

Name: Cynthia L. Gibson
Title: EVP, CLO & Corporate Secretary



I

CHILDREN’S PROGRAMMING — PERPETUAL CERTIFICATION
REGARDING:

EVINE Live Inc.
DBA EVINE Live
6740 Shady Oak Road
Eden Prairie, MN 55344
952-943-6000

This is to certify that the EVINE Live programming service (the “Service”) does not currently
contain any children’s programming as defined under 47 CFR § 76.225 of the rules and
regulations of the Federal Communications Commission.

In the event that the Service includes any children’s programming on its schedule after the date
hereof, the Service will provide in writing, by the tenth day following the end of the calendar
quarter in which such children’s programming is added, a description of such programming
specifying the dates and time of transmission and the duration of the “commercial matter’
included herein.

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
8" day of March, 2016.

Shari Gottesman
Assistant General Counsel
EVINE Live Inc.



EWT ¢

GLOBAL CATHOLIC HMETWORK \“"}

Mothor 88 Angelica, Fouadress

April 11,2016

Geo Coleman

Time Warner Cable

13820 Sunrise Valley Drive
Herndon, VA 20171

Via email geo.coleman@twcable.com

Etermai Word Television Network. Ing,
5817 Oid Leeds Road

Trondaie. AL 33210-2164 USA

Tel 205 271 2906

Fax 205 27{ 2920

WWW Wl Com

1% Quarter 2016 FCC Closed Captioning and Children’s Television Compliance for

EWTN Domestic Services: EWTN and EWTN espaiiol

Dear Geo:

This letter serves to certify Eternal Word Television Network’s ongoing compliance with the FCC
Closed Captioning Rules and the commercial limitations set forth in the Children’s Television Act of

1990 as explained below:

Closed Captioning of Video Programming - 47 C.F.R. § 79.1. Under sub-parts (11)
(expense greater than 2% of gross revenue from that channel) and (12) (gross revenue from
that channel less than three million) of subsection 79.1(d), EWTN remains exempt.

Children’s Television Act of 1990 — 47 USC § 303a. EWTN remains compliant with the
commercial limitations set forth in 47 USC § 303a(b) of less than 10.5 minutes per hour on

weekends and less than 12 minutes per hour otherwise.

Please feel free to contact me with questions or concerns regarding this certification.

Best regards,

ETERNAL WORD TELEVISION NETWORK, INC.

| .
prs Lo VT T

7 .
@,

John B. Manos, Esq.
Vice President and General Counsel

p.s. CALM Act and Caption Quality certifications are now available online at http://ewtn.com/technical.asp




FOOD NETWORK
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of Food Network, T hereby certify that Food Network has fully complied with
the provisions of the Children’s Television Act of 1990 (the “Act™) and the rules and regulations
of the Federal Communications Commission (the “FCC”) promulgated thereunder for the First
Quarter of 2016.

Specifically, Food Network did not broadcast any children’s programming during the’
First Quarter of 201,

This certification was executed this 8th day of April, 2016.

/ /

/ -

Signature: (/

Name: Cynthia L. Gibson
Title: EVP, CLO & Corporate Secretary



CHILDREN’S PROGRAMMING CERTIFICATION
{Repeort for First Quarter of 2016)

This is to certify that FOROty is currently not airing any children’s programs, as that term is
defined in the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission ("The Act”). Should FOROtv format and air any children’s
programs or series in the future, it witl do so in a manner such that the total commercial time
(including local as avails) is less than 10.5 minutes per hour on weekends, and 12 minutes per
hour on weekdays, in compliance with the Children’s Television Act of 1990.

[ hercby declarc under penalty of perjury that the foregoing is true and correct.

Executed this 8™ day of April, 2016.

. ! /'

{ -

/ S F ¢
@..Q(,-{/UL L T e N
Ramsey Elia ‘,-‘

VP, Programming Galavision and Cable Netwerks
STATE OF FLORIDA
COUNTY OF MIAMI DADE

The foregoing instrument was acknowledged before me this K day of / LU ( , 2016
by Ramsey Elia, on behalf of FOROtv,

,.»'.}‘Ei‘ﬁ:%.,,_ DUNIA N
% gy COMMISSION # FF 200940
" H g ¥ EXPIRES: Apri 8, 2019
' ‘ - LT ontes Thu NotaryPobic
/ LQC( £4 0 D
Notary Public
State of Florida

My comumission expires on Ti/— {2014




CHILDREN’S PROGRAMMING CERTIFICATION
{Report for First Quarter of 2016)

This is to certify that Galavision is currently not airing any children’s programs, as that
term is defined in the Children’s Television Act of 1990 and the rules and regulations of
the Federal Communications Commission (“The Act”). Should Galavision format and air
any children’s programs or series in the future, it will do so tn a manner such that the
total commercial time (including iocal as avails) is less than 10.5 minutes per hour on
weckends, and 12 minutes per hour on weekdays, in compliance with the Children’s
Television Act of 1990.

I h@%clam under penalty of perjury that the foregoing is true and cormrect.
Executed tl)s 8th day of April, 2614.
A / S

Ramscy Elia
VP, Pregramming Galavision and Cable Networks

STATE OF FLORIDA
COUNTY OF MIAMI DADE .
&flc forcgoing instrument was acknowledged before me this ‘y day of
ﬁ? v , 2016 by Ramscy Elia, on behalf of Galavision.

- " DUNLA MADAN
” ‘ £ . WY COMMISSION ¢ FF 200940
: v - I EXPIRES: Apdl 6, 2018
{g L T g " Bonded T Notay Pobis Urdewrdes
Notary Public N
State of Florida

My commission expires on _ a g:- %7'- 2T/ 4




GREAT AMERICAN COUNTRY
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of Great American Country, [ hereby certify that Great American Country has

fully complied with the provisions of the Children’s Television Act of 1990 (the *Act”) and the
rules and regulations of the Federal Communications Commission (the “FCC”) promulgated
thereunder for the First Quarter of 2016.

Specifically, Great American Country did not broadcast any children’s programming

during the First Quarter of 2016.

This certification was executed this 8th day of April, 2016.
/
Signature: ’A / \
— .

Name: Cynthia L. Gibson
Title: EVP, CLO & Corporate Secretary



April 8, 2016

VIA EMAIL

Time Warner Cable

Law Department

Attn: William Wesselman, Regulatory Compliance
13820 Sunrise Valley Drive

Herndon, VA 20171

RE: Children’s Television Act — Compliance

Dear Mr, Wesselman:

Please be advised that both the HBO and Cinemax programming services are in
compliance with the applicable rules of the Federal Communications Commission
governing children’s television programming for the calendar quarter ended March 31,
2016.

\Z truly yours,

Rachel Miller
VP, Legal Affairs — Technology



HOME & GARDEN TELEVISION
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of Home & Garden Television, I hereby certify that Home & Garden
Television has fully complied with the provisions of the Children’s Television Act of 1990 (the
“Act”) and the rules and regulations of the Federal Communications Commission (the “FCC”)

promulgated thereunder for the First Quarter of 2016.

Specifically, Home & Garden Television did not broadcast any children’s programming
during the First Quarter of 2016.

This certification was executed this 8th day of April, 2016.

7l

Name: Cynthia L. Gibson
Title: EVP, CLO & Corporate Secretary

Signature:



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
_are explained in detail below. I further certify that I have been designated by

Yo ol g Td 2V O as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

= Ke vaah +- ' < bho ';3/\,' \'l:\ AT +L-u & «/,}L
: : _

I hereby declare under penalty. of perjury that the foregoing is true and correct.

——¥seuted his iy day of ATy 20l
ST / / { '
Sign re
Huaer ey
Name (Print)
/ ~ N . )
SUP. (ot Disehion
Title

DWT 29137443v1 0102438-000008
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CHANNEL

April 4, 2018

Mariz T. Browne

Davis Wright Tremaine LLP far TWC
1919 Pennsylvania Avenue NW
Wachington DC, 20006-3401

Dear Maria,

The purpose of this letter is to certify that REELZCHANNEL, LLC is in compliance
with the Children’s Television Act of 1990 and the FCC ruies impiementing the Act
In addition, REELZCHANNEL is in compliance with the obligations for closed
captioning as required by the FCC Rules and Regulation.

If you have any questions regarding these documents, please feel free to contact me
at §05.212.8750Q.

Thank you,
yw

John deGarme
SVP Distribution

REELZ Channel 5G3-212-8880 man
5630 University Blvd 58 505-212-8801 fax
Atbugueraue, Nt 87108 www.reelz.com



CHILDREN’S PROGRAMMING CERTIFICATION
{Repeort for First Quarter of 2016)

This is to certify that Ritmoson is currently not airing any children’s programs, as that term is
defined in the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (*The Act”). Should Ritmoson format and air any children’s
programs or scrics in the future, it will do so in a manner such that the total commercial time
(including local as avails) is less than 10.5 minutes per hour on weekends, and 12 minutes per
hour on weekdays, in compliance -with the Children’s Television Act of 1990.

I hereby declare under penalty of perjury that the foregoing is true and correct.

this 8" day of April, 2016.

e
oy

;s g . -
M T A

liamsey"Elia
VP, Programming Galavision and Cable Networks

STATE OF FLORIDA
COUNTY OF MIAMI DADE

The foregoing instrument was acknowledged before me this y day of (s 07 ( 2016
by Ramsey Elia, on behalf of Ritmoson.

/A . b A;‘_“ K
ZU«CLK (e s /'J’:-g:fn. ~
Notary Public
State of Florida

My commission expireson £ & &~ FT/ ?



CHIL.DREN’S PROGRAMMING CERTIFICATION
{Report for First Quarter of 2016)

This is to certify that Telehit is currently not airing any children’s programs, as that term is
defined in the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (“The Act”}. Should Telchit format and air any children’s
programs or series in the future, it will do so in a manner such that the total commercial time
(including local as avails} is less than 10.5 minutes per hour on weekends, and 12 minutes per
hour on weekdays, in compliance with the Children’s Television Act of 1990.

1 heraby declarc under penalty of perjury that the foregoing is true and correct.

Executed this 8" day of April, 2016.
/,-—

-

LD Ve PRV
Ramsey Elia 4
VP, Programming Galavision and Cable Networks

STATE OF FLORIDA
COUNTY OF MIAMI DADE

The foregoing instrument was acknowledged before me this i day of { ; g }f{__,f__ . 2016
by Ramsey Elia, on behalf of Telehit.

Shm. DISMAMADAN
SR vy COMMSSION £ FF 200040
L TP EXPIRES: ApriB, 2019
3“?.,' T Bonded Ther Notory Pabie Undarwion

td

YARIITS
Notary Public
State of Florida

My commission expires on 4 ‘:f - ¥-20/ 9




TRAVEL CHANNEL
CHILDREN’S PROGRAMMING CERTIFICATION

On behalf of Travel Channel, I hereby certify that Travel Channel has fully complied
with the provisions of the Children’s Television Act of 1990 (the “Act”) and the rules and
regulations of the Federal Communications Commission (the “FCC™) promulgated thereunder
for the First Quarter of 2016.

Specifically, Travel Channel did not broadcast any children’s programming during the
First Quarter of 2016.

This certification was executed this 8th day of April, 2016.

A .
Signaturc; /W;/’)(Jz C

Name: Cynthia L. Gibson
Title: EVP, CLO & Corporate Secretary



1900 N.W .89 Place
Miami, Florida 33172
Tel: (305)421-1900
Fax: (305) 463-9154

This is to certify that UniMas Network (hereinafter referred to as "UniMas”), as a standard practice, formats
and airs the following children’s programs and series so that the total amount of commercial matter
(including local ad avails and non-exempt program promotions or website displays) is 10.5 minutes per hour
or less on weekends, and 12 minuies per hour or less on weekdays, in compliance with the Children's

CHILDREN’'S PROGRAMMING CERTIFICATION

Ptaza Sesamo

Television Act of 1990, and with the rules and regulations of the Federal Communications Cammission:

Reino Animal

Aventura Animal

20186).

Executed this _31st day of _March , 2016.

uni

wce Pre Ern'l//

Network Traffic Operations

STATE OF FLORIDA
COUNTY OF DADE

The foregoing instrument was acknowledged before me this _ 31st__ day of March A.D. 2018, by Lori
Perez on behaif of UniMas.

Notary public |
State of Flerida S

My commission expires on

2-]13-2020

e

S

There were no pceasions on which the commercial limits were exceeded.

This certfification pertains to the immediately preceding calendar quarter (January 1, 2016 — March 31,

Y e

v e,
o N Bﬁqbvﬁl I"'z,
K _\,3“.--‘.',-.5«3:.» ~6} Z
< ‘(,6':\ ot

-

% .
'.__g\r\ﬂr A



UNIVISION

CHIL. DREN'S PROGRAMMING CERTIFICATION

This is to certify that the Univision Network (hereinafter referred to as “Univision™), as a standard practice,
has formatted and aired the following children’s programs and series so that the total amount of
commercial matter (including local ad avails and non-exempt program promotions or website displays) is
16.5 minutes per hour or less on weekends, and 12 minutes per hour or less on weekdays, in complience
with the Children's Television Act of 1990. and with the rules and regulations of the Federal
Communications Commission:

Pocoyo
Mickey Mouse Clubhouse
Handy Manny
Sesame Amigos
There were no occasions on which the commercials limits were exceeded.

This certification pertains to the immediate preceding calendar quarter (January 1 — March 31, 2016).

Executed this _ 315" day of March 2016.
UNIVISION WORK
ori Perez

irector of Traffic
Univision Network

STATEOF ___ /3
COUNTYOF __ .- e

The foregoing instrument was acknowledged before me this B / 57 day of
l\ e 3"\ . A.D. 2016, by Lori Perez, on behalf of Univision Network Limited Partnership.

{/ /,’éo&\_,d/ 4» &»»Of// \‘“u\;ir!;nm%

Notary public \\“\\\ %0”’ ;:"’/.;_

State of é i T 55@@\:;?‘\.43'0»» é:,..;. ' - ’r__
- % D DX car. B =
- ! ; o b | z
My commission expires on L A3-2020 : iF Teem U Z
= Pt w =
= L& T
,-’/J:). ,,"-":?' 13._19 ".Q’Q‘? :;
PRLS AR 4 b) \\‘.‘\
. OF NEY i



CHILDREN'S PROGR.@!B’]INC CERTIFICATION
(Report for Fi S+ Quarter of 2016)

This is to certify that Univision tlnovelas is currently not airing any children’s programs, as that

term is defined in the Children’s Television Act of 1990 and the rules and regulations of the

Federal Communications Commission (“The Act™). Should Univision tinovelas format and air

any children’s programs or series in the future, it will do so in a manner such that the total

commercial time (including local as avails) is less than 10.5 minutes per hour on weekends, and
12 minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990.

I hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 8" day of April, 2016.

//'; ; ,////_
/jf-. /;/f ,7; i s ;_,.
LA S T
/Ramsey Elia

VP, Programming Galavision and Cable Networks

-~

STATE OF FLORIDA

COUNTY OF MIAMI DADE

The foregoing instrument was acknowledged before me this day of
by Ramsey Eliz, on behalf of Univision tlnovelas.

2
—

: * v, DUMIA MADAN
, { . *‘g& *”’.s HY COMMISSION # FF 200920
. . : EXPIRES: Aprit 8, 2019
{-Su_jl_ WS i ﬁ'h Bondad Thu Hotary Publc Underwrias

k3

Notary Public
State of Florida

8-t 4

My commission expires on




ABS@CBN
INTERNATIONAL

tn The Service OF The Filipino Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(First Quarter 2016}

This is to certify that the list below identifies all program/s considered as children’s programming under
the Chiidren’s Television Act of 1590 (the “Act”} aired by ABS-CBN INTERNATIONAL's television
programming service known as Lifestvle Netwark for the period beginning Jlanuary 1, 2016 to March 31,
2016. As a standard practice, we formatted and aired the children’s program/s so that the total
commercial time {including local avalils, promos for non-educational programs and adjacent ads running
before or after the program within the same clock hour} did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission {FCC}. None of the following programs or series
included any commerclal spots that contained references to, characters or actors from, or that offered
products refated to, the underlying program ot series.

Children’s program/s aired on Lifestyle Network during the first quarter of 2016:

-None-

Name ; Lvi . DE JESUS/ﬁ
Position: Managing Director
Date: arch 30, 2016




ABS@CBN
INTERNATIONAL

n The Service OF The Filipino Worldwide

CHILDREN’S PROGRAMMING CERTIFICATION
(First Quarter 2016)

This is to certify that the list below Identifles all programs and series considered as children’s programming
under the Children’s Television Act of 19390 (the “Act”} aired by ABS-CBN INTERNATIONAL's television
programming service known as The Fllipino Channel for the period beginning January 1, 2016 to March
31, 2016, As a standard practice, we formatted and aired each of the children’s programs and series so
that the total commercial time {including local avails, promos for non-educational programs and adjacent
ads running before or after the program within the same clock hour) did not exceed 10.5 minutes per
hour on weekends, and 12 minutes per hour on weekdays, in compliance with the Act and the rules and
regulations of the Federal Communications Commission {FCC}. None of the following programs or series
included any commercial spots that contained references to, characters or actors from, or that offered
products related to, the underlying program or serles,

Children’s programs alred on The Flfipino Channel durlng the first quarter of 2016:

WANSAPANATAYM
MATANGLAWIN

Name: ,OLIVI G.DE }ESUS’.;{’,
Position:/ Man. ging Directot’
Date: March 30, 2016




ABS@CBN
INTERNATIONAL

I The Service Of The Filipine Worldwide

CHILDREN'S PROGRANMMING CERTIFICATION
(First Quarter 2016)

This is to certify that the list below identifies all program/s considered as children's programming under
the Children’s Television Act of 1990 {the "Act”) aired by ABS-CBN INTERNATIONAL's television
programming service known as MyxTV for the period beginning January 1, 2016 to March 31, 2016. As a
standard practice, we formatted and aired the children’s programy/s so that the total commercial time
{including local avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour] did not exceed 10.5 minutes per hour on weekends, and 12 mirutes
per hour on weekdays, in compliance with the Act and the rules and regulations of the Federal
Communications Commission (FCC}. None of the foflowing programs or series included any commerciatl
spots that contained references to, characters or actors from, or that offered products related to, the
underlying program or series.

Children’s program/s aired on MyxTV during the first quarter of 2016¢

-None-

Name : , DE JESUS
Position:  ana ing Director
Date: arch 30, 2016




Children’s Programming Certification
First Quarter 2016
January 1Ist, 2016- March 31st, 2016

This is to certify that as a standard practice, Canal 52MX formats and airs the lollowing
children’s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays.
in comphiance with the Children’s Television Act of 1990 and the rules and regulations off

the IFederal Communications Commission:

Children’s Programs Aired Durine First Quarter 20106

NONL

I hereby declare under penalty of perjury that the foregoing is true and correct.
I vecuted this 1st day of April 2016,
Sig ature
Name: Ricardo Dc L.edn Banuet
Title: Programming Director at

MVS NET S, AL DEC. V. (fk.a. MVS Television)
Licensor and Provider of Canal 52M X



Children's Programming Certification
First Quarter 2016
January 1st, 2016 - March 31st, 2016

This is o certify that as a standard praciice. Canal SUR formats and airs the following
children's programs and scries so- that the total commercial time (including local a}fzaiIS) does not
exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays,

in compliance with the Children's Television Act of 1990 and the rules.and regulations of the

Federal Communications Commission:

Children’s Programs Aired During First Quarter 2016

NONE

[ hereby declare under penalty of perjury that the foregoing is true and correct.

Exccuted this 7" d v of April 2016,

L2k ‘L}/ £rrt
J Signature

Jorge Fiterre
Name

Affiliate Sales
Tide



’@%ﬂep e works Group

CHILDREN’S PROGRAMMING CERTIFICATION

The undersigned hereby certifies to Affiliate that the television programming service
currently known as Disney XD was in compliance in all material respects with the
commercial time provisions of the Children’s Television Act of 1890 (the “Act”), as
set forth in 47 U.S.C. Section 303a and the rules and regulations of the Federal
Communications Commission promulgated thereunder, during the period January 1,
20186 through March 31, 2016 (the “Appiicable Quarter"). A list of all programs that
Disney XD considered children’s programming under the Act that aired on Disney
XD during the Applicable Quarter has been attached as Schedule A hereto and is
fully incorporated herein.

| hereby declare that the foregoing is true and correct to the best of my knowledge.

Executed this 2 day of April, 2016.

ABC Cable Networks Group
d/b/a Disney XD

Signature: wa,

Name: Paul A. DeBenedittis

Title: Senior Vice President,
World Wide Programming Strategy
Scheduling, MultiPlatform and Acguisitions
Disney Channel_Disney Junior and Disney XG

This is & copy. The original is on file at ABC Cable Networks Group d /b / a / Bisney XD offices located at 3800
Wi. Alameda Avenue, Burbank, Catifornia 31505.



SCHEDULE A

TO

CHILDREN'S PROGRAMMING CERTIFICATION

ABug's Life

Bedtime Stories

Beverly Hills Chihuahua

Bolt

Brave

CARS 2

Gloudy with aChance of Meatballs

Diary of a Wimpy Kid

Diaty of a Wimpy Kid: Rodrick Rules
Disney Mickey Mouse

Dukes of Broxtonia®

ESPN Films and Disney XD Prasent Bacoming
Fish Hogks.

Futore-Watm{ .

Game Plan

Gamer's Guideto Pretty Much Everything,
Gravity Falls

Gravity Falls sharls

Gravity.Falls; Between the Pines-Speciat
INCREDIBLES; THE

Kithy Blickets

LalyRats:

Lab Rats: Elite Force

LEGQ Marve] Super Heroes: Avengers Reassenibled!
LEGQ Star Wars: Droid Tales - Mission to Mos Eistey
"LEGO-Star Wars: Droid Tales - Flight of the Fafcon
LEGQ Star Wars: Droid Tales -Gambit on Gednosis

LEGO Star Wars: The Resistance Rises

FOR.

ABC CABLE-NETWORKS GROUP
N dibla DISNEY-XD .
(January 1, 2016 - March 31, 2016}

Mark & Russell's-Wild Ride

Marvefs, Avenders Assémble

Marvel's Guardians.of the Galaxy

Mighty Med

tonster’s Ing,

Petcy Jackson and the Olympians: The Lightning Thief
Penn Zero: Part-Time Hefo

Phineas and Férki

Phineas and Farb the Movie: Across the 2nd Dimension
Planes

Pickle and Peanut

SpartsCenter High-5-

Spy Kids: All the Time in tiie World

Star vs. the Forces.of Evil

Star Wars Rebisls

Star Wars: Dealtl Tales - Exit from Endor

Star Wars: Droid Tales - Crisis on Coruscant

Star Wars The New Yoda Chronicles - Clash-of the Skywalkers
Star Wars The New Yoda Chronicles - Raid oh Conuscant
The 7D ’

The Lion Guard

The Muppets <2011>

Two More Eqgs

Uliimate Spider-han

Wander-Qver Yonder

Wrack-lt Ralph

YOKAI WATCH



%?SNEP | e works Group

CHILDREN’'S PROGRAMMING CERTIFICATION

The undersigned hereby certifies to Affiliale that the television programming service
currently known as Disney Junior was in compliance in all material respects with
the commercial time provisions of the Children’s Television Act of 1990 (the “Act”),
as set forth in 47 U.S.C. Section 303a and the rules and regulations of the Federal
Communications Commission promuigated thereunder, during the period January 1,
2016 through March 31, 2016 (the “Applicable Quarter”). A list of all programs that
Disney Junior considered children’s programming under the Act that aired on Disney

Junijor during the Applicable Quarter has been attached as Schedule A hereto and is
fully incorporated herein.

| hereby declare that the foregoing is true and correct to the best of my knowledge.

Executed this _ﬁiay of April, 2016

ABC Cable Networks Group
d/bia Disney Junior

Signature: 7,‘20‘2262

Name: Paul A, DeBenedittis

———

Title: Senior Vice President,
World Wide Programming Strategy
Scheduling, MultiPlatform and Acquisitions
Disney Channet, Disney Junior ang Disney XD

This is a copy. The coriginal is on file at ABC Cable Networks Group d / b / a / Disney Junior offices located at
3800 W. Alameda Avenue, Burbank, California 51505.



SCHEDULE A
TO
CHILDREN'S PROGRAMMING CERTIFICATICN
FOR
ABC CABLE NETWORKS GROUP
d/bfa DISNEY JUNIOR THE CHANNEL
(Jantary 1 - March 31, 20186)

Jake.and the Never Land Pirates
-Jake's Buceaneer Blast
Jake's Never Land Pirates School Shorts

APosm ls... Mickey's Mousekercize Shorts

Alice in Wonderland (1951) Miles from Tomorrowland

Big Block SingSong, Mini Adventures f Winnie the Poch
Brave Minnie‘s Bow-Toons

Can You Teach My Alligator Manners? Molang

Capiure Your-Story Molan

Caplure Your Story: Tips Never Land Pirate Band

Chicken Lifte, Nina Needs to Go

Ciéo Chos Soul Ocfonauts.

Chuggington . Oétonauts Shorts

Chugagington Badge Quest <shorts> Oh My Disney.

Dads Qliver & Company

Dishes Inspired by Disney Picture This

Dishey's Little Einisteins: Rocket's Firebicd Rescue Plglet's Big Mavie

DJ Melodies PJ Masks

DJ Taks Planes

.Doc McStufiing Pogahontas

Dininbd. Princess and the Frog, The

Eliathe Elephant Cuilet Is

Emperor's New Groove; The Rescuers Down Under, The
Family-Serapbock Sterles Rhythm & Rhymes

Fax and he Houad, The Sacret of the Wings staming Tinker Bell
Frozen - Sheriff Callie’s Wild West

Fuzzy Tales SLEEPING BEAUTY (1959)

Goldis & Bear Smialt Potatoes

Gaofy Movie, A So-Mush You Can Do fo Take Care-of You
Handy Manay Sofia The First

Handy Manny School for Tools Soffa The First: Once Upon A.Princess
‘Henry Hugglemonster Special Agent Oso-

Hercules Spedial Agent Oso: Three Healfhy Steps
It's Unbungaievable! Stiper Silly Spotts

Its-a Snackdown! Tales of Friendship With Winiie The Posh

Tarzan
Tasty Time With ZeFronk
That's Fresh

Jungle Junction The Bife Size Adventures of Sam Sandwich
Kate & Mim-Mim The Dec Files

Lilo & Stitch The Lion Guard

L:ittle Einsteins The Pirate Fairy starring Tinker Bell

l.gu and Lou: Safsty Pafiol Tigger Movie, The

Lueky Duck ' Tinker Bel-and the-Great Fairy Rescue
Many Adventures of Winnie the Poah, The. Toy Story Toons

Mest the Robinsons Tsum Tsum shorts

Mickey MouseClubhouse Two Best Friands.

Mickey's Advertures in Wanderland
Mickey's Great Clubhouse Hunt

Whisker Haven Tales with the Palace Pets <Shorts>
Winnia the Pooh <2011>



%?SNEP | etworks Group

CHILDREN’'S PROGRAMMING CERTIFICATION

The undersigned hereby certifies to Affiliate that the television programming service
currently known as Disney Channel was in compliance in ail material respects with
the commercial time provisions of the Children’s Television Act of 1990 (the “"Act”),
as set forth in 47 U.S.C. Section 303z and the rules and regulations of the Federal
Communications Commission promuigated thereunder, during the period January 1,
2016 through March 31, 2016 (the “Applicabie Quarter”). A list of ail programs that
Disney Channel considered children’s programming under the Act that aired on
Disney Channel during the Applicable Quarter has been attached as Schedule A
hereto and is fully incorporated herein.

I hereby declare that the foregoing is true and correct to the best of my knowledge.

Executed this é/ day of April, 2016.

ABC Cable Networks Group
d/bla Disney Channel

Signature: /'E:/Zoé 44;;&@

Name: Paul A. DeBenedittis

Title: Senior Vice President,
World Wide Programming Strategy
Scheduling, MultiPlatform and Acquisitions
Disney Channel, Disney Junior ang Disney XD

This is a copy. The original is on file at ABC Cable Networks Group d/ b/ a / Disney Channet coffices located at
3800 W. Alameda Avenue, Burbank, Cealfomia 91505



SCHEDULE A
TO

CHILDREN'S PROGRAMMING GERTIFICATION

7. The

16 Wishes

-‘APdemls...

Akeelah and the Bee

Aladdin

Austin & Ally

Backstage

Bad Hair-Ray

Bedthne Siories

Beverly HiBs Chihuativa

Best Friends Whenever

Big Block SingSong

Bite Size Adventures of Sam Sandwich, The
BUNKD ) '
Camp Rock 2 The Final Jam
CARS 2
-Chigeiah. Girls One Wordd, The
Choo Choo Soul

Claud 8

Cloudy with a Chance of Meatballs
Color of Friendship, The
Coryin.the-Hougée

Descendants

Despicable Me

Diary of a Wimpy ¥ad-

Didry & 2 Wimpy Kid: Rodrick Rules
0J Metodies

Dot Files, The

Daz MéStuffing

Dog with a Blog

Elves

Enchanted

Family Scrgphook Starlss
Finding Nemo

Frozen

Gamer's Guide lo Pretty Much Everyting
Girl Meets World

Coklie & Bear

Good-Luck Charlie

Gravity Fails

Gravity Falls: Between the Pines
Hannah Montana

High Sehol Musicat

High School Musicai 2

Hep

Hertori Hears a What

How-to Bulld a Batfer Boy

| DEInE Oer 1t

Jee AJe: Dawn of the Dinosaurs:
Incredities, The

Invistble-Sister

ifs Unbifigabelievabie!

I0s @ Sniackdown!

Jake and the Never Eand Pirates
Jake's Buccaneer Blast

Jake and the Nevér Land Pirdtes Scheal Shérts:

JESSIE

Judy Woody and the Not Bummer Sumeer
Jiimp [n!

K.C. Undercover

Kirbi Buckets

Lab Rats: Bionic Island

Lemanade Mouth

FOR

ABC CABLE NETWORKS GROUP

d/bfa DISNEY CHANNEL

(January 1 - March 37, 2016}

Let It Sitine”

Lkt Guard, The

Liv and Maddie

Lizzie McGuire

Luck ofthe Insh, Ths

Mako Mermaids.

Mark & Russells Wiid Fide

Marve! Super Herces: Avengers Reassembled!
Meet the Robinsons

Mickéy Molse

Mickey Mouse CGlubhouse
Mickey's Adventures in Wonderand
Wickey's Great Clubhouse Hunt
Wickey's Mousekergiza shons
Miles from Tomorrowland

Minnie's Bow-Toons

Molang

fMonsters University

Monsters, Inc.

Mulan

Moséc Video

Nanny: McPhee

Never Land Pirate Band musig videos.
Nina Needs to-Go

Oelonaits

Octonzuts shods

Phineas and Ferb

PJ Masks

Playing with Skully shorts
Princess and the Frog, The
Princess Pratection Program:
Proud Family, The

Radio Rebet

Ramonarand Beazus

Ratatouite

Rhythm & Rhymes

Sheriff Callie's Wild West

So Much You Can Do fo Take Care of You
Sofia theé First’

Spy Kids 3: Game Over

Spy Kids: AR the Time in the Workd
Star Darlngs

Star vs; the Forees of Evil

Star Wars Rebels

Star Wars: Ths Resistance Rises
Stuek im-the, Middle

Sidte Life On Deck, The

Teen Beach 2

That's Frésh; For Kide

Thats So Raver

Tey-Story

Toy Story 2

Toy Story Toons

Tsum Tsum shords

Up

Up, Up. and Away

Whisker Haven Taleswith the-Pdlate Pels
Wizards of Waverly Place

Wizzrds of Wayady-Place the Movie
Wreck-It Ralph

Zapped



ESEH,
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Bewol OT dete - 7453
VS THE - 204

April 8,2016
Dear Affiliate:

On behalf of ESPN, Inc., ESPN Classic, Inc. and ESPN Enterprises, Inc. the following is notification regarding the
Children’s TV Act and closed-captioned programming for the first quarter of 2016.

Children’s TV Act
The Children’s Television Act of 1990 (the “Act™) and the FCC’s regulations pursuant thereto require that cable and
certain other television systems maintain records sufficient to determine whether they are in compliance with the
commercial content restrictions of the Act with respect to **children’s programming.”

Neither ESPN, Inc. (i.e., ESPN, ESPN2, ESPNEWS, ESPN Deportes, ESPNU, ESPN Buzzer Beater, ESPN Goal
Line, ESPN Bases Loaded, ESPN SEC, ESPN College Extra, or Longhorn), ESPN Classic, Inc. (i.e., ESPN Classic),
nor ESPN Enterprises, Inc. (i.e., ESPN VOD) aired any programming deemed children’s programming under the
Act. Therefore, no further disclosure is currently needed with respect to those networks.

Closed-Captioned Programming
For the first quarter of 2016, please refer to the table below for the hours of new programming telecast on our

networks and the portion thereof that was closed-captioned. In addition to the information on the table below, 100%
of the required programming on ESPN3 was closed captioned, and SEC+ is not yet subject to minimum closed
captioning rules. Please note, neither ESPN, ESPN2, ESPNEWS, ESPN Deportes,, ESPN College Extra, ESPN
VOD, Longhorn Network, nor ESPN Buzzer Beater/Goal Line/Bases Loaded telecast any pre-rule programming in
the quarter.

New programming | New Closed Captioned New Percent

Network (Hours) (Hours) Caption (%)
ESPN (including HD version) 2183:00:00 2183:00:00 100%
ESPN2 (including HD version) 2183:00:00 2181:00:00 99.91
ESPNEWS (including HD version) 2183:00:00 2182:30:00 99.98
ESPN Classic 2135:30:00 2130:30:00 99.77
ESPN Classic: Pre-rule Programming 47:30:00 47:30:00 100%
ESPN Deportes (including HD version) 2183:00:00 2183:00:00 100%
ESPNU (including HD version) 2178:00:00 2178:00:00 100%
ESPNU(including HD  version):Pre-rule 5:00:00 5:00:00 100%
Programming
ESPN College Extra 803:00:00 803:00:00 100%
ESPN VOD 1177:00:00 1177:00:00 100%
ESPN Goal Line/Buzzer Beater/Bases L oaded 148:30:00 148:30:00 _ 100%
Longhorn Network 744:00:00 744:00:00 100%
ESPN SEC (including HD version) ESPN SEC Network not yet subject to minimum ¢losed-captioning rules

We will issue our next notification at the end of the second quarter of 2016. Should you need any further information
at this time, please contact your ESPN account executive.

Sincerely yours,

ESPN, INC.
ESPN CLASSIC, INC,
ESPN ENTERPRISES, INC.

s St S 4
ard
4 i

-

Justin Connolly

Executive Vice President
Disney and ESPN Networks
Affiliate Sales and Marketing




Children’s Programming Certification
First Quarter 2016
January 1st, 2016 — March 31st, 20106

This is to certifv that as 4 standard practice. Estudio S formats and airs the following
Children’s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per houwr on weckends and 12 minutes per hour weekdays.

in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children's Programs Aircd During Fivst Quarter 2016

NONE.

I hereby declare under penalty of perjury that the foregoing is true and correct,
Executed this 7" d  of April 2016.
'

- 2

ya

Al Signature

Jorae E. Fiterre
Name

Affiliaie Sales
Title



Memorable Entertainment Telavision.

CHILDREN’S PROGRAMMING CERTIFICATION

1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during the
above referenced calendar quarter that were originally produced and broadcast primarily for an audience
of children 12 years old and under. As a standard practice, we formatted and aired each of the children’s
programs and series identified below so that the total commercial time (including local ad avails, promos
for non-educational programs and adjacent ads running before or after the program within the same clock
hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in
compliance with the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC”).

None of the following programs or series included any commercial spots including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program within the
same clock hour that contained references to, characters or actors from, or that offered products related to,
the underlying program or series. Any instances in which the children’s programming commercial limits
were exceeded during the referenced calendar quarter are explained in detail below. I further certify that I
have been designated by Weigel Broadcasting Co. on behalf of MeTV Network as the official responsible
for oversight of compliance with the FCC children’s programming commercial limits, and I am familiar
with the regulations.

List of children’s programs run during calendar quarter:

1. H.R. Pufnstuf
2. Land of the Lost
3. Green Screen Adventures

I hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 1¥ day of April, 2016.

Signature

Kyle P. Hart
Name (Print)

Director of Network Programming & Operations
Title

Me-TV NATIONAL LIMITED PARTNERSHIP

28 . Halsted « Chicago - lllinois - 50661
312.7035.2800 - www.metvnetwork.com



April 7, 2016

RE; Certification of Compliance with Children’s Television Act 1990

Q1-2016 - FCC Rules 76.225 & 76.1703

Kerry Brockhage
Senior Vice President & Chief Counsei
Content Distribution
30 Rockefeller Plaza - 1221 Campus
Office 27A26
New York, NY 10112
212-664-3313 NY Tel
kerry. e L.co.

NBCUniversal

This is to certify that the NBCUniversal programming services currently known as BRAVO, CHILLER,
CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC UNIVERSO, NBCSN, OXYGEN, SYFY, THE
ESQUIRE NETWORK, UNIVERSAL HD, & USA NETWORK (and any high definition simulcast of such
networks), as a standard practice, do not format or air any programs and/or seres specifically designed for children
12 and under, and, therefore, arc in compliance with the commetcial time limitations of the Children’s Television

Act of 1990 for the Fitst Quarter of 2016,

We will notify you if and when this practice changes, as required. [ heteby certify that the foregoing is true

and correct. Executed on this 7" day of April 2016.

NBC 1965621 1

rry B ockhage



TELEMUNDO NETWORK GROUP, LLC
CERTIFICATION OF COMPLIANCE

WITH CHILDREN'’S TELEVISION COMMERCIAL LIMITS

IN PROGRAMMING FURNISHED BY TELEMUNDO NETWORK
FOR THE PERIOD JANUARY 1 THROUGH MARCH 31, 2016

Telemundo Network Group, LLC (“Telemundo”) broadcast the following programs primarily for children 12
years old and under during this calendar quarter on the dates and times indicated below:

| PROGRAM | DATE(S) OF BROADCAST =~ TIMESOF |  TIMES OF AMOUNT OF COMMERCIAL |
NAME BROADCAST BROADCAST MATTER IN PROGRAMS
(ET/PT) (MT) FURNISHED BY TELEMUNDO
NETWORK
{minutes per half hour}
Raggs Saturdays 1/1-3/31/16 8:00-8:30 am 7:00-7:30am 2:15
Raggs Saturdays 1/1-3/31/16 8:30-9:00 am 7:30-8:00am 2:15
Noodle and Saturdays 1/1-3/31/16 9:00-9:30am 8:00-8:30am 2:00
Doaodle
Noodle and Saturdays 1/1-3/31/16 9:30-10:00am 8:30-9:00am 2:00
Doodle
LazyTown Saturdays 1/1-3/31/16 10:00-10:30am | 9:00-9:30am 2:00
LazyTown Saturdays 1/1-3/31/16 10:30-11:00am | 9:30-10:00am 2:00%*

3/19 show had 2:45 of time

| certify that the regularly-scheduled children’s programming and promotional content furnished to you by the
Telemundo Network during the 1% quarter of 2016 contained the amount of commercial matter set forth
above and complied with the commercial limits of the Children’s Television Act and 47 C.F.R. § §73.670 (a)-
(d). The commercial minutes set forth above do not include any local advertising or promotional matter that
you may have added to the children’s programming. Each station must determine its compliance with the
commercial limits by combining the commercial minutes set forth above with any commercial matter added

by station.

F/

RName! , Sreven Hrewsnees

‘Title":

! DIRECTOR, (L oMMERCIAL OPERATIONS

Telemdindo Network Group, LLC

Date: ’//S’/}/G



April 6,2016

Re:  Comecast Sportsiet Bay drea - Children’s Television Act of 1990 31-2016

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comceast SportsNet (which service is
owned and operated by Sports Channel Pacific Associates) (“SportsNet”) for Quarter 1 of
2016.

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming with not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Best regards

Ted Grig
Pre ' eral Manager



April 6, 2016

Re: Comcast SportsNet California- Children’s Television Act of 1990 Q1-2016

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your cairiage of Comcast SportsNet (which service is
owned and operated by Comecast SportsNet California, LLC) (“SportsNet™) for Quarter 1
of 2016.

‘The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming with not contain “commercial matter” (as defined by the
FCCQC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Bestr

Ted Gri
President er



comcast
SPORTSNET

350 NORTH ORLEANS - SUITE 51-100
CHICAGO, IL6D654

March 31, 2016

RE: Children’s Television Act of 1990
Ist Quarter 2016

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the FCC regulations relating thereto in connection with your carriage of Comcast
SportsNet (which service is owned and operated by Comecast SportsNet Chicago, LLC)
(“SportsNet™).

The SportsNet service does not currently contain any “children’s programming” (as defined by
the FCC), and we have no current intention of adding such programming. In the event, however,
that the service does contain any “children’s programming” after the date hereof, such
programming will not contain “commercial matter” (as defined by the FCC) that, when added to
the “commercial matter” you may insert under our affiliation agreement, exceeds applicable
limits.

Best regards,
Philip J. Bedella

Vice President General Manager
Comcast SportsNet Chicago

CSC/FCC/Children’s TV Act Certification #1 1-06.doc
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7700 WISCONSIN AVENUE, SUITE 200
Bethesda, Maryland 20814

April 7, 2016

Re: Comeast SvortsNet Mid-Atlantic - Children s Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Comcast SportsNet Mid-Atlantic, L.P.) (“SportsNet”) for Quarter
One of 2016.

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming will not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Best 1 d,

bl U

Re ecca Schulte
President and General Manager

cc: Kathy McMahon
Denise Garcia



Comcost AL
RTSNET

42 THIRD AVENUE
BURLINGTON, A 01803

April 1, 2016

Comcast SportsNet New England
Certification of Compliance with Children’s Programming
Quarter Ending March 31, 2016

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the Federal Communications Commission’s (“FCC”) regulations relating
thereto in connection with your carriage of Comcast SportsNet (which service is owned and
operated by Sports Channel New England Limited Partnership) (“SportsNet”).

The SportsNet service does not currently contain any “children’s programming” (as defined by
the FCC), and we have no current intention of adding such programming. In the event, however,
that the service does contain any “children’s programming” after the date hereof, such
programming will not contain “commercial matter” (as defined by the FCC) that, when added to
the “commercial matter” you may insert under our affiliation agreement, exceeds applicable
limits.

Best regards

Bill Bridgen
President



(Comcast 1>
SPORTSNET

March 23, 2016

Re:  Comecast SportsNet Northwest - Children’s Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Comcast SportsNet Northwest) (“SportsNet”’) for Quarter 1 of

2016.

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming will not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation

agreement, exceeds applicable limits.

Best regards,

Larry Eldridge
Vice President and General Manager

cc: Denise Garcia
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SPORTSNET

April 4th, 2016

Comcast SportsNet Philadelphia

Re: Comecast SportsNet Philadelphia - Children's Television Act of 1990

To Whom it May Concern:

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Comcast SportsNet Philadelphia L.P.) (“SportsNet”) for Quarter
1 of 2016.

The Comcast SportsNet Philadelphia service does not currently contain any “children’s
programming” (as defined by the FCC), and we have no current intention of adding such
programming. In the event, however, that the service does contain any “children’s
programming” after the date hereof, such programming with not contain “commercial
matter” (as defined by the FCC) that, when added to the “commercial matter” you may
insert under our affiliation agreement, exceeds applicable limits.

Best regards,

Brian Monihan
President/General Manager
Comcast SportsNet Philadelphia

cc: Kathy McMahon
Denise Garcia



)

April 6, 2016

This letter is intended to assist you in satisfying your obligations under the Children’s Television Act of 1990
and the Federal Communications Commission’s (FCC) regulations relating thereto in connection with your
carriage of Comcast New England Cable News (“NECN)} for Quarter 1 of 2016.

NECN service does not currently contain any "children's programming” (as defined by the FCC), and we
have no current intention of adding such programming. In the event, however. that the service does contain
any “children's programming" after the date hereof, such programming will not contain "commercial
matter” (as defined by the FCC) that, when added to the "commercial matter” you may insert under our
affiliation agreement, exceeds applicable limits.

Best rega

DATid Reynoids—.

NBC 1976136_1
4680 WELLS AVENUE MNEWTON. MA 02459 617 B830.500C0



April 5,2016

Re: Children’s Television Act of 1990

This letter is intended fo assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the Federal Communications Commission’s regulations relating thereto in
connection with your carriage of SNY (which service is owned and operated by Sterling
Entertainment Enterprises, LLC) (“SportsNet”).

This is to certify that, for the quarter ended March 31, 2016, SNY was in compliance with the
Children’s Television Act of 1990 and did not televise more than 10.5 minutes of commercial
material per hour on the weekends nor more than 12 minutes per hour on weekdays during
children’s programming (including local ad avails that you may insert under our Affiliation
Agreement).

Best regards,

Mo~

Steve Raab
President



LD

7700 WISCONSIN AVENUE, SUITE 200
Bethesda, Maryland 20814

April 4, 2016

Re: The Comcast Network Mid-Atlantic - Children's Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of The Comcast Network (which service
is owned and operated by The Comcast Network, LLC (“Network™) for Quarter One of
2016.

The Network service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming will not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Best réghrds,

W

/Re ecca Schulte
President and General Manager

cc: Kathy McMahon
Denise Garcia
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April 4th, 2016

The Comcast Network Philadelphia

Re: The Comcast Netwerk Philadelphiq - Children’s Television Act of 1990

To Whom it May Concern:

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of The Comcast Network Philadelphia
(which service is owned and operated by Comcast SportsNet Philadelphia L.P.)
(“SportsNet”) for Quarter 1 of 2016.

The Comcast Network Philadelphia service does not currently contain any “children’s
programming” (as defined by the FCC), and we have no current intention of adding such
programming. In the event, however, that the service does contain any “children’s
programming” after the date hereof, such programming with not contain “commercial
matter” (as defined by the FCC) that, when added to the “commercial matter” you may
insert under our affiliation agreement, exceeds applicable limits.

Best regards,

A s —""

Brian Monihan
President/General Manager
Comcast SportsNet Philadelphia

cc: Kathy McMahon
Denise Garcia



Children’s Programming Certification
First Quarter 2016
January Ist, 2016 — March 31st, 2016

This is o certify that as a standard praciice. Nuestra Tele formars and airs the following
children’s programs and serics so that the fotal conimercial time (including local

avails) dees not exceed 10.5 minutes per hour on weekends and 12 minutes per hour
weekdays, in complianeg with the Children’s Television Act of 1990 and the rules and
regulations of the Federal Communications Commission:

Children's Programs Alred During First Quarter 2016

NONE

1 hereby declare under penalty of perjury that the forepoing is true and correct.

& jculul this 7% day &f April 2016,

H s ¢
Si;:n'liuri.,

Jorge Fiterre
Nane

Affiiiate Sales
Title
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Children’s Television Act of 1990 Certification

This is to certify that during the first quarter of the 2016 calendar year, Pivot contained no
children’s programming and was thus in compliance with the Children’s Television Act of 1990
(the “Act”) and the Federal Communications Commission rules implementing the Act (Sections
76.1703 and 76.225 of Title 47 of the Code of Federal Regulations).

Executed this 5% day of Apri! 2016.
PARTICIPANT CHANNEL, INC.
By:

Name: Raobert ﬁurphy
Title: CFO and Treasurer



1)

2)

3)

Compliance Certifications
1st Quarter 2016

Closed Captioning Compliance Certification

This is to certify that for the period from January 1, 2016 through March 31, 2016:

Pop and Pop On Demand were in compliance with the applicable Federal Communications
Commission requirements (“FCC Rules”) concerning closed captioning of video programming set
forth in 47 §C.F.R. 79.1, et al., and that in the ordinary course of business, Pop has adopted and
follows the Best Practices set forth in Section 79.1(k)(1) of the FCC Rules.

Children’s Television Act Compliance Certification

This is to certify that for the period from January 1, 2016 through March 31, 2016:

Pop does not format or air any children’s programming (as defined by the FCC) and are, therefore,
in compliance with the commercial time limitations of the Children’s Television Act of 1990 and
FCC Rules 76.1703 and 76.225 related thereto.

Commercial Advertisement Loudness Mitigation (CALM) Certification

This is to certify that:

A. As required by Section 76.607 of Title 47 of the Code of Federal Regulations, all commercial
advertisements embedded in programs carried on Pop are in compliance with the loudness
control practices contained in Advanced Television Systems Committee (ATSC) A/8S:
Recommended Practice: Techniques for Establishing and Maintaining Audio Loudness for
Digital Television (“ATSC A/85 Recommended Practice”) at the point of distribution by Pop to
authorized reception equipment of downstream multichannel video programming distributors.

B. Compliance with the ATSC A/85 Recommended Practice is determined by Pop through the use
of equipment and associated software that is installed, utilized and maintained in a commercially
reasonable manner.

Executed as of this 1st day of April 2016.

POP MEDIA TWORKS, LLC

By:
Da 1 andell
COO / General Counsel

5510 Lincoin Boulevard, Suite 400 <  Playa Vista, Califomia 900294



Children’s Programming Certification
First Quarter 2016
January Ist, 2016 — March 31ist, 2016

This is to centify that as a standard practice, SUR Peru formats and airs the following
children’s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays.
in compliance with the Children’s Tclevision Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children’s Programs Aired During First Quarter 2016

NONE

[ hereby declare under penalty of perinvy thar the foregoing is true and correct.

Executed this 7" dav of April 2016.

~

L e e~ (—7‘7‘2' -
Signature

Jorge Fiterre
Name

Affiliate Sales
Title



Children’s Programming Certification
First Quarter 2016
January 1st, 2016 — March 31st. 2016

This is to certily that as 4 standard practice. TeleFéormula {ormals and airs the lollowing
children’s programs and series 50 thar the total commercial time (including local avails)
does not excead 16.5 minutes per hour on weekends and 12 ininutes per hour weekdays.,
in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Chifdren’s Programs Aired During First Quarter 2816

NONE

1 hereby declare undev penalty of periury that the foregoing is true and correct.

Executed this 7 day of April 2016

ﬂ

Al e ct
/ Signature

Joree Fliterre
Name

Affiliate Sales
Tile



Children’s Programming Certification
First Quarter 2016
January Ist, 2016 — March 31st, 2016

This is to cettity that as a standard practice, TV Venezucla formats and airs the tollowing
children’s programs and serics so that the wotal commercial time (including local avails)
docs not exceed 10.5 minutes per hour on weekends and 2 minutes per hour weekdays.,
‘in compliance with the Children’s Television Act ot 1990 and the rules and regulations of

the Federal Communications Commission:

Children’s Programs Aired During First Quarter 2016

NONI

I hereby declare under penalty of perjury that the foregoing is true and eorrect.

Executed this 7" day of April 2016.

Ve
PR

<

Y
Signaturg

Jorge E. Fiterre
Name

Affiliate Sales
Title
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COMMERCIAL TIME - CHILDREN'S PROGRAMMING
VIACOM MEDIA NETWORKS CERTIFICATION: 1% Quarter 2016

The following certification is provided regarding compliance during the period of
January 1, 2016 to March 31, 2016 (the "Current Quarter”) with the commercial
time limitations set forth in the FCC's April 12, 1991 Report and Order
Implementing the Children’s Television Act of 1990 (the "Act”) and the rules
adopted therein.

NICKELODEON aired children’s programming during the Current Quarter to the
extent indicated by the attached program schedules. The children's programming
NICKELODEON aired during the Current Quarter contained commercial matter in
an amount that was not more than 12 minutes per hour on weekdays and 10.5
minutes per hour on weekends. NICKELODEON accordingly certifies that it is in
compliance for the Current Quarter with the limitations set forth in the Act and
FCC rules.

NICK JR., TEENNICK, NICKTOONS, NICK AT NITE and MTV aired children’s
programming during the Current Quarter as indicated by the attached program
schedules for those services, but to the extent these services carried
commercials, the amount of commercial matter was within the time limitations set
forth in the Act.

Program services MTV2, MTVU, MTV HITS, BET JAMS, MTV LIVE, VH1, VH1
CLASSIC, BET SOUL, LOGO, CMT, CMT MUSIC, COMEDY CENTRAL, TR3S,
SPIKE TV, BET, BET HIP HOP, BET GOSPEL and CENTRIC did not air any
children’s programming subject to the requirements of the Act during the Current
Quarter.

VIACOM MEDIA NETWORKS,
a division of Viacom international Inc.

By:
Daniel M. Mandil
Senior Vice President & Deputy General Counsel
Corporate Law Department

CDM #8534



STUDIO 3 PARTNERS
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COMMERCIAL TIME — CHILDREN'’S PROGRAMMING
STUDIO 3 PARTNERS LLC CERTIFICATION
1" QUARTER 2016

The following certification is provided regarding compliance during the period of
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January 1, 2016 to March 31, 2016 (the “Current Quarter”) with the commercial time

limitations set forth in FCC’s April 12, 1991 Report and Order Implementing the

Children’s Television Act of 1990 (the “Act”) and the rules adopted therein. EPIX did not

air children’s programming during the Current Quarter. EPIX accordingly certifies that it

is in compliance for the Current Quarter with the limitations set forth in the Act and FCC

rules.

STUDIO 3 PARTNERS LLC

. ;%(@ e

Name: Mark S. Gree berg
Title: President & CEQ

M- 494



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitfed during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are xplained in detail below. I further certify that I have been designated by

two [Et&uieren] Jae . as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run n during calendar quarter:

Day  Time Program
Monday © 4p-4:30p  Grand Auntie and Smarty
4:30p- 5p Follow Me -
Tuesday 4p-4:30p  YoYo Travelogue

4:30p- S5p Fruit lce Cream
Wednesday 4p- 430p  Be Happy
4:30p- 5p Kitchenette

Thursday 4p- 4:30p Lokah Bayung
4:30p- Sp MOMO Little Player
Friday 45p - Taiwanese Kids

I hereby declare under penalty of perjury that the foregoing is true and correct.
\./ LA NE 20 1/,

Executed this ; day of
Hﬂﬁf— """—'-_-_r-"g"“—rm
Signature
[ervp Lo Arer
Name (Print)
P RES1 (2 &I T
Title

DWT 28498497v1 0102438000008



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016
This is to certify that TV 1000 Russian Kino is exempt from the requirements of the Children’s

Television Act of 1990 and the associated rules and regulations of the Federa! Communications
Commission (the “FCC”) as the channel is not primarily a children’s programming channel.

I further certify that [ have been designated by TV 1000 Russian Kino as the official responsible
for oversight of compliance with the FCC children’s programming commercial limits, and | am
familiar with the Regulations.

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 31st day of May 2016.

Signa e

Benjamin Groocock
Name (Print)

General Counsel
Title

DWT 28498497+1 0102438-000008



CHILDREN'S PROGRAMMING CERTIFICATIQON
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies alf programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadeast primarily for
an audience of children 12 years old and under. As a standard practice, we fotmatted and aired
each of the children’s programs and series ideniified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minuates per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
4¢FCCH);

None of the following programs or seties included any commoercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or afer the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commerciat limits were exceeded during the referenced calendar quarter
are explained in detail below, I further certify that I have been designated by

TLN LLC as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and [ am familiar with the Regulations.

List children’s programs run during calendar quarter:

SceVwor,  Napdy x
FHLO WA SE 1 e

I hereby declare under penalty of perjury that the foregoing is trae and correct,

——

/ } cuted this 1) day of iy oot 2000,

{

Name (Print)

Co.Q
Title

DWT 2849849 7v1 0102438-000008



MAY-11-2016 139:55 From:SCOLA 712 566 2582 To:12029734439S Page:2/3

CHILDREN'S FPROGRAMMING CERTIFICATION
1st Quarter; January 1, 2016 to March 31, 2016

This iz ¢ ceetify-that the ligt zet forth balow idsntifiaz-all programs and series transmitted during
the above veferenced calendar quarter that were onginally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
ot after the program within the samc clock hour) did not exceed 10.5 minutes per hour on
weckends, and 12 minutes per howr on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any coramercial spots including local ad
avails, promos for non-educatiopal programs and adjacent ads running before or after the
program within the same clock bour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by
as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

SCOLA 1s a 501 (c) 3 non-profit organization.

SCOLA does not run commercial advertisements.

SCOLA does not originate children’s programming on
the SCOLA network.

I hereby declare under penalty of perjury that the foregoing is true.and correct.

xecuted this_// day of 22 2'(3 : / 20[@.

igpature

Karsgy _ L-ARS0M

Name (Print)

Title

DWT 29137443v1 0102438-000008



CHILDREN’S PROGRAMMING CERTIFICATIONS FOR THE FIRST QUARTER
2016

This is to certify that EuroVu, S.A., distributor among -others, of Polish language television
program known as “TVP Polonia” and Polskie Radio audio programs has aired NO Commercials
during any and ail children’s programming broadcast, therefore is in compliance with the
Children’s Television Act of 1990 and the rules and regulations of the Federal Communications
Commission (“FCC™).

[ declare under penalty of perjury that the foregoing is true and correct.

Executed this 4™ day of April 2016.

EuroVu S.

J arc Viala

Di ctor /
/



HILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitied during
the above referenced calendar quarter that were originaily produced and broadcast primarily for
an andience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
{including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
*FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characiers ot actors from, or
that offered products related to, the underlying program or series, Any instances in which the
children’s programming commereial limits were exceeded during the referenced calendar quarter
ar¢ explained in detail below. I further certify that I have been designated by
Al Tozeero Patesice (L as the official responsible for oversight of compliance with
the FCC children’s programining commercial limits, and I am familiar with the Regulations.

List childien’s programs run during calendar quarter:

Nigogns

I hereby declare under penalty of perjury that the foregoing is true and correct,
.. Executed ttﬁl‘s 1 dayof %’3 E‘; 204k,
-r‘}‘\ ’) /1 £ 4——\
S/ AN 2 A
Signature

Aoy AMSrenO
Name (Pridt)
E\I?; Usimbuhon

Title

DWT 28493497v1 0102438-000008
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HI EN'S P RAMMIN
1st Quarter: January 1,2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. [ further certify that I have been designated by
AMiéusre L RoGeg &80 as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and | am familiar with the Regulations.

List children’s programs run during calendar quarter:

e e

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this ™ day of ﬂ/'i’ /! 20 /6,

2RD

Signaturg 1/‘\

Miguez (ke t) Rossero
Name (Print)
Coo /e
Title '

DWT 29137443v 1 0102438-000008
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CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER 2016 (January 1, 2016 THROUGH March 31, 2016)

This is to certity that to the best of the undersigned’s knowledge and belief, (i) all programming
(including each feed, in each language and all VOD programming) (collectively, the
“Programming”) provided by _4 ( 1h vy §o21S  (“Network™) to cach video program
provider during the first quarter of 2016 complies with the closed captioning rules set forth in
Section 79.1(b), e/ seq., of Title 47 of the Code of Federal Regulations (the “Regulations™), (ii)
Network provides Programming (o each video program provider that complies with the
captioning quality standards of Section 79.1(j)(2) of the Regulations, and (iii) Network has
adopted and follows the Best Practices set forth in Section 79.1(k)(1) of the Regulations.

This is to further certify that Network does not currently contain any children’s programming as
defined under 47 CFR 76.225 of the rules and regulation of the Federal Communications
Commission (the “Children’s Programming Rules™). In the event that the Network includes any
chiidren’s programming on its schedule afier the date hereof, Network will provide in writing, by
the tenth day following the end of the calendar quarter in which such children’s programming is
added, a description of such programming specilying the dates and time of transmission and the
duration of the “commercial matter” included therein.

5 .
Executed this % " day of AL . 20 ,}_",{

Network: == IL'D]\ D SF’

By: -

Title: N BT T Sy ! Sl way (s

Closed Captioning and Children’s Programming Certification
Sota Page



NETWORKS.

Jessica Stukonis

Manager

Distribution & Legal Affairs

(646) 564-7749
jessica.stukonis@amcnetworks.com

April 8, 2016

Ms, Maria T. Browne

Davis Wright Tremaine LLP
Suite 800

1919 Pennsylvania Avenue N.W.
Washington, D.C. 20006-3401

Re: Children’s Television Programming
Certification of Compliance, 1% Quarter 2016

¢ AMC Networks Latin America LLC (El Garage, El Gourmet, Mas Chic)
Dear Ms. Browne:

You have recently requested information from us on behalf of Time Warner Cable to assist it in its
record keeping obligations respecting the commercial limitations imposed on children's programming by
the Children's Television Act of 1990. We hereby advise you that, for the above referenced calendar
quarter, none of the above referenced Networks’ programming was originally produced and broadcast
primarily for an audience of children 12 years old and under.

We trust that this satisfies your request.

Sincerely,

7%/

ca Stukonis
nager, Distribution & Legal Affairs

AMERI

: [ 3 3 . P , 15t . .
g [[33 SUNDANCETV. ﬂg EFCFilms AMFNTERENE‘!NO.BKS' 11 Penn Plaza, 15th Floor T 212.324.8500

New York, NY 10001 www.amcnetworks.com



NETWORKS.

Jesslca Stukonis

Manager

Distribution & L.egal Affairs

(646) 564-7749
jessica.stukonis@amcnetworks.com

April 8, 2016

Ms. Maria T. Browne

Davis Wright Tremaine LLP
Suite 800

1919 Pennsylvania Avenue N.W.
Washington, D.C. 20006-3401

Re: Children’s Television Programming
Certification of Compliance, 1¢* Quarter 2016

AMC Network Entertainment LLC (AMC)

IFC TV LLC (IFC)

WE tv LLC (WEtv)

Sundance TV LLC (Sundance TV)

New Video Channel America LLC (BBC America and BBC World News)

Dear Ms. Browne:

You have recently requested information from us on behalf of Time Warner Cable to assist it in its
record keeping obligations respecting the commercial limitations imposed on children's programming by
the Children's Television Act of 1990. We hereby advise you that, for the above referenced calendar-
guarter, none of the above referenced Networks' programming was originally produced and broadcast
primarily for an audience of children 12 years old and under.

We trust that this satisfies your request.

Sincerely,

e

essica Stukonis
Manager, Distribution & Legal Affairs

Tz : : WE . - AMC NETWORKS. 11 Penn Plaza, 15th Floor T 212.324.8500
amenca UGS SUNDANCETV. WE KFCFilms: AMCNETWOR New York, NY 10001 www.amcnetworks.com



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1,2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time_

(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
‘&FCC’?)‘

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s pro gramming commercial limits were exceeded during the referenced calendar quarter
are e}%lamed in detail below. I further certify that I have been designated by
ATZESHEDIA LoRPORACISN B WEDIOS  aq the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Aty WA 3UNTEOARGaNAL DoES MDT [NC LURS

CHAL DOEN'S  Trotro ARIIATE .

I hereby declare under penalty of péljury that the foregoing is true and correct.

ecuted this 3| day of HAger 20 Il_ﬁ_

a re
A paeTives- RARK
Name (Print)
DirrmOA [nTe P CONAL A1 “SHEDIA DiVERSIR cAcioN
Title

DWT 29137443v1 0102438-000008




CHILDREN'S PROGRAMMING CERTIFICATION FIRST QUARTER
{January 1, 2016 Through March 30, 2016)

This is to certify that the list set forth below identifies all programs and series
aired by Three Angels Broadcasting Network, Inc. during the above-referenced
calendar quarter that were originally produced and broadcast primarily for an
audience of children 12 years old and under. As a standard practice, we
formatted and aired each of the children’s programs and series identified below
so that the total commercial time (including local ad avails, promos for non-
educational programs and adjacent ads running before or after the program
within the same clock hour) did not exceed 10.5 minutes per hour on weekends
and 12 minutes per hour on weekdays, in compliance with the Children's
Television Act of 1990 and the rules and reguiations of the Federal
Communications Commission {the “FCC"), the “Regulations”).

None of the following programs or series included any commercial spots
{including local ad avails, promos for non-educational programs and adjacent ads
running before or after the program within the same clock hour) that contained
references to, characters or actors from or that offered products related to, the
underlying program or series. Any instances in which the children's programming
commercial limits were exceeded during the referenced calendar quarter are
explained in detail below. | further certify that | have been designated by Three
Angels Broadcasting Network, Inc. as the official responsible for oversight of
compliance with the FCC children’s programming commercial limits and | am
familiar with the reguiations.

See attached LMS form 2100 of the first quarter filing with the list of children’s
programs run during the calendar year.

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 1st day of April, 20186,

Sincerely,

W

Danny helton
President

DS/cc



235 E 45th Street [ |

New York, NY 10017 - N ETWO R KS

April 1, 2016

Re: AETN Networks — Certification of Compliance with Children’s Television Act of 1990,
Closed-Captioning Programming Laws, and Video Description Programming Laws
1* Quarter — January 1, 2016 — March 31, 2016

To Whom It May Concern:

This letter shall serve as certification under the Children’s Television Act of 1990 (the “Act”) that for the
respective quarter ended March 31, 2016, A&E Television Networks, LLC (“AETN”) has been in compliance
with the Act with respect to all of its networks (including in high definition).

This letter shall also serve as certification that AETN has been in compliance with the following programming
laws with respect to its programming services for the quarter ended March 31, 2016: (i) the closed-captioning
requirements set forth in Section 79.1 of Title 47 of the Code of Federal Regulations, including Section
79.1(j)(2), and (ii) with respect to “History”, the video description requirements set forth in Section 79.3 of Title
47 of the Code of Federal Regulations,

A&E Television Networks, LLC is dedicated to providing the best programming and customer service possible.

I can be reached at (212) 210-9110 or via email: pamala.steward@aenetworks.com with any questions or
concerns. We thank you for your business and wish you continued success.

Regards,

PhelowmatSiemad

Pamala Steward
Director
Distribution Operations

cc: S. Plasse

213270v6



CHILDREN'S PROGRAMMING CERTIFICATION FIRST QUARTER/1ST
(JANUARY 1, 2016 THROUGH MARCH 31, 2016}

This is to certify that the list set forth bellow identifies all programs and series aired by__Azteca
America during the above-referenced calendar quarter that were criginally produced and broadcast
primarily for an audience of children 12 years old and under. As a standard practice, we formatted and
aired each of the children’s prograns and series identified below so that the total commercial time
(including local ad avails. promos for non-educational programs and adjacent ads running before or after
the program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules
and regulations of the Federal Communicarion Commission (the “FCC™), (the “Regulations”).

None of the following programs or series included any commercial spots (including local ad
avails. promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour) that contained references to, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail below. [

compliance with the FCC children’s programming commercial limits, and I am familiar with the
Regulations.

. L&Iﬁ:ﬁ«;““ oLv;}m"Z?
HeEir A e~

[ hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this /_*’/ day of March, 2016.
¥ 7

o —h g

Signatu_}é

Margarita Black
Name

Vice President of Programming
Title



0" BabUFirSt

watch your baby blossom

March 23, 2016

Maria T. Browne

Davis Wright Tremaine LLP
Suite 800

1919 Pennsylvania Avenue N.W.
Washington, D.C. 20006-3401

Re: Certificate of Compliance - Time Warner Cable

Dear Maria,

This letter certifies that to the best of my knowledge after reasonable review,
BFTV, LLC is in compliance with the “commercial limitations” set forth in the
Children’s Television Act of 1990 and Closed Captioning requirements set out under 47
C.FR. 79.1 during the [* quarter of 2016 and the 21* Century Communications and
Video Accessibility Act of 2010.  Additionally, our CALM Certification is available at
www.babyfirsttv.com under the Company information tab.

Sincerely,

Y

Karl D. Knepley )
EVP and CFFO

« 10380 Santa Monica Bivd., Suite 310, Los Angeles, CA 80025
» (p) 310.442.9853 « (f) 310.826.2534 « www.BabyFirstTV.com



Cable Provider: Time Warner Cable

Network Name: BYU Broadcasting (a non-commercial, educational broadcasting station)
Address: BYU Broadcasting
Brigham Young University
Provo, Utah 84602
Email Address: heidi.chewning@byu.edu
Phone Number: (801) 422-8495
Fax Number: (801) 422-0298

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016
(JANUARY 1, 2016, THROUGH MARCH 31, 2016)

This is to certify that, during the above-captioned calendar quarter, the BYU Television
programming service (the “Service”), to the extent that it aired children’s programming as
defined under 47 C.F.R. § 76.225 of the rules and regulations of the Federal Communications
Commission, aired during such children’s programming no more than 10.5 minutes of
commercial matter per hour on weekends and no more than 12 minutes of commercial matter per
hour on weekdays, and is otherwise in compliance with the Children’s Television Act of 1990.

I hereby declare under penalty of perjury that, to the best of my knowledge and belief, the
foregoing is true and correct.

Signature: &,\r\ wi C WA/;.Q

Name: Heidi N, Chewning
Title: Paralegal/Licensing Administrator

Date: March 31, 2016



C-SPAN

CREATED BY TABLE
ORFERED AS A PN SEMICE

QUARTERLY CHILDREN'’S TELEVISION PROGRAMMING CERTIFICATION
(Pursuant to § 76.225(c) of FCC Rules)

This is to certify that National Cable Satellite Corporation, d/b/a C-SPAN (hereafter, "C-SPAN")
formats and transmits programming on C-SPAN, C-SPAN2 and C-SPAN3 containing no
commercial matter. Accordingly, all programming produced by C-SPAN is in full compliance with
the Children's Television Act of 1990 and the commercial time limits of § 76.225(a) of the rules

and regulations of the Federal Communications Commission (the "Rules").

This certification is provided to affiliates of NCSC in order to permit them to comply with the
Rules. If, at any time in the future, C-SPAN, C-SPAN2 or C-SPANS3 carries programming that
contains commercial matter, NCSC will notify its affiliates in a timely manner.

This certification is valid for the period from Jan 1, 2016 through Mar 31, 2016.

NATIONAL CABLE SATELLITE CORPORATION, d/b/a C-SPAN

X

Peter Kiley
Vice President, A ns
National Cable Satelli tion, d/b/a C-SPAN

400 North Capitol Street, NW
Washington, DC 20001

400 v CAFITOL 51 NW STE 650
WASHINGTON DG 20001

202 737 3226
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CABLE RESPONSE TV,LLC

Ynur Soures (ot imersctive Shogping

Cable Response TV, LLC

848 Liberty Drive

Burlington, W1 53105

Phone Number: 262-763-4810
Fax Number: 262-763-2875

CHILDREN’S PROGRAMMING CERTIFICATION — OLYMPUSAT FIRST OUARTER 2016

This is to certify that the Cable Response TV, LLC programming service (the “Service”), to the
extent it airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation

of the Federal Communications Commission, has aired no more than 10.5 minutes of
commercial matter per hour on the weekends, and no more than 12 minutes of commercial
matter per hour on weekdays during children’s programming, and is otherwise in compliance
with the Children’s Television Act of 1990. The following sets forth children’s programming

aired on the Service during Quarter ended March 31, 2016.
Children’s Programming Aired During Quarter Referenced

None. Exempt-TV Shopping Network

1 hereby declare under penalty of perjury that the foregoing is true and correct. Executed this 4%
day of April, 2016.

Signature: M /W

Name: Michael L, Hennen
{(Please type or print)

Title:  SVP and Chief Financial Officer

EAL L pion, WIB3106 » T 252.783.4810 » F 262.763.2875 » wwiw.drtv.com



Children’'s Programming Certification
First Quarter 2016
January Ist, 2016- March 31st, 2016

This is 1o certify that as a standard practice. Canal 32MX lormats and airs the Tollowing
children’s programs and series so that the total commetcial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays.
in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children's Programs Aired During First Quarter 2016

NONE

I hereby declare under penalty of perjury that the foregoing is true and correcet.

Ixecuted this Ist day of April 2016.

S

Sig ature
Name: Ricardo De T.eon Banuet
Title: Programming Director at

MVS NET S, A DEC. V. (Fk.a MVS Television)
l.icensor and Provider of Canal 52MX



Children’s Programming Certification
First Quarter 2016
January 1st, 2016 - March 31st, 2016

This is to certify that as a standard practice, Canal SUR formats and airs the following
children's programs and series so thal the wtal commercial time (including locat avails) does not
exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays,

in compliance with the Children's Television Act of 1990 and the rules and regulations of the

Federal Communications Conunission:

Children's Programs Aired During First Quarter 2016

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct.
Exccuted this 7" d y of April 2016,

,I//x,_ /‘///f“'

Signuture

Jorge Fiterre
Name

Affiliate Sales
Title



Children’s Programming Certification
First Quarter 2016

This is to certify that as a standard practice, Caracol Televison airs the following
children’s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays,
in compliance with the Children’s Television Act of 1990 and the rules and regulations of
the Federal Communications Commission;

Children’s Programs Aired During First Quarter 2016

CLUB 10: 7.5 hours
CAJA DE SORPRESAS: 24 hours
TAGGEADOS: 16.5 hours
PARABOLAS DE LA MISERICORDIA: 0.5 hour

TOTAL: 48.5 HOURS

Closed Captioning Rules Certification

Caracol Internacional is exempt from the Closed captioning requirements
| hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this {¥ day of April 2016.
et ——

ALE} NDRO BERNAL
Channel! Director



NETWORK’S NAME: Cine Clasico
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Cine Clasico programming service (the “Service”™), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31*. day of March 2016.

Signature: Cofleer £, Glymn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel, Olympusat, Inc.

(Please type or print)



NETWORK’S NAME: Cine Mexicano
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Cine Mexicano programming service (the “Service”), to the extent it
airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2015.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this

31%, day of March 2016.

Signature:___ Cofleer £, Glypmn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



CHILDREN’S PROGRAMMING CERTIFICATION

CTI ZHONG TIAN CHANNEL hereby certifies that it is exempt from all Children’s
Programming benchmarks, rules and regulations promulgated by the Federal Communications
Commission because our company does not broadcast any children program.

Unless we notify you otherwise in writing, you may rely on this certification for Children’s
Programming exemption from the Federal Communications Commission’s Children’s
Programming requirements that apply in future calendar quarters.

[ declare under penalty of perjury that the foregoing is true and correct.
1* quarter of year 2016 (January 1%, 2016 THROUGH March 31, 2016)

CTI ZHONG TIAN CHANNEL

PTV Network (USA), Inc.
— ~

By: ,}_-.fz"é’ -
(Signa

Jeanette Chang

(Name)

Deputy General Manager
(Title)

PTV Network (USA), Inc.

9600 Flair Drive « El Monte - CA 91731
T 626 + 258+ 1500 « F626-258+1515




NETWORK’S NAME: Cuba Play
Address: 477 S. Rosemary Avenue #3006
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION ~ FIRST QUARTER 2016

This is to certify that the Cuba Play programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this

31%. day of March 2016.

Signature: Cofloer £._Glymn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel, Olympusat, Inc.

(Please type or print)



THE

March 28, 2016

Maria T. Browne

Davis Wright Tremaine LLP

1919 Pennsylvania Avenue N.W. Suite 800
Washington, DC 20006-34-1

Re: Certification of Compliance with Children’s Television
Laws & Closed Captioning

Dear Maria:

This letter is intended to assist Time Warner Cable and its
affiliates in satisfying its obligations under Section 79.1(b) of Title
47 of the Code of Federal Regulations regarding closed captioning.
The CW hereby certifies that the programming on The CW Plus
television service was in substantial and material compliance with
Section 79.1(b) of the FCC’s closed captioning requirements for the
three month period ending March 31, 2016.

Further, The CW hereby certifies that the programming on The CW
Plus television service was in substantial and material compliance
with Sections 76.1703 and 76.225 of the FCC’s rules implementing
the Children’s Television Act of 1990 for the three month period
ending March 31, 2016.

WL,..

Russell H. Myerson
Executive Vice President

Regards,

RUSSELL H, MYERSON

T 818 977 8480 C 213 973 8480
F 818 977 7949

russell.myerson@cwtv.cam

[oxey [ASTP R




To: All Partner Stations From: Maureen Milmore, VP Production

Re: FCC Children’s Quarterly Report — 1* Quarter 2016

Date: March 28, 2016 Copies To:

ATTENTION PUBLIC FILE ADMINISTRATOR

We will be providing this information in the legal section of our Affiliate website. This information is
verification of the programs which ran and that commercial limitations were not exceeded within network
and syndicated programming.

Please feel free to contact Maureen Milmore at (818) 977-0469 with any questions (or e-mail your
request to maureen.milmore@cwtv.com).

The CW Television Network Teen/Young Viewer Programming

Below is a list of 1% Quarter 2016 CW Teen/Young Viewer Programming for your public files.

Statement

This statement is designed to furnish you with additional information concerning the commercial
matter contained in the network’s teen/young viewer programs, and to enable you to more easily
comply with the requirements of the Children’s Television Act of 1990.

The following is a list of all CW Television Network programs which were produced and broadcast
with the intention of primarily reaching an audience of young viewers between thirteen and sixteen
that were scheduled for broadcast during the first quarter of 2016.



1% QUARTER 2016 — CW TEEN/YOUNG VIEWER PROGRAMMING

Program: Calling Dr, Pol
Rating: VG
Length: 30 min

Program: DogTown USA
Rating: TV G
Length: 30 min

Program: Dog Whisperer with Cesar Millan: Family Edition
Rating: TV G
lLength: 30 min

Program: Dream Quest
Rating: VG
Length: 30 min

Program: Hatched
Rating: TV G
Length: 30 min

Program: Save Our Shelter
Rating: VG
Length: 30 min



Calling Dr. Pol

v

Caliing Dr. Pal

DogTown USA

Dog Whisperer with Cesar
Milian: Farnily Edilion

Dog Whisperer with Cesar
Miitan; Famlly Editfen

at, 7:00am

Sal. 7:30am

Sat. 8:00am

Sal. B:30am

Sal. 3:00am

01/02/16 - #211
01/09/16 - #213
01/16/16 - #215
01/23/16 - #101
01/30/16 - #103
02/06/16 - #217
02/13/16 - #219
02/20/16 - #221
02/27/16 - #223
03/05/16 - #105
03/12/16 - #107
03/19/16 - #109
03/26/16 - #111

01/02/16 - #212
01/09/16 - #214
01/16/16 - #216
01/23/16 - #102
01/30/16 - #104
02/06/16 - #218
02/13/16 - #220
02/20/16 - #222
02/27/16 - #224
03/05/16 - #106
03/12/16 - #108
03/19/16 - #110
03/26/16 - #112

01/02/16 - #112
01/09/16 - #113
01/16/16 - #116
01/23/16 - #117
01/30/16 - #118
02/06/16 - #119
02/13/16 - #120
02/20/16 - #121
02/27/16 - #122
03/05/16 - #114
03/12/16 - #115
03/19/16 - #116
03/26/16 - #117

01/02/16 - #221
01/09/16 - #225
01/16/16 - #229
01/23/16 - #101
01/30/16 - #105
02/06/16 - #109
02/13/16 - #110
02/20/16 - #111
02/27/16 - #112
03/05/16 - #113
03/12/16 - #114
03/19/16 - #118
03/26/16 - #233

01/02/16 - #222
01/09/16 - #226
01/16/16 - #230
01/23/16 - #102
01/30/16 - #1086
02/06/16 - #233
02/13/16 - #236
02/20/16 - #239
02/27/16 - #242
03/05/16 - #245
03/12/16 - #115
03/19/16 - #119
03/26/16 - #234

Dog Whisperer with Cesar | Dog Wilsperer wilh Cesar
Miltan: Famity Edition Millan: Familly Edition Save Qur Shelter Oream Quest Hatched
Sal. 9:30am Sal. 10:00am Sat, 10:30am Sat. 11:00am -_-_Sal.i1:30am -

01/02/16 - #223
01/09/16 - #227
01/16/16 - #231
01/23/16 - #103
01/30/16 - #107
02/06/16 - #234
02/13/16 - #237
02/20/186 - #240
02/27/16 - #243
03/05/16 - #246
03/12/16 - #116
03/19/16 - #120
03/26/16 - #235

01/02/16 - #224
01/09/16 - #228
01/16/16 - #232
01/23/16 - #104
01/30/16 - #108
02/06/16 - #235
02/13/16 - #238
02/20/16 - #241
02/27/16 - #244
03/05/16 - #247
03/12/16 - #117
03/19/16 - #122
03/26/16 - #236

01/02/16 - #106
01/09/16 - #107
01/16/16 - #109
01/23/16 - #110
01/30/16 - #111
02/06/16 - #112
02/13/16 - #113
02/20/16 - #114
02/27/16 - #115
03/05/16 - #108
03/12/16 - #109
03/19/16 - #110
03/26/16 - #111

01/02/16 - #108
01/09/16 - #101
01/16/16 - #109
01/23/16 - #110
01/30/16 - #111
02/06/16 - #112
02/13/16 - #113
02/20/16 - #114
02/27/16 - #1156
03/05/16 - #116
03/12/16 - #117
03/19/16 - #108
03/26/16 - #109

01/02/16 - #106
01/09/16 - #107
01/16/16 - #109
01/23/16 - #110
01/30/16 - #111
02/06/16 - #112
02/13/16 - #113
02/20/16 - #114
02/27/16 - #115
03/05/16 - #1186
03/12/16 - #117
03/19/16 - #108
03/26/16 - #111




CHILDREN' OGRA ¥, TION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the. Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are € lained in detail below. I further certify that I have been designated by

as the official responsible for oversight of compliance with
the FC  hildren’s programmung commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Mows

I hereby declare under penalty of perjury that the foregoing is true and correct.

¢
Executed this %ay of 20 _L(a
Signature
A&.; i\ ca—c A
Name (Print)
(DL'F N DEMST

Title

DWT 29137443v1 0102438-000008
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Capital
510 Smith Strest, Schenectady, New York 12305
(518) 344-5200
i)
March 24, 2016

Ms. Maria Browne

Davis Wright Tremaine, LLP
Suite 800

1919 Pennsylvania Avenne N.W.
Washington, DC  20006-3401

Re:  Exemption from Compliance with Children’s Television & Closed Captioning Progtamming
Laws — 1st Quarter (January 1, 2016 — March 31, 2016)

Dear Ms. Browne;

We are writing in response to your previous request to certify compliance from Capital District
Regional Off-Track Betting Corporation (Capital OTB) with the Children’s Television Act of 1990
and the closed captioning requirements of the Telecommunications Act of 1996 and the Federal
Communications Commission rules implementing these Acts,

Background

Capital OTB Network can be seen in the Capital Region on Time Warner’s Cable Channel 8.2/1250.
The network displays live horseracing and race replays as well as horseracing related information
and programming. This programming can be seen virtually 24 hours a day, seven days per week.
The Capital OTB Network is exempt from the requirements of the Children’s Television Act of 1990
and the Closed-Captioning requirements of the Telecommunications Act of 1996.

Exemption from requirements of the Children’s Television Act of 1990

On Aptil 9, 2007 a representative of the Federal Communications Commission confirmed to a
Capital OTB representative that cable networks are not required to air children’s programming.
Therefore Capital OTB is exempt from airing programming in response to the Children’s Television
Actof 1990.

Exemption from Closed-Captioning requirements of the Telecommunications Act of 1996
Capital OTB also maintains that we are exempt from providing closed-captioning per

Section 79.1(d) (12) of the Federal Comnmunications Commission’s rules of Exemptions from Closed
Captioning, which states the following:

Channels producing revenues of under $3,000,000. No video programming provider shall be
required to expend any money to caption any channel of video programming producing annual gross
revenues of less than $3,000,000 during the previous calendar year other than the obligation to pass
through video programming already captioned when received pursuant to paragraph (c) of this
section.



83/24/2816 15:68 5183445241 HUMAN RESOURCES PAGE B2

March 24, 2016 Page 2

Capital OTB defines gross revenue as momies generated from commercial advertisements
appearing on Capital OTB Network. Under this enclosed definition, Capital OTB Network
produces annual gross revenues well nnder $3,000,000. Based upon the above rule and criteria
the Capital OTB TV Network is exeopt from providing Closed Captioning.

Please accept this letter as Capital OTB Network’s exemption from the Children’s Television
Act of 199 apd the closed captioning requirements of the Telecommunications Act of 1996 for
the 1st Quarter (Tanuary 1, 2016 — March 31, 2016). A similar letter of exemption will be filed
upon request for each quarter of the calendar year.

Sincerely,
Robett J. Dantz <

OTB TV
Capital OTB



Jdliscovery

COMMUGENMICATIGNS

April 1, 2016
Children’s Television Act Certification

Dear Affiliate;

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 (the “CTA™) and the FCC regulations relating thereto in connection
with your carriage of our video programming services (the “Discovery Networks™).

The attached schedule lists the Discovery Networks that aired children’s programs (as
defined in the CTA) last quarter and identifies the children’s programs aired on each such
network. The schedule excludes ali networks distributed by Discovery that did not air
children’s programs last quarter (Discovery Channel, TL.C, Animal Planet, Investigation
Discovery, Destination America, Science, American Heroes Channel (formerly Military
Channel), Discovery En Espaiiol, Discovery Life Channel (formerly Discovery Fit and
Health) and Velocity).

Discovery Communications, LLC certifies that, as standard practice, the children’s programs
identified on the attached schedule are formatted so that the total commercial time (including
local ad avails) is no more than 10.5 minutes per hour on weekends and 12 minutes per hour
on weekdays. This is in compliance with the CTA and the rules and regulations of the FCC.

We trust that this enables you to satisfy your obligations under the CTA and its regulations in
connection with your carriage of the Discovery Networks. Please forward this letter (or
copies) to any other appropriate individual(s) in your organization. As always, we appreciate
your support.

Sincerely,

DISCOVERY COMMUNICATIONS, LLC
Y 4 -

By: r,'//fi’/..--f 7

Elisa Free

SVP, Glob stribution Operations and

Affiliate Distribution

Date: ‘—4/7/9/20/@

g & &R Ak iy ﬁwfe OSCOVETY Qfarrsha  cOvery



Discovery Family Channel
1Q2016 Guarterly KidVid Report

Sent on 4.4.16 - KV

Blazing Team Weekday 7 minutes
Blazine Team Weekend 7.5 Minutes
a ily Game Night Weekday 7 Minutes

G.I. Joe: A Re  American Hero Weekday 8 Minutes )
G. oe A Real m rican Hero Weekend 7.5 Minutes
Littlest Pet Shop Weekday 7 Minutes B
Littlest Pet Shop Week nd 7.5 Minutes
My e Pony: Friendship is b agic Weekdav 7 Minutes
| My Little Pony: Friendship is Magic Weekday 8 Minuies
My Littie Pony: Fr endship is Ma ic Weekend 7.5 Minutes
My itt ¢ Pony Equestria Girls Weekday 7 Minutes
My Lit  ony Eques ia Girls Weekend 7.5 Minuies
My Litt  ony Equestria Girls: Friendship Games Week nd 7.5 Minutes
My Little Pony Equestria Girls: Rainbow Rocks W ekd y 7 Minu es
My Little Pony Equestria Girls: Rainbow Rocks Weekend 7.5 Minutes
My Little Pony The Princess Promenade Weekend 7.5 Minu ¢s
My ittle Pony The Runaway Rainbow Weekend 7.5 Minu es
My Little Pony Twinkle Wish Adventure Wee end 7.5 Minutes
Pound Puppies Weekend 7.5 Minutes
S & Zow Weekend 7.5 Minutes
Strawberry S ortc ke’s Berry Bitty Adventures Weekend 7.5 Minutes
Th Jungle ook Weekend 7.5 Minutes
Tra sformers Generation | Week ay 7 Min tes
Transformers Generation 1 Weekend 7.5 Minutes
ransformers Prime Weekday 7 Minutes
" ransformers Rescue Bots Weekday 7 Minutes
Transformers Rescue Bots Weekend 7.5 Minute
Dennis  he Menace Weekday 10 Minu es
ames and the Gia t Peach Weekdav 7 Minu es
.ooney Tunes: Bac in Action We kda 10 Minutes
Scooby-Doo Weekday 8 Minutes
Scooby-Doo Wee ay 10 Minutes
Spocky Buddies Weekday 7 Minutes
Spooky Buddies Weekend 7.5 Minutes
Spooky Buddies Weekend 10 M nutes
Tre sure Buddies Weekend 7.5 Minutes
‘reasure Buddies Weekend 0 Minutes




2016 01 DISCOVERY FAMILIA CHILDRENS PROGRAMMING CHART

The following is a list of the children’s programs aired on the Discovery Networks during the 1st Quarter
2016:

Discovery Familia | Mister Maker Weekday 10 Minutes
Mister Maker Weekend 10 Minutes
Sea Princesses S2 Weekday 10 Minutes

| Sea Princesses 52 Weekend 10 Minutes
Hi-5(Australia) & $11-12, Weekday 10 Minutes
13, 14 and Hi Fiesta
Hi-5(Australia) & §11-12 Weekdend 10 Minutes
Hi-5 Austra ia S13 Weekend 10 minutes
Hi-5: Hi-5 514 Weekend 10 minutes
Hi-5: Hi-5 515 Weekday 10 minutes
Hi-5 Fiesta Weekend 10 minutes
My Big Big Friend 52 Weekday 10 Minutes
My Big Big Friend S2 Weekend 10 Minetes
Fishtrounaut 52 Weekday 10 minutes
Fishtrounaut 52 Weekend 10 minutes
Bananas in Pyjamas Weekday 10 minutes
Bananas in Pyjames Weekend 10 minutes
Rob the Robot Weekend 10 minutes
Justin Time Weekday 10 minutes o
Justin Time Weekend 10 minutes

[ Mister Maker Comes to Weekday . 10 minutes

" Town




Mister Maker Comes to Weekend 10 minutes
Town

Mister Maker Comes to Weekday 10 minutes
Town S2

Mister Maker Come to Weekend 10 minutes
Town S2

Mister Maker: Mister Weekend 10 minutes
Maker Around the World

Word World Weekday 10 minutes
Word World Weekend 10 minutes
Monster Math Squad Weékaay 10 minutes
Monster Math Squad Weekend 10 minutes
Doki Weekday 10 minutes
Doki Weekend 10 minutes
Luna Weekday 10 minutes
Luna | Weekend 10 minutes
Strawberry Shortcake f Weekday 10 minutes
Strawberry Shortcake Weekend 10 minutes
Artzookal Weekend 10 minutes
Plim Plim Weekday 10 minutes
Plim Plim Weekend 10 minutes
Calimero Weekday 10 minutes
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April 1, 2016

Children’s Television Act Certification
Pear Atfiliate:

This fetter is intended o assist you in satisfying your obligations under the Children’s Television
Act of 1990 (the “CTA™ and the FCC regulations relating thereto (n connection with your
carriage of our video programming service OWN: Oprah Wintrey Nerwork.

OWN, LLC hereby certifies that OWN: Oprah Winfrey Newwork did not air children’s programs
{as defined in the CTA} last quarter, and we trust that this enables you to satisfy vour obligations
under the CTA in conpection with your carriage of OWN: Oprah Winfiey Network.

Please forward this leter (or copies) (o any other appropriate individual(s) in your organization.
As always. we uppreciate your support.

Sincerely.

OWN, LLC

By ::;’f:"‘ -
Mame, \\M \i\t“/]
Title:

Date: ADM,F \1"1[. '\U o

[



NETWORK NAME: JSC CHANNEL ONE RUSSIA WORLDWIDE

ADDRESS: Ul. Koroleva 19,12747 Moscow, Russia
TELEPHONE NUMBER: +7-495-617-5580
FAX NUMBER: +7-495-617-5114

CHiLDREN’S PROGRAMIMING CERTIFICATION - First QUARTER 2016

This is to certify that JSC Channel One Russia Worldwide programming service (the “Service”), to the
extent it airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial matter per
hour on the weekends, and no more than 12 minutes of commercial matter per haur on weekdays
during children’s programming, and is otherwise in comnpliance with the Children’s Television Act of
1990. The following sets forth children’s programming aired on the Service during the FIRST Quarter
(fanuary, February and March), 2016,

CHILDREN’S PROGRAMMING AIRED DURING First Quarter 2016:

“Umniki | umnitzi”, “Eralash”, Cartoon.

[ hereby declare under penalty of perjury that the foregoing is true and correct.

Execuied this 21°' day of March, 2016.

N

Signature -

Name: Daniel Simkin
Titie: Head of Distribution



+ - BRR AR &I
China Television Corporation

234 E. Colorado Blvd., #520, Pasadena, CA 91101, US.A.
Tol: (626) 795-8866  Fax: (626) 795-1188

CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER, JAN 1, 2016 THROUGH MAR 31, 2016

This is to certify that as a standard practice, CCTV- 4 airs the
following children’s programs and series, “Cartoon City”. The
undersigned hereby certifies that the network formats and transmits
the above children's programs and series (originally produced and
broadcast primarily for children 12 years old and younger), and the
total commercial times is no more than 10.5 minutes per hour on
weekends and 12 minutes per hour on weekdays, in compliance with
the Children's Television Act of 1990 and the rules and regulations of
the Federal Communications Commission.

| hereby declare under penalty of perjury that the foregoing is true
and correct.

Execu@d on Mar. 31, 2016

|

Dawei Liang
President
China Television Corporation




Certifications | CBS Sports Network

CBSSPORTS.COM | CBS SPORTS RADIO | SHO SPORTS | JOIN OUR LIST SHARE

THE 24-HOUR HOME OF CBS SPORTS

CERTIFICATIONS

http://www.cbssportsnetwork.com/certifications

SECTION 79.1(j)(1) CLOSED CAPTIONING QUALITY CERTIFICATION

Pursuant to Section 79.1(j)(1) of the rules of the Federal Communications Commission, 47 C.F.R. § 79.1(j}{1) (‘FCC
Rules"), the CBS Sports Network ("CBSSN") hereby certifies that in the ordinary course of business, CBSSN has
adopted and follows the Best Practices set forth in Section 78.1(k)(1) of the FCC Rules.

Certified By: Ethan J, Tyer, Esq.
Vice President and Assaciate General Caunsel
CBS Sports Network
51 West 52nd Street, Bldg. 1345/22
New York, New York 10018

January 4, 2016

CLOSED CAPTIONING COMPLAINTS AND CONCERNS ABOUT CBS SPORTS NETWORK PROGRAMMING

Please contact us if you have a concem or a complaint about closed captioned programming on the CBS Sports
Netwark

E-mail: cbssncoccomplainis@cos.com
Phone: 203-965-6493
Fax: 203-865-6491

For written closed captioning complaints or concems, you may contact:
CBS Sports Network

Attention: Mike Angeloni

555 Wast 57th Street

17th Floor

New York, NY 10019

CHILDREN'S TELEVISION ACT COMPLIANCE

In accordance with the Children’s Television Act of 1980, 47 U.S.C. § 503(b)(6)(B) and 47 C.F.R. §76,225 and 47
C.F R. §76.1703 (the “Regulations”), CSTV Networks, Inc. d/b/a CBS Sports Network certifies that the CBS Sports
Network programming service does not format or air any “children’s programming” (as defined under the Children's
Television Act of 1990} and is thereby in compliance with the Regulations.

COMMERCIAL ADVERTISEMENT LOUDNESS MITIGATION ACT COMPLIANCE CERTIFICATION
This is to certify thal:

1.Pursuant ta Seclion 73.682 of the Code of Federal Regulations, all commercial advertisements and promotional
announcements embedded in programs distributed by CSTV Networks, Inc. d/b/a CBS Sports Network (“Programmer”)
and carried on the CBS Sports Network are in compliance with the loudness control practices contained in the
Advanced Television Systems Committee (ATSC) A/85: Recommended Practice: Techniques for Establishing and
Maintaining Audio Loudness for Digital Television (‘“ATSC A/85 Recommended Practice”) at the point of distribution by
the Programmer to authorized reception equipment operated by downstream multichannel video programming
distributors.

2.Compliance with the ATSC A/85 Recommended Practice is determined by Programmer through the use of
equipment and associated software that is instailed, utilized and maintained in a commercially reasonable manner,

Page 1 of 2

3/24/2016
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NETWORK’S NAME: DamasTV
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the DamasTV programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31%. of March 2016.

Signature: Cotleer £, Glynn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP. General Counsel, Olympusat, Inc.

(Please type or print)



D\SERAR

CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

Sana G Jung as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

The Prear-ann ‘B ble up f Faith qp/a eas Ared on FHJ&ly o 5:00PM = L. (e Prn
and Suinday ot S L am - 8120 am

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed t 29 dayof  March 20 /6.
— T

Signat&;q} |
D g 5 \Saryp

Name (Print) J o4

> S /ﬁdﬂ—f

Title

DWT 29137443v1 0102438-000008



CHILDREN’S PROGRAMMING CERTIFICATION

Quarter: 1st

Year: 2016

This is to certify that the children’s programming and series distributed to Olympusat

during the above referenced calendar quarter that were originally produced and broadeast primarily for an
audience of children 12 years old and under, did not include any commercial spots that contained
references to, characters or actors from, or that offered products relating to, the underlying program or
series. As a standard practice, we formatted and aired each of the children’s programs and series so that
the total commercial time did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on
weekdays, in compliance with the Children’s Television Act of 1990 and the rules and regulations of the

Federal Communications Commission,

I hereby declare that the foregoing is true and correct.
Executed this 1st day of April, 2016.

Name: Bud Cantrell

Title: Compliance Officer

Company: Daystar Television Network



EN'S
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifics all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. Ag a standard practice, we formatied and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads renning before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or scries. Any instances in which the
children’s prograrmning commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I [further certify that I have been designated by

Doeded,, il as the official responsible for oversight of compliance with
the FCC t.hlldren s programmmg commercial limits, and I am familiar with the Regulations.

List chiidren’s programs run during cafendar quarter:

k]

[hose o Wy NN 71b

J\.\..-\ . wY n,
) VRN SN '

I hereby declare under penalty of perjury that the foregoing is true and correct.

E ccuted this 5 " day of o 204
i

Sign tu

e

D) S ; MIE PRI
Name (Prmt)

£, /J

Pt ™
TOREL L (G D0ed
Title

DWT 26137443v1 (10243%-000008



@%&ep | etworks Group

CHILDREN’S PROGRAMMING CERTIFICATION

The undersigned hereby certifies to Affiliate that the television programming service
currently known as Disney XD was in compliance in all material respects with the
commercial time provisions of the Children’s Television Act of 1990 (the “Act”), as
set forth in 47 U.S.C. Section 303a and the rules and regulations of the Federal
Communications Commission promulgated thereunder, during the period January 1,
2016 through March 31, 2016 (the “Applicable Quarter”). A list of all programs that
Disney XD considered children’s programming under the Act that aired on Disney
XD during the Applicable Quarter has been attached as Schedule A hereto and is
fully incorporated herein.

| hereby declare that the foregoing is true and correct to the best of my knowledge.

Executed this E day of April, 2016.

ABC Cable Networks Group
d/b/a Disney XD

Signature: Zuz

Name: Paul A. DeBenedittis

Title: Senior Vice President,
World Wide Programming Strategy
Scheduling, MultiPiatform and Acquisitions
Disney Channel. Disney Junior and Disney XD

This is a copy. The original is on file at ABC Cable Networks Group d / b / a / Disney XD offices located at 3800
W. Alameda Avenue, Burbank, Catifornia 81505,



SCHEDULE A
TO
CHILDREN'S PROGRAMMING CERTIFICATION
FOR.
ABC CABLE-NETWORKS GROUP
dfbla DISNEY-XD .
(January 1, 2015 - March 31, 2016}

A Bug's Life , Wark & Russeff's Wild Ride

Bedtime Stofies Marvel's, Avengers Assemble

Beverly Hills Chihuahua Marvel's Guardians of the Galaxy

Bolt Mighty Med

Brava Monster's Inc.

CARS 2 Petcy Jackson and the Olymplans: The Ughtning Thief
Gloudy with aChance of Meatballs Penn Zera: Part-Time Hefo

Dlary of a Wirpy Kid Phineas and Ferty

Diary of a Wimpy Kid: Rédrick Rules Phineas and Ferb the Movié: Acrdss the 2nd Difmension
Disney Mickey Mouse Planes

Dukes 'of Broxtonia® Pickle and Peanut

ESPN Films and Disnay XD Present Becoming SparisCenter High-5-

Fish Hooks Spy Kids: Alf the Time in tiie World

Future-Worrn! Star vs, the Forces of EVE

Game Plan Star Wars Retiels

Gamer's Guide 1o Prefty. Much Everything ‘Star Wars: Drold Tales - Exit from Endor

Gravity Falls Star Wars: Drold Tales. -VCris‘is on Coruscant

Gravily. Falls shorts ‘Star Wars The New Yoda Chronicles - Clash.of the Skywalkers
Gravity Falfs; Between the Pines-Spedial Star Wars The New Yoda Chronicles - Raid o Coruscant
INCREDIBLES; THE The 70 '

Kitby Biickets The Lion Guard

Lah Rats: The Muppets <2011>

Lab Rats: Elite Force Two More Eggs

LEGQ Manvel Super Haroes: Avengers Reassenibled! Ultirate Spider-an

LEGQ Star Wars: Draid Tales - Mission to Mos Elsley Wander-Over Yonder

LEGG Star Wars: Drold Tales-- Flight of the Falcon Wreck-lt Ralph

LEGO Star Wars: Drold Tales --Gambit on Gesnosis YO:KAI WATCH

LEGOQ Star Wars: The Resistance Rises



B?SNEP , @ Networks Group

CHILDREN’'S PROGRAMMING CERTIFICATION

The undersigned hereby certifies to Affiliate that the television programming service
currently known as Disney Junior was in compliance in all material respects with
the commercial time provisions of the Children’'s Television Act of 1990 (the “Act”),
as set forth in 47 U.5.C. Section 303a and the rules and regulaticns of the Federal
Communications Commission promulgated thereunder, during the period January 1,
2016 through March 31, 20186 (the "Applicable Quarter”). A list of all programs that
Disney Junior considered children’s programming under the Act that aired on Disney

Junior during the Applicable Quarter has been attached as Schedule A hereto and is
fully incorporated herein.

| hereby declare that the foregoing is true and correct to the best of my knowledge.

Executed this ﬁay of April, 2016.

ABC Cable Networks Group
d/bfa Disney Junior

Signature: ;ZJZ/?{ Zm\ _

Name: Paul A. DeBenedittis

Title: Senior Vice President,
World Wide Programming Strategy
Schedufing, MultiPlatform and Acguisitions
Disney Channel, Disney Junior and Disney XD

This is a copy. The original is on file at ABC Cable Networks Group d / b / a / Disney Junior offices located at
3800 W. Alameda Avenue, Burbank, California 91505.



SCHEDULE A
TO
CHILDREN'S PROGRAMMING CERTIFICATION
FOR
ABC CABLE NETWORKS GROUP
d/b/a DISNEY JUNIOR THE CHANNEL
(January 1 - March 31, 20186)

A Poem Is...-

Alice its Wonderiand (1961)

Big Block SingSong.

Brave

Can'You Teach My Alligator Manners?
-Capture Your-Story

Capture Your Story; Tips

Chicken Liitie

Ghido Chog Soul

Chuggington )
Chuggington Badge Quest <shorts>
Dads

Dishes Inspired by Disney

Dishey's Little Elnsteins: Rocket's Firebird Rescug
DJ Melodies

DJ Takes

.Doc McStuffins

Durnba.

Ellathe Elephant

Emperar's New Groove; The

Family Scrapbock Storles

Fox and the Hound, The

Erozen-

Fuzzy Tales

Goldie & Bear

Gaofy Movie, A

Handy Manny

Handy Manny School for Tools

‘Henry Hugglemonster

Hercules

Its Unbungalievable!

If's a Snackdown!

Jake.and the Never Land Pirates
-Jake's Buccaneer Blast

Jake's Never Land Pirates Schoo! Shorts
Jungle Junction

Kate & Mim-Mim

Lilo & Stitch

Lille Einsteins

l:ou and Lou, Safety Pafrol

Lucky Duck )
Many Adventures of Winnle the Posh, The.
Meet the Robinsons

Mickey Mause Clubhouse

Mickey's Adventures in Wonderland
Mickey's Great Clubhouse Hunt

Mickey's Mousekercize Shoris

Miles from Tomorrowland

Mini Adventures df Winnie the Pooh
Minnle's Bow-Toons

Molang

Mian

Never Land Pirate Band

Ning Needs to Go

Qctonauts.

Octonauts Shorts:

Oh My Disney.

Qliver & Company

Picture This

Piglef's Blg Mavle

PJ Masks

Planes

Pocahontas

Princess and the Frog, The

Qulet Is

Rescuers Down Under, The

Rhythm & Rhymes

Secret of the Wings staing Tinker Bell
Sheriff Calie's Wild West

SLEEPING BEAUTY (1858)

Smalt Potatoes

So Much You Can Do to Take Care:of YoU
Sofia The First

Sofia The First: Once Upon A Princess
Spiecial Agent Oso:

Spesial Agent Osa: Three Heallhy Steps
Stiper Silly Sports

Tales of Friendship With Winlle The Pooh
Tarzan

Tasty Time With ZeFronk

That's Fresh

The Bife Size Adventures of Sam Sandwich
The Doc Files

The Lion Guard

The Plrate Falry starring Tinker Befl
Tigger Movie, The

Tinker Bell:and the-Great Fairy Rescue
Toy Story Toons

Tsum Tsum shorts

Two Best Friends:

Whisker Haven Tales with the Paface Pets <Shorts>
Winnie the Pdoh <2011~



F@i’sﬂap Networks Group

CHILDREN’S PROGRAMMING CERTIFICATION

The undersigned hereby certifies to Affiliate that the television programming service
currenilty known as Disney Channel was in compliance in all material respects with
the commercial time provisions of the Children’s Television Act of 1990 (the "Act”),
as set forth in 47 U.S.C. Section 303a and the rules and regulations of the Federal
Communications Commission promulgated thereunder, during the period January 1,
2016 through March 31, 2016 (the “Applicable Quarter”). A list of all programs that
Disney Channel considered children's programming under the Act that aired on
Disney Channel during the Applicable Quarter has been attached as Schedule A
hereto and is fully incorporated herein.

| hereby declare that the foregoing is true and correct to the best of my knowledge.

Executed this Z day of April, 2016.

ABC Cable Networks Group
d/b/a Disney Channel

Signature: /ngfég

Name: Paul A. DeBeneditlis

Title: Senior Vice President,
World Wide Programming Strategy
Scheduling, MultiPlatform and Acquisitions
Disney Channel, Disney Junior and Disney XD

This is a copy. The original is on file at ABC Cable Networks Group d / b / a / Disney Channel offices located at
3800 W. Alameda Avenue, Burbank, California 81505.



SCHEDULE A

Goklie & Bear

Good Luck Charlle

Gravity Fails

Gravity Falis: Between the Pines
Hannah Montana

High Schodl Musical

High School Musical 2

Hop

Horton Hears a What!

How to Build a Batter Boy

| DIt Derlt

Jee Age: Dawn of the Dinbsaurs
Incredibles, The

Invisible Sister

I1ts Unbungabelievabie!

I's & Snackdown!

Jake and the Never Land Pirates
Jake's Buccaneer.Blast

Jake and the Neveér Land Pirates School Shorts

JESSIE

Judy Maody and the Not Bummer Summer
Jamp tat

¥.C. Undercover

Kirby Bugkats

Lab Rals: Bionic Island

Lefmonade Mouth

TO
CHILDREN'S PROGRAMMING GERTIFICATION
FOR .
ABC CABLE NETWORKS GROUP
d/bfa DISNEY CHANNEL
(January 1 - Mareh 37, 2016)

7D, The Let It Shine

16 Wishes Liof Guard, The

A Poemls... Liv and Maddie

Akeelah and the Bee- Lizzie McGuyire

Aladdin Lugk ofthe Irish, The

Austin & Ally Mako Mermalds
-Backstage Mark & Ryssell's Wild Ride
Bad Hai Day Marve! Super Heroes: Avengers Reassembled!
Bedtime Sturies feet the Rebinsons

Beverly Hibs Chihuahua Mickéy Mouse

Best Friends V¥henever Mickey Mouse Glubhouse

Big Block SingSong Mickey’s Adventares in Wonderland
Bite Size Advenlures of Sam Sandwich, The Mickey's Great Glubhousé Hunt
BUNK'D Mickey's Mousekercize shorts
Camp RoeK 2~ The Final Jam Miles from Tomortowiand
CARS 2 Minnie's Bow-Toons

Chietah Girts One World, The Molang

Lhoo Choo Soul Monsters Univéssity

Cloud 8 Monsters, Inc.

Cloudy with a Chance of Meatballs Mulan

Color of Friendship, The Music Video

Cory in.the:House NehnyMcPhee
Descendants Negver Land Pirate Band music videos
Despicable Me Nina Needs to-Go

Diary of a Wimpy Kid: QOclonaiis

Diary of:a Wimpy Kid: Rodrick Rules Octenzuts shorts

DJ Melodies Phineas and Ferb

Bot Files, The PJ Masks

Dac MeStuffins Playing with' Skully shorts
Dog with a Blog Princess and the Frog, The
Elves Princess Protection Program;
Enchanted Proud Family, The

Family Séraphook Storis Radio Rebé!

Finding Nemo Ramona and Beezus

FrgzZen Ratatouille

Gamer's Guide to Pretty Much Everything Ryt & Rhymes

Girl Mests World Sheriff Catlie’s Wild West

So Much You Can Do to Take Care of You
Sofiathe First’

Spy Kids 3: Game Over

Spy Kids: All the Time in the World
Star Darlings

Starvsi the Forces of Evil

Star Wars Rebels

Slar Wars: Thig Resistance Rises
Stuck in the’ Middie

Stite Life On Deck, The

Tesn Beach 2

That's Frésh: For Kids

That's So Reven

Toy-Story

Toy Story 2

Toy Story Todns

Tsum Tsum shorts

Up

Up, Up, and Away

Whisker Haven Taleswith the-Palate Pels
Wizands of Waverly Place

Wizards of Wayedy Place ths Movie
Wreck-t Raiph

Zapped
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Brevtol. UT 06010 - 7454
1980 Ne - 2000

April §,2016
Dear Affiliate:

On behalf of ESPN, Inc., ESPN Classic, Inc. and ESPN Enterprises, Inc. the following is notification regarding the
Children’s TV Act and closed-captioned programming for the first quarter of 2016.

Children’s TV Act
The Children’s Television Act of 1990 (the “Act™) and the FCC’s regulations pursuant thereto require that cable and
certain other television systems maintain records sufficient to determine whether they are in compliance with the
commercial content restrictions of the Act with respect to “children’s programming.”

Neither ESPN, Inc. (i.e., ESPN, ESPN2, ESPNEWS, ESPN Deportes, ESPNU, ESPN Buzzer Beater, ESPN Goal
Line, ESPN Bases Loaded, ESPN SEC, ESPN College Extra, or Longhomn), ESPN Classic, Inc, (i.., ESPN Classic),
nor ESPN Enterprises, Inc. (i.e., ESPN VOD) aired any programming deemed children’s programming under the
Act. Therefore, no further disclosure is currently needed with respect to those networks.

Closed-Captioned Programming
For the first quarter of 2016, please refer to the table below for the hours of new programming telecast on our

networks and the portion thereof that was closed-captioned. In addition to the information on the table below, 100%
of the required programming on ESPN3 was closed captioned, and SEC+ is not yet subject to minimum closed
captioning rules. Please note, neither ESPN, ESPN2, ESPNEWS, ESPN Deportes,, ESPN College Extra, ESPN
VOD, Longhorn Network, nor ESPN Buzzer Beater/Goal Line/Bases Loaded telecast any pre-rule programming in
the quurter.

New programming | New Closed Captioned New Percent

Network (Hours) (Hours) Caption {%)
ESPN (including HD version) 2183:00:00 2183:00:00 100%
ESPN2 (including HD version) 2183:00:00 2181:00:00 99.91
ESPNEWS (including HD version) 2183:00:00 2182:30:00 99.98
ESPN Classic 2135:30:00 2130:30:00 99.77
ESPN Classic: Pre-rule Programming 47:30:00 47:30:00 ) 100%
ESPN Deportes (including HD version) 2183:00:00 2183:00:00 100%
ESPNU (including HD version) 2178:00:00 2178:00:00 100%
ESPNU(including HD  version):Pre-rule 5:00:00 5:00:00 100%
Programming
ESPN College Extra 803:00:00 803:00:00 100%
ESPN VOD 1177:00:00 1177:00:00 100%
ESPN Goal Line/Buzzer Beater/Bases L oaded 148:30:00 148:30:00 100%
Longhorn Network 744:00:00 744:00:00 100%
ESPN SEC (including HD version) ESPN SEC Network not yet subject to minimum closed-captioning rules

We will issue our next notification at the end of the second quarter of 2016. Should you need any further information
at this time, please contact your ESPN account executive.

Sincerely yours,

ESPN, INC.

ESPN CLASSIC, INC.

ESPN ENTERPRISES, INC:
/5'7:;:7772:-; ,{:;—; v--—'d;{;”

e

//-//

Justin Connolly

Executive Vice President
Disney and ESPN Networks
Affiliate Sales and Marketing




CHILDREN'S PROGRAMMING CERTIFICATION

I1st Quarter: January 1, 2016 to March 31,2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by
g il as the official responsible for oversight of compliance with
the FCC chﬂdren s-programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Dlease_vtar 4o Ho emclced Pm?mmm:h) lr<t

[ hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this )éf::‘l day of M&‘-YCL\ 204,

Signa
/V\&t‘] Clooma
Name (P’rint) -/

é-mm‘_a/m( WMans ex”
Title

DWT 29137443v1 0102438-000008



The adventures of QiQi and KeKe

Adventures of Momoking

ABC PlayHouse

Art Forest

Big Ear Tudou

Bedtime Story

Becoming Beat At What You Do

Discovering Taiwan

DIY! Yeah!

Electro Boy

Grand Auntie, Smarty

Go Go Museum

Grandma's Magic Mirror

Happy Planet

Health care for kids

Hover Champs

1 love sport

Journey to the West

Let's Cook

Litile Funfest

MUSIC POPCORN

Magic Legend and the Hero

Magical Art

Magical House

Mamamiya

No No Do's Summer Holiday

Paddinglon Bear

Popcorn Beal

PORCRO

Promise to be strong

Penguin Clan

Ru Yi Rabbit

Science Detective

SEER

Super GO

Super Talent Show

Tag Along with Qiu-Qiu

Taiwan Fauna

The M Riders

The Fighter

The One Who You Become The Best

We love earth

Xingxing Fox

YOYO DIY

YOYO FUN

YOYO Hip Pop Show

YOYO Tourism

YOYO MAN

YOYO Science

YOYO Singing & Dance

YOYO Tourism

YOYO World of Fairy Tale

YOYO Number One Scholar




Av, Sir Alexander Fleming 2845, 1640 Martinez, Buenos Aires, Argentina

Phone Number: +541148361929
Fax Number: +541148361922

o

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the El Garage programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matier per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during Quarter 1 (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

.,wz.._; :

I hereby ded/ _,I,_und"ler p ait"y-.of perjury that the foregoing is true and correct. Executed this
i i |
31%. day 0 .March 2016. ,
’ ') -
Sy
Signatu;re:
Name: _/ ;1(/';*":7 ﬁ/f‘;?’/ &l
P etype or print)

Tide: 2 e AN

(Please type or print)




Children’s Programming Certification
First Quarter 2016
January 1st, 2016 — March 31st, 2016

This is to certifv that as a standard practice, Estudio 5 formats and airs the following
Children’s programs and series s0 that the total commercial time (including local avails)
docs not exceed 10.5 minutes per hour on weckends and 12 minwes per hour weekdays.

in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children's Programs Aired During Fivst Quarter 2016

NONFE,

1 hereby declare under penaity of perjury that the forepoing is true und correet,

Executed this 7 _a - pf April 2016.

. /
Signature

Jarpe . Fiterre
Name

Affiliate Sales

Title



March 31, 2016

Re:  Children's Television Act of 1990

Quarter 1 (January 1, 2016 — March 31, 2016)
Dear Sir/Madam:

The Fox News Channel and the Fox Business Network {collectively, “Fox News"), as a
standard practice, do not format or air any children's programs and/or stories and therefore are in

compliance with the Children's Television Act of 1990 and the rules and regulations of the
Federal Communications Commission pertaining thereto.

Very truly yours,

FOX NEWS NETWORK, LLC



CHILDREN'’S PROGRAMMING CERTIFICATE

BTN hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications
Commission during the first quarter of 2016,

Dated: 3//5‘//6

anager, Programming



CHI1.DREN’S PROGRAMMING CERTIFICATE

CCTV hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications
Commission during the first quarter of 2016.

Dated: _ 3- 2\ 16, % /@/

Steven A. Carcano

Senior Vice President
Distribution

Fox Cable Networks Services




CHILDREN’S PROGRAMMING CERTIFICATE

Fox College Sports hereby certifies that it was in compliance with the Children's Television Act
of 1990 and the implementing rules and regulations of the Federal Communications Commission
during the first quarter of 2016.

Daied: 3//0’//[(

Derek Crocker
Director, Collegiate Sports



CHILDREN’S PROGRAMMING CERTIFICATE

Fox Deportes hereby certifies that it was in compliance with the Children’s Television
Act of 1990 and the implementing rules and regulations of the Federal Communications
Commission during the first quarter of 2016,

Dated: 2~ 18- 'h L .
M in Zepeda —

Executive Director, Programming




CHILDREN’S PROGRAMMING CERTIFICATE

Fox Life hereby certifies that it does not currently air any children’s programming as
defined under the rules and regulations of the Federal Coinmunications Commission and
as such is not subject to the commercial time limitation requirements set forth in the
Children's Television Act of 1990.

Dated: _}Zol / l b K—

Mela Navarr
Director
Business & L | Affairs, FLAC



CHILDREN'’S PROGRAMMING CERTIFICATE

Fox Soccer Plus hereby certifies that it was in compliance with the Children’s Television
Act of 1990 and the implementing rules and regulations of the Federal Communications
Commission during the first quarter of 2016.

L9 4 W/)
William M. Wanger

Executive Vice President
Fox Sports Productions, Inc.

Dated: 3/16/2Q16




CHILDREN'S PROGRAMMING CERTIFICATE

FX hereby certifies that it was in compliance with the Children’s Television Act of 1990

and the implementing rules and regulations of the Federal Communicati
during the first quarter of 2016.

Dated; 20/ Lo
uck Saftler

President, Propr nd COD
FX Netwarks



CHILDREN’S PROGRAMMING CERTIFICATE

FXM hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communicutions
Commission during the first quarter of 2016.

Dated: 3/2 ‘f/za/cr
/7 Chuck Saftler

President, Progr and COQ

FX Networks



CHILDREN’S PROGRAMMING CERTIFICATE

FXX hereby certifies that it was in compliance with the Children’s Television Act of
1990-and the implementing rules and regulations of the Federal Communications
Commission during the firsi quarier of 2016.

Daled: }‘//Zﬁ/é
/ Chuck Saftler

President, Program nd COO

FX Networks



CHILDREN’S PROGRAMMING CERTIFICATE

The National Geographic Channel hereby certifies that it was in compliance with the
Children's Television Act of 1990 and the implementing rules and regulations of the
Federal Communications Commission during the [irst quarter of 2016.

ouet: N5/ e

Heather Moran
EVP, Progrumming, Strategy & Operations
National Geographic Channel




CHILDREN'S PROGRAMMING CERTIFICATE

Nat Geo Munda hereby certifies that it was in compliance with the Children's Television
Act of 1990 and the implementing rules and regulations of the Federal Coinmunications
Commission during the [irst quarter of 2016.

Dated: 2/;?1 o uﬁ

' Randy Ryl d
Vice President, Program Scheduling
NGC




CHILDREN’S PROGRAMMING CERTIFICATE

Nat Geo WILD hereby certifies that it was in compliance with the Children’s Television
Act of 1990 and the implementing rules and regulations of the Federal Communications

Commission during the first quarter of 2016. c

Dated: f)f “—0 ”LQ

T 1

f D nicls
EVP/Ge eral Manager
Nat Geo WILD



CHILDREN’S PROGRAMMING CERTIFICATE

FS1 hereby certities that it was in compliance with the Children’s Television Act of 1990 and the
implementing rules and regulations of the Federal Communications Commission during the first

quarter of 2016.

Dated: /]W D/? Zﬂ’b W({ j
Ro ert acker V

Vice Py ident
Busine s & Legal Affairs




CHILDREN'S PRO! M G CERTIFICAT

FS2 hereby certifies that it was in compliance with the Children’s Telcvision Act of 1990 and the
implementing rules and regulations of the Federal Communications Commission during the first
quarter of 2016.

soet: MNanda1$, 290 1%

bert acker
Vice Pr ident
Busin s & Legnl ffairs




CHILDREN’S PROGRAMMING CERTIFICATE

FS Arizona hereby certifies that it was in compliance with the Children’s Television Act of 1990
and the implementing rules and regulations of the Federal Communications Commission during
the first quarter of 2016.

Dated: ?h/\/\zg\ 15, 20V { ‘ WM

Andrew Kuey U
Manager, Programming




CHILDREN’S PROGRAMMING CERTIFICATE

FS Detroit horeby oertifies that it was in compliance with the Children’s TelemsionAcCoflm
and the implementing rules and regulations of the Federal Communications Commission during.
the first quarter of 2016.

an

Dated: ¢7/ /5// Ié / V4 ]

—

{Denise Bailey
Director, Pro
FS Detroit



DREN'’S PROG CERTIFICATE

FS Florida hereby certifies that it was in compliance with the Children’s Television Act of 1990
and the implementing rules and regulations of the Federal Communications Commission during
the first quarter of 2016.

Dated: 3 -/6-(6 jm/’-

Tim Ivy
Director, Pro ming




CHILDREN’S PROGRAMMING CERTIFICATE

FS Midwest hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications Commission
during the first quarter of 2016,

Dated:ﬁsln“" :

Rick Powers
Director, Programming




CHILDREN'S PROGRAMMING CERTIFICAT

FS North hereby certifies that it was in compliance with the Children’s Television Act of 1990
und the implementing rules and regulations of the Federal Communications Commission during
the first quarter of 2016.

-

Dated: i// 5’// 6 A~ - i <>

.= Ryan Sirvio
Director, Programming




CHILDREN’S PROGRAM CERTIFICATE

FS Ohio hereby certifies that it was in compliance with the Children’s Television Act of 1990
and the implementing rules and regulations of the Federal Communications Commission during
the first quarter of 2016.

Dated: }/0?( //6 /

Jim Lode
Manager, Programming




CHILDREN'S PROGRAMMING CERTIFICATE

FS San Diego hereby cettifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications Commission
during the first quarter of 2016.

Dated: ’5/16/1( -

revor Arroyo
Director, Programming




CHILDREN’S PROGRAMMING CERTIFICATE

FS South hereby certifies that it was in compliance with the Childien’s Television Act of 1990
and the implementing rules and regulations of the Federal Communications Commission during
the first quarter of 2016.

Dated: ___"5/[{.7//4, e g/
Corey Sphlte
Executive Director, Programming

FS South/FS Southeast



CHILDREN’S PROGRAMMING CERTIFICATE

IS Southeast hereby certifies that it was in compliance with the Childien’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications Commission

during the first quarter of 2016.

Dated: /@
Corey Siglte

Executive Director, Programming
FS South/FS Southeast




CHILDREN'’S PROGRAMMING CERTIFICATE

FS Southwest hereby certifies that it was in compliance with the Children's Television Act of
1990 and the implementing rules and regulations of the Federal Communications Cornmission
during the first quarter of 2016.

Dated: S//C'//é ‘U%\w‘%ﬁfﬂu—-

Torm Garnier
Director, Programming




REN'S P TIFICATE

FS Sun hereby certifies that it was in compliance with the Children’s Television Act of 1990 and
the implementing rules and regulations of the Federal Communications Commission during the
first quarter of 2016.

Dated: 3 -l6-16 !W‘IVM

Tim Ivy
Director, Programming




LD 'S PROG TIFICATE

FS West hereby certifies that it was in compliance with the Children's Television Act of 1990
and the implementing rules and regulations of the Federal Communications Commission during
the first quarter of 2016.

Dated: ’3/ ‘7’// & A"’_Q—"

ex A. Tevlin
Director, Programming




CHILDREN'S PROGRAMMING CERTIFICATE

Prime Ticket hereby certifies that it was in compliance with the Children's Television Act of
1990 and the implementing rules and regulations of the Federal Communications Commission
during the first quarter of 2016.

Dated: %/l%/f,(, s /L,\.

ex A. Tevlin
Director, Programming




CHILDRENS PROGRAMMING CERTIFICATE

SportsTime Ohio hereby certifies that it was in compliance with the Children’s Television Act of
1990 and the implementing rules and regulations of the Federal Communications Commission
duriug the first quarter of 2016,

Dated: %/’ "/’./ /6
Mich E.R he
Dirc or, Programming



CHILDREN'’S PROGRAMMING CERTIFICATE

YES Network, LLC hereby certifies that it was in compliance with the Children's
Television Act of 1990 and the implementing rules and repulations of the Federal
Communications Commission during the first quarter of 2016,

Dated: ?D/Qf )) (

hn J/Fi
President  duction  rogramming
=S Network, LLC



Fuston

March 31, 2016

Dear Affiliate:

On behalf of Fusion Media Network, LLC the following is notification regarding the Children’s
Television Act and closed-captioned programming for the first quarter of 2016.

Children’s Television Act

The Children’s Television Act of 1990 (the “Act”) and the FCC’s regulations pursuant thereto
require that cable television systems maintain records sufficient to determine whether they are in
compliance with the commercial content restrictions of the Act with respect to “children’s
programming.”

Fusion Media Network, LLC did not air any programming deemed children’s programming
under the Act. Therefore, no further disclosure is currently needed.

Closed-Captioned Programming

Fusion is exempt from the FCC's closed-captioning requirements under 47 C.F.R. Section
79.1(d)(9).

We will issue our next notification at the end of the second quarter of 2016. Should you need
any further information at this time, please contact your Fusion account executive.

Very truly yours,

FUSION MEDIA NETWORK, LLC

Eric N. Lieberman
Vice President & General Counsel



CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER (1 JANUARY 2016 THROUGH 31 MARCH 2016)

This is to certify that the list set forth below identifies all programs and series aired by GMA Life
TV during the above-referenced calendar quarter that were originally produced and broadcast primarily
for an audience of children 12 years old and under. As a standard practice, we formatted and aired each of
the children’s programs and series identified below so that the total commercial time (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on
weekdays, in compliance with the Children’s Television Act of 1990 and the rules and regulations of the

Federal Communications Commission (the “FCC”), (the “Regulations™).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour) that contained references to, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail below. I
further clarify that T have been designated by GMA Network, Inc. as the official responsible for oversight
of compliance with the FCC children’s programming commercial limits, and I am familiar with the

Regulations.

List of children’s programs run during calendar quarter: -

Tropang Pochi

I hereby declare under penalty of perjury that the foregoing is true and correct, Executed
This 5" day of April, 2016.

AL

Ma. Luz P. Delfin
Vice President, Legal Affairs

GMA NETWORK, INC.
GMA Network Center, EDSA cor. Timog Ave., Diliman, Quezon City, 1103, Ph11ppines
Telephone No.: (632) 982-7777



CHILDREN'S PROGRAMMING CERTIFICATION
FIRST QUARTER (1 JANUARY 2016 THROUGH 31 MARCH 2016)

This is to certify that the list set forth below identifies all programs and series aired by GMA
Pinoy TV dunng the above-referenced calendar quarter that were originally produced and broadcast
primarily for an audience of children 12 years old and under. As a standard practice, we formatted and
aired each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before or after
the program within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12
minutes per hour on weekdays, in compliance with the Children’s Television Act of 1990 and the rules

and regulations of the Federal Communications Commission (the “FCC”), (the “Regulations™).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the program within
the same clock hour) that contained references to, characters or actors from, or that offered products
related to, the underlying program or series. Any instances in which the children’s programming
commercial limits were exceeded during the referenced calendar quarter are explained in detail below. I
further clarify that T have been designated by GMA Network, Inc. as th

of compliance with the FCC children’s programming commercial {imitszand I am familiar with the

official responsible for oversight
Regulations.

List of children’s programs run during calendar quarter:
n/a

I hereby declare under penaity of perjury that the foregoing is true and correct. Executed
This 5" day of April, 2016.

ML AL Lo
Ma. Luz P. Déifin
Vice President, Legal Affairs

GMA NETWORK, INC.
GMA Network Center, EDSA cor. Tmog Ave.. Dliman, Quezon City, 1103, Phillppines
Telephone No.: {632) 9827777 o iy

Rl




2450 COLORADO AVENUE SUITE 100
SANTA MONICA, CA 80404

G 310.255.8800
F: 310.255.6810
GBNTV.COM

April 6, 2016

Via Electronic Mail: MariaBrowne@dwt.com

Time Warner Cable

c/o Davis, Wright, Tremaine LLP
Attention: Maria T. Browne
1919 Pennsylvania Avenue N.W.
Washington, D.C. 20006-3401

Re: Children’s Programming Certification

Dear Maria:

This letter is in connection with the Children’s Television Act of 1990 and the
requirement under FCC regulations that cable television systems maintain records sufficient to
determine whether they are in compliance with the commercial content restrictions of the Act for
“children’s programming” which is defined as “programs originally produced and broadcast
primarily for an audience of children 12 years old and younger.”

As requested, this will confirm that for the first quarter of 2016, Game Show Network,
LLC certifies that the GSN Network is in compliance with the commercial content restrictions of
the Act.

GAME SHOW NETWORK, LLC

an Plante berg ﬁ/



THE GENUINE GEMSTONE COMPANY LIMITED

N Eagle Road Siudios

'/y Unit 20

Eagle Rocd

Redditch

worcestershire

18 March 2016 B98 9HF

Tel: +44 (0)1527 406100

Kerry Ann Brennan Fox: +44 [0) 1527 406112

Executive Assistant to the Office of the General Counsel
Olympusat. Inc.

Dear Ms. Brennan:

Please find below the following certification on Children’s Programming Commereial Limits:

Children’s Programming Commercial Limits: None of the programming on Gemporia was
~originally produced and broadcast primarily for an audience of children 12 years and younger.”
Section 70.222 of the Rules of the FCC, Note 2. Gemporia is accordingly not subject to the provisions
of the Children’s Television Act and the advertising limits imposed by the Act and that section of the
Rules.

Should you require additional information, please contact the undersigned.

Yours sincerely _—

LS

Mark Jackson
Operations Director
The Genuine Gemstone Company

Registered in England & Wales. Regisirationr number 6365402,



NETWORK’S NAME: Gran Cine
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2015

This is to certify that the Gran Cine programming service (the “Service™), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31%. day of March 2016.

Signature: Cotleer £, Glym

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



CrownMedia

FAMILY NETWORKS

_H, allwank_
CHANNEL MOVIES & MYSTERIES

CHILDREN’S PROGRAMMING CERTIFICATION

FIRST QUARTER 2016

This is to certify that Hallmark Channel and Hallmark Movies & Mysteries were
in compliance with the rules and regulations as described in the Children’s Television
Act of 1990 during the first quarter of 2016.

Executed this 1st day of April, 2016.

C. Sjanfore]

Charles Stanford

Executive Vice President
Legal and Business Affairs and
General Counsel

Crown Media Holdings, Inc.

CrownMedia

UNITED STATE Sue

A Crown Media Holdings, Inc. Company
Leslie Park
lesliepark@crownmedia.com

12700 Ventura Boulevard, Studio City, CA 91604
Ph: 818.755.1217 Fx: 818.755.2461



CHILDREN'S PROGRAMMING CERTIFICATION

1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or serics included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that I have been designated by

Cre. as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Sbore A7 5 a Sy Lot Lov

LGBT Auodsiemr

we 3 il s Bt (;/Wy//éﬁ‘m."

/
4
[ hereby declare under penalty of perjury that the foregoing is true and correct.
Executed thisZ_ 3 _ day of /%5'/{/ 20/4 .
__-—_ﬁ—-__‘\-.
ture
oA MN’(I Wie dé
Name (Print)

Title

A @mgy P

DWT 29137443v1 0102438-000008



CHILDREN’S PROGRAMMING CERTIFICATION

The unaltered feed of HSNi, LLC’s television programming provided to Time Warner Cable did
not include any children's programming (as defined by the Children's Television Act of 1990 (the
“Act”) and by the Rules and Regulations of the Federal Communications Commission (the
“Rules™)) at any time during the first calendar quarter of 2016. Accordingly, HSNi, LLC hereby
certifies that the unaltered feed of HSNi, LLC's television programming provided to Time
Warner Cable fully complies with the requirements set forth in the Act and the Rules, including
those pertaining to limits on commercial time aired during or adjacent to children’s
programming.

Additionally, unless we notify you otherwise in writing, you may rely on this certification for
HSNi, LLC’s compliance with the FCC’s children’s programming rules and requirements for

future quarters, and HSNi, LLC will notify you if HSNi, LLC falls out of compliance with the
rules and reguirements.

Executed this 5] dayof _April 20 J(

HSNi, LLC,

N

e A
By: -
Michelle Wilkin Tur
VP — Engineering and TV Technology

T 727.072.1900

1 HSN DRIVE
ST, PETERSBURG, FLL 13729



qubo

Certification Regarding Commercial Limits in Children’s Programming
Period Covered by this Certification: 15t Quarter 2016

I, Michael S. Hubner, in my capacity as Secretary of ION Media Networks, Inc.,
majority owner of QUBO Venture LLC, hereby certify that, during the above-
referenced time period:

1. The regularly scheduled weekly three-hour qubo programming block,
including any commercial spots and promotional content contained therein, as
broadcast on the ION Television Network (the “Network Programming”)
complied with the commercial limits of the rules and policies of the Federal
Communications Commission’'s commercial limits during children’s
programming (the “Rules”).

2. No internet website addresses were displayed during the Network
Programming in a manner that would constitute commercial content within the
meaning of the Rules.

3. The regularly scheduled 24/7 qubo programming channel, including any
commercial spots and promotional content contained therein, as broadcast on
a digital multicast channel of the ION Television Network (the “Digital
Programming”) complied with the Rules and no internet website addresses
were displayed during the Digital Programming in a manner that would
constitute commercial time within the meaning of the Rules.

Certified by me on the 4" day of April, 2016.

N

Michael S. Hubner, Secretary
ION Media Networks, Inc.




ION TELEVISION:

1. Wednesdays January 1st —
March 31st: Doki (E/l) 8:00 a.m. and 8:30 am ET/PT
or 7:00 a.m. and 7:30 am CT/MT
2. Thursdays January 1st —
March 31st: The Choo Choo Bob Show (E/l), 8:00 am
and 8:30 am ET/PT or 7:00 a.m. and 7:30
a.m. CT/MT
3. Fridays January 1st —
March 31st: Raggs (E/I), 8:00 a.m. and 8:30 a.m.
ET/PT or 7:00 a.m. and 7:30 a.m.

QUBO:

1 Mondays — Fridays from January 15t — March 318
Timothy Goes to School (E/l)
Eastern: 7:00 am and 7:30 am

Central: N/A
Mountain: N/A
Pacific: N/A
2 Mondays — Fridays from January 15t — March 315t
Todd World (E/l)
Eastern: 9:00 am and 9:30 am
Central: 8:00 am and 8:30 am
Mountain:  7:00 am and 7:30 am
Pacific: N/A

3. Mondays — Fridays from January 1%t — March 31
Dive Olly Dive (E/l)
Eastern: 10:00 am and 10:30 am

Central: 9:00 am and 9:30 am
Mountain:  8:00 am and 8:30 am
Pacific: 7:00 am and 7:30 am
4, Mondays — Fridays from January 15t — March 31st
Doki (E/l)
Eastern: 11:00 am and 11:30 am
Central: 10:00 am and 10:30 am
Mountain:  9:00 am and 9:30 am
Pacific: 8:00 am and 8:30 am



10.

11.

Mondays — Fridays from January 1%t — March 31st
Raggs (E/l)
Eastern: 12:00 pm and 12:30 pm

Central: 11:00 am and 11:30 am
Mountain: 10:00 am and 10:30 am
Pacific: 9:00 am and 9:30 am

Mondays — Fridays from January 15t — March 31st
Mickey’s Farm (E/)
Eastern: 1:00 pm and 1:30 pm

Central: 12:00 pm and 12:30 pm
Mountain: 11:00 am and 11:30 am
Pacific: 10:00 am and 10:30 am

Mondays — Fridays from January 15t — March 31t
Guess with Jess (E/l)
Eastern: 2:00 pm and 2:30 pm

Central: 1:00 pm and 1:30 pm
Mountain:  12:00 pm and 12:30 pm
Pacific: 11:00 am and 11:30 am

Mondays - Fridays from January 1%t — March 31st
Harry and His Bucket Full of Dinosaurs (E/l)
Eastern: 3:00 pm and 3:30 pm

Central: 2:00 pm and 2:30 pm
Mountain:  1:00 pm and 1:30 pm
Pacific: 12:00 pm and 12:30 pm

Mondays — Fridays from January 1%t — March 31t
This is Daniel Cook (E/l)
Eastern: 4:00 pm and 4:30 pm

Central: 3:00 pm and 3:30 pm
Mountain:  2:00 pm and 2:30 pm
Pacific: 1:00 pm and 1:30 pm

Mondays — Fridays from January 1t — March 315t
The Choo Choo Bob Show (E/I)
Eastern: 5.00 pm and 5:30 pm

Central: 4:00 pm and 4:30 pm
Mountain:  3:00 pm and 3:30 pm
Pacific: 2:00 pm and 2:30 pm

Mondays — Fridays from January 1t — March 31%t
Meteor and the Mighty Monster Trucks (E/l)
Eastern: 6:00 pm and 6:30 pm

Central: 5:00 pm and 5:30 pm
Mountain:  4:00 pm and 4:30 pm
Pacific: 3:00 pm and 3:30 pm



12.

13.

14.

15.

16.

17.

18.

Mondays - Fridays from January 1%t — March 31st
Anne of Green Gables (E/l)
Eastern: N/A

Central: N/A

Mountain:  N/A

Pacific: 9:00 pm and 9:30 pm
Mondays — Sundays from January 15t — March 318t
Fishtronaut (E/I)

Eastern: 8:00 am and 8:30 am

Central: 7:00 am and 7:30 am

Mountain:  N/A

Pacific: N/A

Mondays — Fridays from January 1t — March 318t
Jakers (E/l)
Eastern: 7:00 pm and 7:30 pm

Central: 6:00 pm and 6:30 pm

Mountain:  5:00 pm and 5:30 pm

Pacific: 4:00 pm and 4:30 pm
Saturdays and Sundays from January 15t — March 318t
Babar (E/l)

Eastern: 9:00 am and 9:30 am

Central: 8:00 am and 8:30 am

Mountain:  7:00 am and 7:30 am

Pacific: N/A

Saturdays and Sundays from January 15t— March 31st
Busy World of Richard Scarry (E/l)
Eastern: 10:00 am and 10:30 am

Central: 9:00 am and 9:30 am
Mountain: 8:00 am and 8:30 am
Pacific: 7:00 am and 7:30 am

Saturdays and Sundays from January 15t — March 31st
Marvin the Tap Dancing Horse (E/l)
Eastern: 11:00 am and 11:30 am

Central: 10:00 am and 10:30 am
Mountain: 9:00 am and 9:30 am
Pacific: 8:00 am and 8:30 am

Saturdays and Sundays from January 15t — March 318t
Jane and the Dragon (E/l)
Eastern: 12:00 pm and 12:30 pm

Central: 11:00 am and 11:30 am
Mountain: 10:00 am and 10:30 am
Pacific: 9:00 am and 9:30 am



19.

20.

21,

22.

23.

24

Saturdays and Sundays from January 15t — March 318t
My Friend Rabbit (E/l)
Eastern: 2:00 pm and 2:30 pm

Central: 1:00 pm and 1:30 pm
Mountain:  12:00 pm and 12:30 pm
Pacific: 11:00 am and 11:30 am

Saturdays and Sundays from January 15t— March 31st
Jacob Two-Two (E/l)
Eastern: 3:00 pm and 3:30 pm

Central: 2:00 pm and 2:30 pm
Mountain:  1:00 pm and 1:30 pm
Pacific: 12:00 pm and 12:30 pm

Saturdays and Sundays from January 15t— March 31st
Pearlie (E/l)
Eastern: 5:00 pm and 5:30 pm

Central: 4:00 pm and 4:30 pm
Mountain:  3:00 pm and 3:30 pm
Pacific: 2:00 pm and 2:30 p,

Saturdays and Sundays from January 15t - March 31st
Willla’s Wild Life (E/I)
Eastern: 6:00 pm and 6:30 pm

Central: 5.00 pm and 5:30 pm
Mountain:  4:00 pm and 4:30 pm
Pacific: 3:00 pm and 3:30 pm

Saturdays and Sundays from January 15t— March 31st
Animal Atlas (E/)
Eastern: 8:00 pm and 8:30 pm

Central: 7:00 pm and 7:30 pm
Mountain:  6:00 pm and 6:30 pm
Pacific: 5.00 pm and 5:30 pm

Saturday and Sundays from January 1%t — March 318t
Culture Click E/I
Eastern: N/A

Central: N/A
Mountain:  9:00 pm and 9:30 pm
Pacific: 8:00 pm and 8:30 pm



1st Quarter 2016
Program Summaries

The Choo Choo Bob Show (E/l):

The Choo Choo Bob Show is a 30-minute program specifically created for
children ages 4-11. Each program features a diverse community of people and
puppets who share a love of trains, adventure and music. Viewers are
introduced to a fantasy location called "Tiny Land' where a miniaturized
environment of model trains and people encourage exploration as well as pro-
social behaviors such as courtesy, compromise and patience. The program
series proposes situation that require thoughtful choices and provides resolution
geared to the unique concerns and abilities of young children.

Dive Olly Dive (E/):

Dive Olly Dive offers a collection of boy and girl characters each with their own
unique characteristics and strengths. Skid, although something of a bully, comes
around in each episode and is never cruel. The team is supportive of one another
and lessons of predicting, considering and discovering are cleverly interwoven
into an entertaining storyline. Although the series is standard in terms of story
telling, that is, it does not incorporate some of the elements that we know extend
a series' power in terms of teaching, Dive Olly Dive offers relatable characters
and episodes that are clearly created with the intention of supporting a child's
learning. In particular this series supports a child's social development and
problem solving skills.

Doki (E/):

Doki offers fun characters each with their own strengths and weaknesses
(therefore offering a broad representation of possible at-home-viewers). The
team is supportive of one another and the "world" of Doki and its characters
reflects the media landscape of today's child. Although the most supportive
programming invoives the audience through presentation of material in a way
that demands intellectual interaction on the part of the viewer (i.e., encouraging
the viewer to assist on -screen characters to solve problems), and this series
might benefit from this type of "interaction," Doki does offer enthusiastic
characters, real questions, and an "arguably" realist presentation of discovery.
Combined, these elements will keep children engaged and support their learning.

Timothy Goes to School (E/l):

The program’s primary focus is on events at an elementary school filed with
animal children and their teachers. The title character and his classmates are a
recurring group of diverse creatures. The challenges in each episode are usually
social or ethical dilemma with viewers learning about honesty, responsibility,
friendship and other prosocial behavior. The programs illustrate that children can



overcome new obstacles, accept the difference of others, become aware of their
responsibilities and support and help those in need.

Todd World (E/l):

Todd World uses the real-life experiences of a preschool-aged boy and his
friends to offer lessons of acceptance, tolerance and diversity to the child-at-
home. It is a program perfect for the pre-school and early elementary age group
(2-5 years) and an excellent use of the television medium to support the
social/emotional development of kids.

Raggs (E/l):

This 30-minute program stars five canine characters who are talented musicians.
Their chemistry and friendship help them through creative and humorous
challenges. Each program centers on a main theme that promotes social and
academic readiness while addressing specific pre-school curriculum topics.

Mickey’s Farm (E/l):

Mickey, a curious and adventurous Shetland Sheepdog, is a city dog who has
just moved to a farm with his best friend, 14-year-old Megan. Each episode
follows Mickey as he experiences new things on the farm. Often Mickey gets
confused or into a bind, but with the help of Megan, his friends Guy (a wise goat)
and Fiona (an energetic ferret), and their Magic Book, a solution is always found
and Mickey learns something new. The show is narrated by Sunny (the sun) who
is always watching over the activities on the farm. Episodes end with an original
song, which reiterates new things learned. The show is intended to motivate
children to explore new things, ask questions, problem-solve and make new
friends.

Guess with Jess (E/l):

Animated barnyard animals encounter everyday situations that raise a "question
of the day.” Their problem solving is similar to the standard scientific inquiry
“asking, testing, and finding a way.” The characters focus is on science and
nature teaching the program’s preschool audience about the world and about
how to go about answering everyday questions. The series carefully builds the
child viewer's knowledge by offering a question and then little by little adding to
the information necessary to answer that question.

Harry and His Bucket Full of Dinosaurs (E/l):

This is an animated series about a 5 year old boy whose best friends are a
bucket filled with dinosaur toys. No one except the boy can hear them. In each
episode Harry encounters a dilemma or challenge and finds his answers in
Dinoworld. It is here far from the real world that Harry learns to conquer
challenges in a positive way and the importance of team work and



friendship. Being part of a team means exchanging ideas and actions and
working thru problems together which is the series main learning goal.

This is Daniel Cook (E/l):

A totally improvised program featuring a six year old boy, Daniel Cook, the main
character (non-actor), who interviews people on a variety of subjects. He shows
his excitement, boredom or puzzlement. Daniel visits various locations and
interacts with others in learning about the world and how it works showing that
learning can be a real adventure filled with moments of discovery when you ask
(the right) questions. Daniel relates well and quickly to his pre-school and early
elementary school audience.

Meteor and the Mighty Monster Trucks (E/l):

A group of trucks that live/go to school in a monster truck arena called Crushington
Park deal with winning and losing graciously and overcoming obstacles. Narrator
brings us into the action and tells us what's going on during the episode in the
voice of a sports announcer. Characters repeat from episode to episode and are
predominantly male. However, all characters look very different and have different
abilities.

Fishtronaut (E/l):

Fishronaut is a secret agent fish that wears a spacesuit so he can leave his home
in Quiet Lake and explore the world outside the water in Smiling Trees Park. All
sorts of environmental and nature-related mysteries pop up. With his friends,
Marina (an 8 year old girl) and Zeek (a pre-teen monkey), the mysteries are always
solved. In each episode, viewers are invited to clap and dance along with the cast
to help reveal clues locked inside a magical multicolored ball.

Jakers (E/l):

An animated program for children 4 thru 7 with its primary focus on

instruction. The program series mantra is “knowing stuff in our power.” The title
character tells stories of his childhood to his grandchildren to show them the
importance of play and imagination. Ultimately, imagination helps to solve
problems and work together. Each episode will focus on educating and
entertaining through stories of adventure and imagination. Included as plot
points are struggles between imaginary play and electronic toys illustrating that
the program is truly speaking to today’s children.

Babar (E/l):
Babar, based on the books by Laurent de Brunhoff, is an animated show about a

young orphaned elephant who finds the strength to rise above the challenges he
faces, including the death of his parents, as he journeys through life. Each
episode of the show develops a social emotional message such as taking
responsibility, being patient and persistent in hard work, respecting people’s
privacy, learning to cope with unforeseen changes, and being honest. These



messages emerge from the need to resolve a dilemma that is faced by Babar,
one of his friends or family members.

Busy World of Richard Scarry (E/l):

The series is specifically designed for preschool and elementary children and
each program contains three ten minute stories. These stories are told thru
animated animals usually on a quest to solve a mystery while also passing along
informational and educational lessons.

Marvin the Tap Dancing Horse (E/l):
Marvin the Tap Dancing Horse captures the hearts of kids with its charming tales

of life in the carnival. Created by Betty and Michael Paraskevas, the series looks
at nine year-old Eddy Largo's adventures after he lands a summer job at the local
carnival. He soon meets the stars of the show Marvin the Tap-Dancing Horse,
Diamonds the Elephant, Elizabeth the Pig and Stripes the Tiger, and discovers
that they can communicate with one another. Together, they overcome many
obstacles while enjoying the excitement of carnival life. Children learn the
valuable lessons of friendship and family, and believing in themselves.

Jane and the Dragon (E/l):

Set in medieval times, Jane and the Dragon is an animated show based on Martin
Baynton's best-selling book about a middle class medieval girl named Jane. Jane
is raised in the Royal Court as a Knight in Training after she demonstrates her
courage by leaving the castle to conquer the local dragon. The giant green Dragon,
whose sense of humor exceeds his ferocity, instead becomes Jane's best friend
and a part of the castle community. In each episode, Jane encounters a challenge
that tests her problem solving skills and requires her to demonstrate her strength
of character as a Knight of the King's Guard. Sometimes Jane learns a moral
lesson, and other times she uses her analytical ability to illustrate how a problem
can be made less complicated and easily solved.

My Friend Rabbit (E/l):

My Friend Rabbit is an animated show with two lead characters, Rabbit and
Mouse, who work together to tackle challenges that are characteristic of the
childhood experience. With each episode, Rabbit and Mouse, along with other
friends, face a unique dilemma that compels them to think creatively about how
to approach and solve their problem by trying out different solutions and
persisting with new ideas when one fails.

Jacob Two-Two (E/l):

Based on Mordecai Richler's books, Jacob Two-Two is an animated show about
the challenges of a little boy, the youngest of five siblings. Jacob is so small for
his age he often repeats himself just so he can be heard. His parents are
compassionate, but his siblings are not, and Jacob has to be resourceful and
inventive in learning how to assert himself, overcome his fears, get along with
others, and still enjoy his childhood. He manages to turn even the most

9



inconsequential events into adventures with his friends, Buford and Renee. Every
adventure teaches him a life lesson, from learning how to be responsible to
figuring out how to manage a bully. In addition, there are implicit lessons that
promote a love for learning and language development usually conveyed through
Jacob's father, a full-time writer.

Pearlie (E/l):

Pearlie is an animated comedy series based on the children's book series,
Pearlie the Park Fairy by Wendy Harmer. Pearlie is an optimistic, light hearted
fairy who sees the good in everybody, but often gets into situations because her
desire to help is larger than her capacity to deliver. Aimed for an audience within
the 6 to 10 year old range, episodes focus on the importance of following the
rules, using good judgment and learning how to avoid getting into trouble. Since
Pearlie was appointed by Fairy Head Quarters to keep Jubilee Park in sparkling
order, she has constant challenges with her basic goal of keeping everyone
happy and making sure the park functions smoothly. Pearlie's nemesis and
cousin, Saphira, often takes advantage of Pearlie's good nature which requires
that Pearlie must also frequently outwit the park bully. In each episode, Pearlie
approaches new tasks and problems with a great deal of enthusiasm, but without
the organization required to get the job done. Through plot developments and
with the assistance of her friends, Opal and Jasper, she learns what to do and
what not to do in each situation so the park can be restored to order.

Willa’s Wild Life (E/l):

Willa is an animated series centered on a six-year-old girl, and her menagerie of
animals. Willa lives at home with her father and pets: an elephant, a giraffe, a pair
of performing seals, a bear, penguins, and lots of rabbits. In each episode, Willa
faces a challenge at home, in school or in her neighborhood. With her animals and
best friend Dooley as key elements of her team, Willa works on solutions to
overcome her challenge. Together they find way to maintain healthy friendships,
experience success, develop competence and become altruistic. With help from
her animal friends, Willa figures out how to earn the things she wants by helping
others. She learns to appreciate the friends that she has rather than trying to
change to fit in with the "cool" group. She realized that asking questions is better
than jumping to conclusions. Whether at school, home or in the neighborhood,
Willa finds a way to analyze her situation and learn from experience.

Animal Atlas (E/l):
Animal Atlas provides visual information from original and detailed footage of

animals. The fast moving clips of a variety of species allows viewers to compare
and contrast differing physiologies and habitats. The animal subjects are
presented as they move informally and comfortably through their living activities,
and the narration is well informed and unobtrusive. The program uses an
interactive segment with multiple choice questions about the animals covered.
These questions have just the right level of engagement and are a worthwhile

component of the program. The program’s constant reinforcement of species
10



differentiation will facilitate learning for young people between the ages of 13 to
16.

Culture Click (E/l):

The host stimulates intellectual curiosity for her targeted audience of 13-16 year
olds by bringing the world to her classroom using a wide variety of information on
items that we encounter in ordinary life. She offers the audience better
understanding of the origins of words and colloquialisms that we use every day.

Anne of Green Gables (E/l):

This animated series takes place in the Canadian Maritimes with a main
character, her caregiver and her friends and neighbors. Each program supports
positive social and emotional awareness using imaginary creatures that help her
to use her imagination to come to the right decision and/or realize where she has
gone wrong. The series has been produced to ages 5 thru 10 with the main
objective to illustrate the importance of sharing and helping other, taking
accountability for your actions, collaboration, respect for those who are different
from ourselves and the depiction of adults as role models.

11



CH EN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify’ that I have been designated by
The Isrpel Metlwerk as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 3} day of Md P‘C;’\ 20!5 .
T i 2
Signature ’VORY " P IRT Moy

EO
49925 Bngy PRGD DUCTIONS 1111
v Lok PN 20 gy ot

Name (Print)

C Fp
Title

DWT 29137443v1 0102438-000008
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Children’s Programming Certification

This is to certify that The Inspirational Network as a standard practice, formats
and airs the following children's programs and series so that the total
commercial time (including local ad avails) is less than 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the
Children's Television Act of 1990 and the rules and requlations of the Federal
Communications Commission during quarter ending 3/31/2016.

Program Name Time Program Length

All children’s programming was discontinued effective May 1, 2009,

I hereby declare under penalty of perjury that the forgoing is true and correct.

A Liar

Phy! s L. Costner
Director of Network Compliance

Date: F-/§—/C
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INTERNATIONAL TELEVISION BROADCASTING, INC,

Mailing Address: P.O, Box 690347, East Elmhurst, NY 11369

Studio Address: 36-01 36th Avenue, 2nd Floor, Long Island City, NY 11106

Tel: 718-784-8555/Fax: 718-784-8901 Email: info@itvgold.corm www .itvgold.com

April 4th, 2016,

RE: Children’s Television Act of 1990
Compliance Information January 1ist - March 31st, 2016

This letter will serve as formal notice to you that ITV GOLD

does telecast one children's program without any advertising messages
that are regulated and defined by the FCC. The program and times are noted
below. The program is visually identified as 'E/I"'. In the event that

ITV GOLD telecast's any further children's programming in the future,

we will immediately notify you and provide you with any information
necessary for compliance with your requirements under the Act.
S e.rcly,(
!

Aut o .ed signature

General Manager
Title

Tile: Subah Ke Raag

Source: Locally Produced by ITV
Tunes: Weekly Sunday 4:00 pm.
Total Lengthr 30 mins.

Target ages: 6-16

Program Description: A weekly program, lezm about music history, culture, and theory
from profess:onal classical singers. The show opens doors to musical exploration for
young peopie, providing kids with the tools to express themselves creatively and build
their confideace.



KBS fe\merica

625 South kingsley Drive, Los Angeles, CA 90005

Children’s Programming Certification for the 1st Quarter of 2016

This to certify that KBS World(KBS America Inc.) is currently not airing any children’s
programs. Should programming service air any children’s programs or series in the future, it will
do so in a manner compliant with the Children’s Television Act and any FCC rules, regulation
and policies promulgated thereunder.

Ken Lee
Director of Programming and Production
KBS America



LI YIDATION

CHAMNEL e

100 Michael Angelo Way, Ste. 400D
Austin, TX 78728
www liquidationchannel.com

March 31, 2016

Re: Certification of Compliance with Children’s Television Act 1990 Q1-2016 — FCC Rules
76.225 & 76.1703

This is to certify that The Jewelry Channel, Inc., d/b/a Liquidation Channel, as a standard
practice, do not format or air any programs and/or series specifically designed for children 12
and under, and, therefore, are in compliance with the commercial time limitations of the
Children's Television Act of 1990 for the Fourth Quarter of 2015.

We will notify you if and when this practice changes, as required. | hereby certify that the
foregoing is true and correct. Executed on this 31st day of March 20186.

Nitin Dugar

Niti paga/‘

Chief Operating Officer
Liquidation Channel



LD ! G CERTIFICATI
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
cach of the children’s programs and series identified below. so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC").

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

The Tewnsh Chapae) as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

hone

I hereby declare under penalty of perjury that the foregoing is true and correct.

Exccuted this 22 day of M arch 20 [6 .
Signature

Rebecca  Hon (s Fried agon
Name (Print) -

Searor M.M”\?N\"' O A nal ﬂaftww}a,
Title ’

DWT 29137443v1 0102438-000008



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by
as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

( /Jf/g) A

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed thisyz/w([ day of ﬂ{',/,"/_» 20/, .

Signature

/P

Name (Print)

Title

DWT 29137443v1 0102438-000008
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1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programmmg commermal limits were exceeded during the referenced calendar quarter
a I further certify that I have been designated by
Francis X Wilkinson as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Animal Rescue, Biz Kids, Dragonfly TV, The Real Winning Edge, Whaddayodo, Eco Company

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this- 24 ay f _March 20 16
S
Signat ¢
J Luis Cardenas
Name (Print)
\l)irector of Programming
Title

— _ DWT-29137443v1 0102438-000008 -~ - -— v = o



MOTORSPORTS NETWORK

302 North Sheridan Street = Corona, CA €2880-2067
Phone (877) 475-1711 » Fax (851) 270-1202 « MAVTV.com

Kevin Asbell v (951} 493-1172 » kasbell@maviv.com

Network Name: MAVTV
Address: 302 North Sheridan Street
Corona, California 92880

Phone Number: (951) 493-1195

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Mav’rick Entertainment Network, Inc. (“MAVTV™)
programming service (the “Service™) for the First Quarter of 2016 has not contained, nor will it
contain, any children’s programming, as defined under the Children’s Television Act of 1990, 47
CFR 76.225 and the rules and regulation of the Federal Communications Commission.

In the event that the Service includes any children’s programming on its schedule
after the date hereof, the Service will provide in writing, by the tenth day following the end
of the calendar quarter in which such children’s programming is added, a description of
such programming specifying the dates and time of transmission and the duration of the

“commercial matter” included therein.

CHILDREN'S PROGRAMMING AIRED DURING FIRST QUARTER 2016

None.

[ hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 10t day of March, 2016.

MAVTV

By:

Its: Corporate Counsel



Memorable Entertainment Television.

CHILDREN’S PROGRAMMING CERTIFICATION

1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during the
above referenced calendar quarter that were originally produced and broadcast primarily for an audience
of children 12 years old and under. As a standard practice, we formatted and aired each of the children’s
programs and series identified below so that the total commercial time (including local ad avails, promos
for non-educational programs and adjacent ads running before or after the program within the same clock
hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays, in
compliance with the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission (the “FCC”),

None of the following programs or series included any commercial spots including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program within the
same clock hour that contained references to, characters or actors from, or that offered products related to,
the underlying program or series. Any instances in which the children’s programming commercial limits
were exceeded during the referenced calendar quarter are explained in detail below. I further certify that [
have been designated by Weigel Broadcasting Co. on behalf of MeTV Network as the official responsible
for oversight of compliance with the FCC children’s programming commercial limits, and I am familiar
with the regulations.

List of children’s programs run during calendar quarter:

1. H.R. Pufnstuf
2. Land of the Lost
3. Green Screen Adventures

I hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 1% day of April, 2016.

ol sl

Signature

Kyle P. Hart
Name (Print)

Director of Network Programming & Operations
Title

Me-TY NATIONAL LIMITED PARTNERSHIP

25 N. Halsted * Chicago - lllinois « 60661
312.705.2600 - www.metvnetwork.com



April 1, 2016

Dear Affiliate,
Please note the following:

1. Children’s Television Act of 1990 Compliance - During the quarter beginning
January 1, 2016 and ending March 31, 2016, MLB Network did not telecast
any programs originally produced and broadcast primarily for an audience of
children 12 years old and younger.

2. Closed Captioning Compliance — MLB Network certifies that, during the
quarter beginning January 1, 2016 and ending March 31, 2016, it provided
closed captioning for its non-exempt video programming in compliance with
§79.1 of Title 47 of the Code of Federal Regulations. With respect to caption
quality, MLB Network has adopted and follows the Best Practices set forth in

47 C.F.R. § 79.1(k)(1).

If you should have any questions, please feel free to contact our Affiliate Sales & Marketing
Department at (201) 520-6410.

Sincerely,

THE MLB NETWORK, LLC

t e
By: 25 77 _/
Name: Erick Van T

Title: Vice President, Business & Legal Affairs




CHILDREN’S PROGRAMMING CERTIFICATION
1°*' QUARTER (January 1, 2016 THROUGH March 31, 2016)

This is to certify that the list set forth below identifies all programs and series aired by
MBC America during the above-referenced calendar quarter that were originally produced and
broadcast primarily for an audience of children 12 years old and under. As a standard practice,
we formatted and aired each of the children’s programs and series identified below so that the
total commercial time (including local ad avails, promos for non- educational programs and
adjacent ads running before or after the program within the same clock hour) did not exceed 10.5
minutes per hour on weekends, and 12 minutes per hour on weekdays, in compliance with the
Children’s Television Act of 1990 and the rules and regulations of the Federal Communications

Commission (the “FCC”), (the Regulations”).

None of the following programs or series included any commercial spots (including local
ad avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter

are explained in detail below. I further certify that I have been designated by MBC America as

the official responsible for oversight of compliance with the FCC children’s programming

commercial limits, and I am familiar with the Regulations.

1. Kid’s School
2. Kiss Kiss
3. Cooking Class for Kids

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 28th of March, 2016

na re

Dong Yeol Yoon

Name
President

Title




Ist Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadeast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identitied below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or afier the
program within the same clock hour that contained references to. characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that I have been designated by
as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and [ am familiar with the Regulations.

List children’s programs run during calendar quarter:

Networ did net_run anc _Childen's . roc_anames

(‘J weinta “tnis  Celenclew Lapter .

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed his O Z-day of Pf‘p‘«wd 205
/

Signature

Name (Print) njooraj Arora
Director - MSM Asia i.id

Title

DWT 29137443v) 0102438-000008



NETWORK’S NAME: Multimedios Televisién

Address: Paricutin 316 Sur. Col. Roma. CP 64700
Monterrey, Nuevo Ledn, México
Phone Number: +52 (81) 8881-9991

CHILDREN'S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Multimedios Televisién programming service (the "Service"), to the extent it airs children'’s

programming as defined under 47 CFR 76.255 of the rules and regulation of the Federal Communications Commission,
has aired no more than 10.5 minutes of commercial matter per hour on the weekend, and no more than 12 minutes of
commercial matter per hour on weekdays during children's programming, and is otherwise in compliance with the
Children's Television Act of 1990. The following sets forth children's programming aired on the Service during the 1™
Quarter of 2016 (January, February and March).

None of the following programs or series included any commercial spots (including local ad avails, promos for
non-educational programs and adjacent ads running before or after the program within the same clock hour) that
contained references to, characters or actors from, or that offered products related to, the underlying programs or
series. Any instances in which the children’s programming commercial limits were exceeded during the referenced
calendar quarter are explained in detail below.

Children’s Programming Aired During First Quarter 201

- Bim Bom Va

| hereby declare under penalty of perjury that the true and correct. Executed this 5t day of April, 2016

Signature: _ —

Name: CP. M nuel Cisneros
Title: Le al epresentative




650 Dresher Road p. 215-784-5840
Horsham, PA 19044 f. 215-784-5833
musicchoice.com

ACusic Chorce

April 4, 2016
Via Email: mariabrowne@dwt.com

Ms. Maria T. Browne

Davis Wright Tremaine LLP
Suite 800

1919 Pennsylvania Avenue N.W,
Washington, D.C. 20006-3401

Re: Music Choice - Children’s Television and Closed Captioning Certifications for Time Warner Cable
Dear Ms. Browne:
In response to your letter dated March 18, 2016 addressed to me, Music Choice hereby advises you as follows:

1. Children’s Television Act of 1990 (the “Act”). With respect to the first calendar quarter of 2016 (i.c., January 1,
2016 through March 31, 2016), and with reference to the Music Choice programming distributed by Music Choice
to Time Warner Cable (“T'WC”) pursuant to the current affiliation agreement between Music Choicer and TWC,
(1)(A) Music Choice’s digital audio music programming defined as the “MUSIC CHOICE Services” and (B) all
Music Choice programming distributed by Music Choice to TWC and subsequently delivered using Internet
protocol (i.e., on a “TV Everywhere” basis) are not subject to the Act, and (ii) Music Choice’s TV video on demand
(VOD) programming distributed by Music Choice to TWC for display over television complied with the Act.

2. Closed Captioning. Per your request for a closed captioning certification to be provided by Music Choice, per
the relevant FCC rules Music Choice’s certification has been posted on its website since March 2015. Following is
the link to such certification, which remains effective:

http://corporate.musicchoice.com/files/2614/2660/9331/Closed_Captionine Best Practices Cerlilication 3-16-
2015.pdf

You can also find the certification by going directly to Music Choice’s website, www.musicchoice.com, clicking on
the “Legal” tab at the bottom left of the screen, and then looking for the reference to “Closed Captioning” and “Best
Practices”.

If you have any questions or need additional information, please don’t hesitate to contact me at (215) 784-5894.
Thank you!

Sincerely,

/s/ Karen M. Reabuck

Karen M. Reabuck
Vice President, Legal Affairs



Kerry Brockhage

Senior Vice President & Chief Counsel
Content Distribution

30 Rockefeller Plaza - 1221 Campus
Office 27A26

New York, NY 10112

212-664-3313 NY Tel

kerry.brockha nbeuni.com

NBCUniversal

April 7, 2016

RE: Certification of Compliance with Children’s Television Act 1990
Q1-2016 — FCC Rules 76.225 & 76.1703

This is to certify that the NBCUniversal programming services currently known as BRAVO, CHILLER,
CLOO, CNBC, CNBC World, E!, GOLF, MSNBC, NBC UNIVERSO, NBCSN, OXYGEN, SYFY, THE
FESQUIRE NETWORK, UNIVERSAL HD, & USA NETWORK (and any high definition simulcast of such
networks), as a standard practice, do not format ot air any programs and/or seties specifically designed fot children
12 and under, and, therefore, are in compliance with the commercial time limitations of the Children’s Television
Act of 1990 for the First Quatter of 2016.

We will notify you if and when this practice changes, as required. T hereby certify that the foregoing is true
and cotrect. Executed on this 7 day of April 2016.

erry B ockhage

NBC 1965621 1



TELEMUNDO NETWORK GROUP, LLC
CERTIFICATION OF COMPLIANCE
WITH CHILDREN'S TELEVISION COMMERCIAL LIMITS
IN PROGRAMMING FURNISHED BY TELEMUNDO NETWORK
FOR THE PERIOD JANUARY 1 THROUGH MARCH 31, 2016

Telemundo Network Group, LLC (“Telemundo”) broadcast the following programs primarily for children 12
years old and under during this calendar quarter on the dates and times indicated below:

| PROGRAM | DATE(S) OF BROADCAST TIMESOF | TIMESOF | AMOUNT OF COMMERCIAL |
| NAME BROADCAST BROADCAST MATTER IN PROGRAMS
! (ET/PT) (MT) FURNISHED BY TELEMUNDO
NETWORK
e {minutes per half hour)
' Raggs Saturdays 1/1-3/31/16 8:00-8:30 am 7:00-7:30am 2:15
Raggs Saturdays 1/1-3/31/16 8:30-9:00 am 7:30-8:00am 215
Noodle and Saturdays 1/1-3/31/16 9:00-9:30am 8:00-8:30am 2:00
Doodle
Noodle and Saturdays 1/1-3/31/16 9:30-10:00am 8:30-9:00am 2:00
Doodle
LazyTown | Saturdays 1/1-3/31/16 10:00-10:30am | 9:00-9:30am 2:00
LazyTown Saturdays 1/1-3/31/16 10:30-11:00am | 9:30-10:00am 2:00*
3/19 show had 2:45 of time

| certify that the regularly-scheduled children’s programming and promotional content furnished to you by the
Telemundo Network during the 1% quarter of 2016 contained the amount of commercial matter set forth
above and complied with the commercial limits of the Children’s Television Act and 47 C.F.R. § §73.670 (a)-
(d). The commercial minutes set forth above do not include any local advertising or promotional matter that
you may have added to the children’s programming. Each station must determine its compliance with the
commercial limits by combining the commercial minutes set forth above with any commercial matter added

by station.

Name:  S7evew £ cenanper
“Titlg" DIRECTOR, L stMERCIAL OPERATIONS
Telem  © Network Group, LLC

Date: 675'//6



April 6,2016

Re:  Comecast SportsNet Bay Area - Children’s Television Act of 1990 01-2016

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Sports Channel Pacific Associates) (“SportsNet™) for Quarter 1 of
2016.

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming with not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits,

Best regards,

Ted Gii
Pre * eral Manager



April 6, 2016

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comeast SportsNet (which service is
owned and operated by Comcast SportsNet California, LLC) (“SportsNet”) for Quarter 1
of 2016.

‘The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming with not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Bestr

Ted Gri
President er



comcast . >
SPORTSNET

350 NORTH ORLEANS - SUITE S1-100
CHICAGO, IL60654

March 31, 2016

RE: Children’s Television Act of 1990
Ist Quarter 2016

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the FCC regulations relating thereto in connection with your carriage of Comcast
SportsNet (which service is owned and operated by Comcast SportsNet Chicago, LLC)
(“SportsNet”).

The SportsNet service does not currently contain any “children’s programming” (as defined by
the FCC), and we have no current intention of adding such programming. In the event, however,
that the service does contain any “children’s programming” after the date hereof, such
programming will not contain “commercial matter” (as defined by the FCC) that, when added to
the “commercial matter” you may insert under our affiliation agreement, exceeds applicable
limits.

Best regards,
PhilipJ. edella

Vice President General Manager
Comcast SportsNet Chicago

CSC/FCC/Children’s TV Act Certification #1 1-06.doc



7700 WISCONSIN AVENUE, SUITE 200
Bethesda, Maryland 20814

April 7, 2016

Re:  Comcast SportsNet Mid-Atlantic - Children 's Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Comcast SportsNet Mid-Atlantic, L.P.) (“SportsNet”) for Quarter
One of 2016.

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming will not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Bestr d,

bt

Re cecca Schulte
President and General Manager

cc: Kathy McMahon
Denise Garcia



(Comcast 4™
SPORTSNET

42 THIRD AVENUE
BURLINGTON, MA 01803

April 1,2016

Comcast SportsNet New England
Certification of Compliance with Children’s Programming
Quarter Ending March 31, 2016

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the Federal Communications Commission’s (“FCC”) regulations relating
thereto in connection with your carriage of Comcast SportsNet (which service is owned and
operated by Sports Channel New England Limited Partnership) (“SportsNet™).

The SportsNet service does not currently contain any “children’s programming” (as defined by
the FCC), and we have no current intention of adding such programming. In the event, however,
that the service does contain any “children’s programming” after the date hereof, such
programming will not contain “commercial matter” (as defined by the FCC) that, when added to
the “commercial matter” you may insert under our affiliation agreement, exceeds applicable
limits.

Best regards

Bill Bridgen
President



o
(comcast i
SPORTSNET

March 23, 2016

Re:  Comcast SportsNet Northwest - Children’s Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Comcast SportsNet Northwest) (“SportsNet”) for Quarter 1 of

2016.

The SportsNet service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming will not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation

agreement, exceeds applicable limits.
Best regards,

o (—

Larry Eldridge
Vice President and General Manager

cc: Denise Garcia



(comcast .
SPORTSNET

April 4th, 2016

Comcast SportsNet Philadelphia

Re: Comcast SportsNet Philadelphia - Children's Television Act of 1990

To Whom it May Concern:

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of Comcast SportsNet (which service is
owned and operated by Comcast SportsNet Philadelphia L.P.) (“SportsNet”) for Quarter
1 of 2016.

The Comcast SportsNet Philadelphia service does not currently contain any “children’s
programming” (as defined by the FCC), and we have no current intention of adding such
programming. In the event, however, that the service does contain any “children’s
programming” after the date hereof, such programming with not contain “commercial
matter” (as defined by the FCC) that, when added to the “commercial matter” you may
insert under our affiliation agreement, exceeds applicable limits.

Best regards,

Brian Monihan
President/General Manager
Comcast SportsNet Philadelphia

cc:  Kathy McMahon
Denise Garcia



April 6, 2016

This letter is intended to assist you in satisfying your obligations under the Children’s Television Act of 1990
and the Federal Communications Commission’s (FCC) regulations relating thereto in connection with your
carriage of Comcast New England Cable News (“NECN™) for Quarter | of 2016.

NECN service does not currently contain any "children's programming” (as defined by the FCC), and we
have no current intention of adding such programming, In the event, however, that the service does contain
any "children's programming" after the date hereof, such programming will not contain "commercial
matter” (as defined by the FCC) that, when added to the "commercial matter" you may insert under our
affiliation agreement, exceeds applicable limits.

Best rega

NN
David Reynolds—. __

NBC 1976136_1
160 WELLS AVENUE NEWTON, MA 02459 617.630.5000



April 5, 2016

Re: Children’s Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s Television
Act of 1990 and the Federal Communications Commission’s regulations relating thereto in
connection with your carriage of SN'Y (which service is owned and operated by Sterling
Entertainment Enterprises, LLC) (“SportsNet”).

This is to certify that, for the quarter ended March 31, 2016, SNY was in compliance with the
Children’s Television Act of 1990 and did not televise more than 10.5 minutes of commercial
material per hour on the weekends nor more than 12 minutes per hour on weekdays during
children’s programming (including local ad avails that you may insert under our Affiliation
Agreement).

Best regards,

W~

Steve Raab
President



B

7700 WISCONSIN AVENUE, SUITE 200
Bethesda, Maryland 20814

April 4, 2016

Re: The Comcast Network Mid-Atlantic - Children’s Television Act of 1990

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of The Comcast Network (which service
is owned and operated by The Comcast Network, LLC (“Network”) for Quarter One of
2016.

The Network service does not currently contain any “children’s programming” (as
defined by the FCC), and we have no current intention of adding such programming. In
the event, however, that the service does contain any “children’s programming” after the
date hereof, such programming will not contain “commercial matter” (as defined by the
FCC) that, when added to the “commercial matter” you may insert under our affiliation
agreement, exceeds applicable limits.

Best rég}lrds,

! follls

Re ecca Schulte
President and General Manager

cc: Kathy McMahon
Denise Garcia



(Comcast .~

April 4th, 2016

The Comecast Network Philadelphia

Re: The Comcast Network Philadelphia - Children's Television Act of 1990

To Whom it May Concern:

This letter is intended to assist you in satisfying your obligations under the Children’s
Television Act of 1990 and the Federal Communications Commission’s regulations
relating thereto in connection with your carriage of The Comcast Network Philadelphia
(which service is owned and operated by Comcast SportsNet Philadelphia L.P.)
(“SportsNet™) for Quarter 1 of 2016.

The Comcast Network Philadelphia service does not currently contain any “children’s
programming” (as defined by the FCC), and we have no current intention of adding such
programming. In the event, however, that the service does contain any “children’s
programming” after the date hereof, such programming with not contain “commercial
matter” (as defined by the FCC) that, when added to the “commercial matter” you may
insert under our affiliation agreement, exceeds applicable limits.

Best regards,

) Por—""

Brian Monihan
President/General Manager
Comcast SportsNet Philadelphia

cc: Kathy McMahon
Denise Garcia



NETWORK’S NAME: NFL Network & RedZone
Address: One NFL Plaza
Mt. Laurel, NJ 08054

CHILDRENS PROGRAMMING CERTIFICATION

This notice confirms that, for the period commencing on October 1, 2015 and ending on
January 31, 2015:

1. NFL RedZone did not include programming originally produced for an
audience of children 12 years old and younger. ‘

2. All NFL Network programming originally produced for an audience of children
12 years old and younger complied in all respects (to the extent applicable to
Network) with the commercial matter limitations of the Children’s Television
Act of 1990, Public Law 101-437 {October 18, 1990} and the regulations of the
FCC promuigated thereunder from time-to-time,

I hereby declare that the foregoing is tru

Signatuse:
Name: assaro

Tide: Dir tor NFL Network Affiliate Sales
Date: January 1, 2016



Certifications | NESN.com Page 1 of 2

NEW ENGLAND SPORTS NETWORK, LIMITED PARTNERSHIP (“"NESN")

Compliance Certifications

The following certifications are posted so that viewers and
affiliates may be aware of our compliance, with Closed
Captioning, CALM and Children’s Television Act regulations,
to the best of our knowledge, for NESN, NESNPIus and NESN
National.. This certification is effective commencing on
September 15, 2015 and continuing until canceled or
otherwise revised.

To report an issue or concern regarding any of these
certifications, whether viewed on television or online, please
contact us at sports@nesn.com or 1-617-536-9233.

To assist in resolving any issue, please provide the following
information when you contact us:

Your name, address, telephone number and email address

Your preferred method of contact (phone or email)

The name of the program with the issue

A brief description of the issue, including the date and time you experienced the

problem

If you are watching on television, please provide the name of your video provider
« If you are watching online, please identify the device and brand (e.g., computer,

tablet, smartphone) and software (including version) you are using

If you wish to submit a written complaint, please send it to:

Gary Roy
Marketing and Communications Manager
NESN

480 Arsenal Street
Watertown, MA 02472

Closed Captioning Certification
This is to certify that all programming provided by NESN is

in compliance with the Federal Communications Commission

http://nesn.com/certifications/ 3/21/2016



Certifications | NESN.com Page 2 of 2

rules concerning closed captioning set forth at 47 C.F.R. §
79.1, including the caption quality standards set forth in
Section 79.1(j)2).

CALM Act Certification
This is to certify on behalf of NESN that:

1. As required by the Commercial Advertisement Loudness Mitigation Act of 2010 (the
“CALM Act"), codified at 47 U.S.C. § 621, and implementing regulations adopted by
the Federal Communications Commission at 47 C.F.R. § 76.607, all commercial
advertisements embedded in programs carried on NESN are in compliance with the
audio loudness practices contained in Advanced Television Systems Committee A/85,
ATSC Recommended Practice: Techniques for Establishing and Maintaining Audio
Loudness for Digital Television (July 25, 2011) ("ATSC A/85 RP”) at the point of
distribution by NESN to authorized reception equipment of downstream multichannel
video programming distributors.

2. Compliance with ATSC A/85 RP is determined by NESN through the use of equipment
and associated software that is installed, utilized and maintained in a commercially
reasonable manner.

Children’s Television Act of 1990 Certification

This is to certify that it is NESN’s standard practice to format
and air children’s programming in compliance with the
Children’s Television Act of 1990, codified at 47 U.S.C. §
303a (the “Act”), and the Federal Communications
Commission rules implementing the Act, including 47 C.F.R.
§§ 76.225 and 76.1703.

NEW ENGLAND SPORTS NETWORK,
LIMITED PARTNERSHIP

http://nesn.com/certifications/ 3/21/2016



Children’s Programming Certification
First Quarter 2016
January Ist, 2016 — March 3ist, 2016

This is 10 ceniify that #s a standurd practice. Nuesera Tele formars and airs the [ollowing
children’s programs and series so that the 1otal commercial time (including local

avails) does not exceed 10.3 mimutes per hour on weekends and 12 minutes per hour
weckdays, in complianes with the Children’s Television Act of 1990 and the rules and
regulations of the FFederal Connmunications Commission:

Children's Programs Aired During First Quaricr 2016

NONE

I hereby declare under penaltv of perjury that the foregoing is true and correct,

Ex“cuted this 7" day s April 2016.

P _/ ot
7

Signature

Jorue Fiterrg
Name

Affiliate Sales
Tille
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CHILDREN'S PROGRAMMING CERTIFICATION

FOR PERIOD: First Quarter (January1, 2016 — March 31, 2016)

This is to certify that the list set forth below identifies all programs and series aired by
NGN (NIPPON GOLDEN NETWORK) during the abave-referenced calendar quarter that were
originally produced and broadcast primarily for an audience of children 12 years old and under.
As a standard practice, we formatted and aired each of the children's programs and series
identified below so that the total commercial time (including local ad avails, promos for non-
educational programs and adjacent ads running before or after the program within the same
clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on
weekdays, in compliance with the Children's Television Act of 1990 and the rules and
regulations of the Federal Communications Commission (the *FCC"), (the "Regulations”).

None of the following programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same c¢lock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar
quarter are explained in detail below. | further certify that | have been designated by NGN
(NIPPON GOLDEN NETWORK) as the official responsible for oversight of compliance with the
FCC children’s programming commercial limits, and | am familiar with the Regulations.

“Cat Chat”

| hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this _3/s# dayof  Marele , 20186.

oy a—

Signature

Dawn Webb
Name

Office Manager
Title

NIPPON GOLDEN NETWORK, INC.
2454 S. BERETANIA STREET, SUITE 301, HONGQLULU, HI 96826 TEL: (B08)538-1966 FAX: (80R)537-2024

v it mr
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CHILDREN'S PROGRAMMING CERTIFICATION

FOR PERIOD: Firat Quarter (January1, 2016 — March 31, 2016)

This is to certify that the attached list set forth Identifies all programs and series aired by
NGN? (NIPPON GQLDEN NETWORK? [TV Japan]) during the above-referenced calendar
quarter that were originally produced and broadcast primarily for an audience of children 12
years old and under. As a standard practice, we formatted and aired each of the children’s
programs and series identified below s0 that the total commercial time (including local ad avails,
promos for non-educational programs and adjacent ads running before or after the program
within the same clock hour) did not exceed 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the Children's Television Act of 1990 and the rules
and regulations of the Federal Communications Commission (the "FCC"), (the “Regulations”).

None of the attached programs or series included any commercial spots (including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour) that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar
quarter are explained in detail below, | further certify that | have been designated by NGN?
(NIPPON GOLDEN NETWORK? [TV Japan]) as the official responsible for oversight of
compliance with the FCC children's programming commercial limits, and | am familiar with the
Regulations.

| hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this_3fs+ dayof ___Meselh o016,

el L

! Signature

Dawn Webb
Name

Office Manager
Title

NIPPON GOLDEN NETWORK, INC,
2454 5, BERETANIA STREET, SUITE 301, HONOLULY, HI1 96826 TEL: {B0B)538-1966 FAX: (808)537-2024
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OUTDOOR
CHANNEL.

CLOSED CAPTIONING AND CHILDREN’S PROGRAMMING CERTIFICATION
FIRST QUARTER 2016 (January 1, 2016 THROUGH March 31, 2016)

This is to certify that Outdoor Channel (“Network™) is in compliance with the closed
captioning requirements set forth in Section 79.1, et seq., of Title 47 of the Code of
Federal Regulations (the “Regulations”), and that all programming provided by Network
to each Affiliate during the 1% Quarter of 2016 was, to the best of Network’s knowledge
and belief, captioned to the extent required by such Regulations. Further, pursuant to
Section 79.1(j)(1) of the Regulations, Network hereby certifies that in the ordinary course
of business, it has adopted and follows Best Practices set forth in Section 79.1(k)(1)
thereof.

This is to further certify that Network does not currently contain any children’s
programming as defined under 47 CFR 76.225 of the rules and regulation of the Federal
Communications Commission (the “Children’s Programming Rules”). In the event that
the Network includes any children’s programming on its schedule after the date hereof,
Network will provide in writing, by the tenth day following the end of the calendar
quarter in which such children’s programming is added, a description of such
programming specifying the dates and time of transmission and the duration of the
“commercial matter” included therein.

I certify that I have been designated by Network as the official responsible for the
oversight of compliance with the Regulations and the Children’s Programming Rules,
and I am familiar with the Regulations and the Children’s Programming Rules. I declare
under penalty of perjury that the foregoing is true and correct.

Executed this 31st day of March, 2016
Network: Qutdoor Channel

AA —

By:  Steve Smith
EVP Distribution & Affiliate Marketing

1000 Chopper Circle, Denver CO 80204
www.OutdoorChannel.com



CHILDREN’S PROGRAMMING CERTIFICATION
First Quarter 2016 (January 1 — March 31, 2016)

This is to certify that it is OVATION’s standard practice to format and air children's programming
in compliance with the Children’s Television Act of 1990, codified at 47 U.S.C. § 303a (the “Act™),
and the Federal Communications Commission rules implementing the Act, including 47 C.F.R. §§
76.225 and 76.1700.

During the. riod of Janu 1 through March 31, 2016, Ovation did not air any children’s
program

John al n
Execu 1ve Vice President of Distribution

Dated: April 1,2016



NETWORK’S NAME: Parables TV
Address: 477 S. Rosemary Avenue #306
West Palm Beach, FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Parables TV programming service (the “Service™), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31*. day of March 2016.

Signature: Cofloen £, Glynn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)
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CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. [ further certify that I have been designated by
as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

_Nane. -

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 3 3 day of MW C/t/\ 20 /4.

A (A
Signature

X l/‘f\o\}dwﬁ’ , W .
Name (Print)
CEo

Title

© DWT 29137443v1 0102438-000008



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

Phoenix Satellile TV us) Inc. as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

We dont hawt amy childvens programs
' v,

I hereby declare under penalty of perjury that the foregoing is true and correct.

Exec ted this 2%t day of Mavch 2016 .
N\
g
Signature ‘:r

Shiping Zeng
Name (Print) v v

Deputy CEO
Title

DWT 29137443v170102438-000008



pPIvot

Children’s Television Act of 1990 Certification

This is to certify that during the first quarter of the 2016 calendar year, Pivot contained no
children’s programming and was thus in compliance with the Children’s Television Act of 1990
(the “Act™) and the Federal Communications Commission rules implementing the Act (Sections
76.1703 and 76.225 of Title 47 of the Code of Federal Regulations).

Executed this 5” day of April 2016.
PARTICIPANT CHANNEL, INC.
By:

Name: Robert Murphy
Title: CFO and Treasurer



Compliance Certifications
1st Quarter 2016

1) Closed Captioning Compliance Certification

This is to certify that for the period from January 1, 2016 through March 31, 2016:

Pop and Pop On Demand were in compliance with the applicable Federal Communications
Commission requirements (“FCC Rules”) concerning closed captioning of video programming set
forth in 47 §C.F.R. 79.1, et al., and that in the ordinary course of business, Pop has adopted and
follows the Best Practices set forth in Section 79.1(k)(1) of the FCC Rules.

2) Children’s Television Act Compliance Certification
This is to certify that for the period from January 1, 2016 through March 31, 2016:
Pop does not format or air any children’s programming (as defined by the FCC) and are, therefore,
in compliance with the commercial time limitations of the Children’s Television Act of 1990 and

FCC Rules 76.1703 and 76.225 related thereto.

3) Commercial Advertisement Loudncss Mitigation (CALM) Certification

This is to certify that:

A. Asrequired by Section 76.607 of Title 47 of the Code of Federal Regulations, all commercial
advertisements embedded in programs carried on Pop are in compliance with the loudness
control practices contained in Advanced Television Systems Committee (ATSC) A/8S:
Recommended Practice: Techniques for Establishing and Maintaining Audio Loudness for
Digital Television (“ATSC A/85 Recommended Practice”) at the point of distribution by Pop to
authorized reception equipment of downstream multichannel video programming distributors.

B. Compliance with the ATSC A/85 Recommended Practice is determined by Pop through the use
of equipment and associated software that is installed, utilized and maintained in a commercially
reasonable manner.

Executed as of this 1st day of April 2016.

POP MEDIA TWORKS, LLC

By:
Da 1 andell
COO / General Counsel

5610 Lincoln Boulevard, Suite 400 %  Playa Vista, Califomia 80094



April 1, 2016

Dear Affiliate:

In response to your recent request, this is to certify that QVC, Inc. (“QVC™), during the calendar
quarter ending March 31, 2016:

1) provided closed captioning services on its QVC Service and QVC Plus delivered to you
in compliance with the applicable closed captioning regulations of the Federal Communications
Commission (“FCC”); and

2) had no programs originally produced or broadcast primarily for an audience of children
12 years old and under. Accordingly, none of QVC's programming during such quarters
constituted “children’s programming” as defined by Section 76.225 or 73.670, as applicable, of
the FCC’s rules, and, therefore, none was subject to the commercialization limits imposed on
children’s programming (see 47 C.F.R., Section 76.225 or 73.670, as applicable). To the extent
we should decide, in the future, to include any children’s programming on our schedule, we
would, of course, comply with all pertinent FCC requirements and would, at that time, notify you
of the programming change,

Please be advised that because the CALM Act certification and the certification for adherence to
the closed captioning quality “Best Practices” for Video Programmers (47 C.F.R. § 79.1(k)(1))
are required to be “widely available” in accordance with FCC rules, we have posted those
certifications on the website of our subsidiary, Affiliate Distribution & Mktg., Inc. Accordingly,
you may find our CALM Act and closed captioning quality certifications at
http://www.adm.qvc.com/forms.html.

Should you have any questions, please do not hesitate to contact me.

Sincerely,

SR

David R. Caputo
Senior Vice President -
Broadcast Production & Technology

ce: David Apostolico
Catherine Trunell Young
Lori Forter Ridyard
170719v4

GV stgclia Park West Chester, PA | 19380-4262 | 484,7011000 | gvec.com



HILDREN'S ERTIFICATI
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliancé with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explamed in detail below [ further certify that [ have been designated by

' Yioi Loy (1] as the official responsible for oversight of compliance with
the FCC htldren s pt‘ogrammmg commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

ptted

I hereby declare under penalty of perjury that the foregoing is true and correct.

Exccuted this_2 | _day of __Jify,( k) 20 /¢: .
A
*’/tu i f [
Slgnature

17 ' i
Ei}'fll , gt tithf_[i'H'\ﬁ. -

Name (Print)

(i HYEY| ‘
Title

DWT 29137443v1 0102438-000008



HILDREN'S PROG NG CE CATIO
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

25t s A. as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

I hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 34 day of _ Yavch 2017 .

0o | VA
Signature

L S {_l D&M—l& rcg"’
Name (Print)

Qvoqrm Wixecdy
Title

DWT 29137443v1 0102438-000008
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As of April 1, 2016

Re: Children’s Television Act

This letter is intended to assist you in satisfying your obligations under the Children’s Television Act of 1990 and
the FCC regulations relating thereto (the “CTA”) in connection with your carriage of our video programming
service ROOT SPORTS Northwest.

DIRECTY Sports Networks hereby certifies that ROOT SPORTS Northwest did not air children’s programs (as
defined in the CTA) in Q1 of 2016.

Regards,
o 1/
Steve Raymond

VP, Affiliate Relations
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As of April 1, 2016

Re: Children’s Television Act

This letter is intended to assist you in satisfying your obligations under the Children’s Television Act of 1990 and
the FCC regulations relating thereto (the “CTA”) in connection with your carriage of our video programming
service ROOT SPORTS Pittsburgh.

DIRECTYV Sports Networks hereby certifies that ROOT SPORTS Pittsburgh did not air children’s programs (as
defined in the CTA) in Q1 of 2016.

Regards,

QC(\__,./

50 2\
Steve Raymond
VP, Affiliate Relations
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As of April 1, 2016

Re: Children’s Television Act

This letter is intended to assist you in satisfying your obligations under the Children’s Television Act of 1990 and
the FCC regulations relating thereto (the “CTA”) in connection with your carriage of our video programming
service ROOT SPORTS Rocky Mountain.

DIRECTYV Sports Networks hereby certifies that ROOT SPORTS Rocky Mountain did not air children’s
programs (as defined in the CTA) in Q1 of 2016.

Regards,

-, 7 a" s
B PN P

[

R

Steve Raymond
VP, Affiliate Relations
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ROOT SPORTS.

As of April 1, 2016

Re: Children’s Television Act

This letter is intended to assist you in satisfying your obligations under the Children’s Television Act of 1990 and
the FCC regulations relating thereto (the “CTA”) in connection with your carriage of our video programming
service ROOT SPORTS Southwest.

DIRECTY Sports Networks hereby certifies that ROOT SPORTS Southwest did not air children’s programs (as
defined in the CTA) in Q1 of 2016.

Regards,

-
;

)/
e

Steve Raymond
VP, Affiliate Relations
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VIA FEDERAL EXPRESS & FACSIMILE (202.973.4481) Rovi Corporation

2233 North Ontario Street
Burbank, CA 91504

March 22, 2016

Toll Free 866.891.6876

Main 818.295.6650

) ) ) Fax 818.295.6797
Davis Wright Tremaine LLP

1919 Pennsylvania Avenue Northwest
Suite #800

Washington, D.C. 20006-3401

Attn: Maria T. Browne

rovicorp.com

RE: Children’s Programming and Closed Captioning Certification for First Quarter 2016
(January 1, 2016 — March 31, 2016)

Dear Maria:

This letter is intended to assist Time Warner Cable, Inc. in satisfying its
obligations under the Children’s Television Act of 1990 and the Federal Communications
Commission rules implementing the Act (Ref. 76.1703, 76.225) (the “Children’s
Regulations”) and Section 79.1(b) of Title 47 of the Code of Federal Regulations
regarding closed captioning.

Rovi Corpdration, the parent company of Rovi Guides, Inc. (formerly known as Gemstar-
TV Guide International, Inc.) and Gemstar-TV Guide Interactive, LLC, hereby certifies
that our interactive program guide contains no children’s programming and is thus in
compliance with the Children’s Regulations.

Rovi Corporation also hereby certifies that Rovi is currently EXEMPT from the closed-
captioning requirements pursuant to the Federal Communications Commission’s closed
captioning rules applicable to it because it satisfies one or more of the FCC’s express
exemptions. Rovi agrees that it will notify Time Warner within thirty (30) days of a
change in its exempt status.

Sincerely yours,

{

Kevin Tanji
Authorized Signatory



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s pro gramming commercial limits were exceeded during the referenced calendar quarter
are, explained i detail below. 1 further certify that I have been designated by

D{ e W B 2Ry as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

e ATTACKED A1 ST

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this ,7? A day of |/ )/)Q LCH 20 /6
i f)ttas

Signature B
J /"//L'}K' / /C’ ' )M
Name (Print)

Keo /(;,w ¢ 7 /QVZC%J*"’/

Title

DWT29137443v1 0102438-000008



RUSSIAN TELEVISION NETWORK
OF AMERICA

A DIVISION OF RUSSIAN MEDIA GROUP, LLC
1 Bridge Plaza North, Suite 145, Fort Lee, NJ 07024
Phone: 201/461-5220 x 111 Fax: 201/363-9241

This is the information on Children's Programming Q1 2016:

01/01/16
Red Riding Hood Run: 2:11 ( 2 commercial breaks , 2 min each)
Kinderville's Ghost Run 1:32 (2 commercial breaks , 2 min each)

01/02/16
Blue Bunnies or Musical Adventure Run 1:05 ( no commercials)

01/03/16
Redhead in Looking Glass 1:55 (no commercials)

01/09/16
Morozko Run 1:19 (2 min commercial break)

01/16/16
New Year Adventure in July Run 1:14 (2 min commercial break)

01/18/16
Kingdom of crooked Mirrors Run 1:14 (2 min commercial break)

1/30/16
Alladin's Magic Lamp Run 1:19 (2 min commercial break)

2/06/16
I bought Daddy Run 1:17 (2 min commercial break)

2/13/16
Do not forget to switch off you TV Run 1:15 (2 min commercial break)

ok stk ok o o ok s o s s ok ok ook s ok ok sk ok o s ok ok ook ko ok ok e s o ook ok ok ke ok sk ok ok f ok ok o sk ok koK ok

Jan  eiss
yecutive Assistant to the President



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that I have been designated by

Sintoy “ 27 as the official responsible for oversight of compliance with
the FCC childrén’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run 7|ring calendar quarter;

NEIWIRL Do 4 57 opzzr.
Chilgwis  Profganivg

I hereby declare under penalty of perjury that the foregoing is true and correct.

e uted this ?XV day of JMAQC{A 20 _lé .

Signature
gy
4 //70((,%,:%
Name (Print)
addeigdo, WMirse.,
Title v

DWT 29137443v1 0102438-000008




Starz Entertainment, LLC | 8900 Liberty Circle

ENTERTAINMENT Englewood, CO 80112
T 720.852.7700 STARZ.COM

April 1, 2016

VIA EMAIL: SALES@TWC.COM
AND U.S. MAIL

Ms. Olivia Hill

Time Warner Cable Inc.
13820 Sunrise Valley Drive
Herndon, VA 20171

Dear Ms. Hill:

Pursuant to your request for Starz Entertainment, LLC’s (“STE”) Children’s Television Certification,
I am enclosing the appropriate certificate of compliance in accordance with the cable operator’s
public record-keeping requirements for The Children’s Television Act of 1990 (the “Act”) and 47
CFR §§76.225 and 76.1703, thus satisfying such requirements for the first quarter of 2016.

STE does not air commercial matter on any of the channels it operates and provides, including
Encore, Encore Action, Encore Black, Encore Classic, Encore Family, Encore Suspense, Encore
Westerns, Encore On Demand, Starz, Starz Cinema, Starz Comedy, Starz Edge, Starz InBlack, Starz
Kids & Family, Starz On Demand, MoviePlex, MoviePlex On Demand, IndiePlex and RetroPlex.
The accompanying certification attests to these channels’ full and complete compliance with the Act
and the FCC’s corresponding regulations, as set forth at 47 CFR §§76.225.

Please contact me at 720-852-6266 if you have any questions regarding this matter.
Sincerely yours,

STARZ ENTERTAINMENT, LLC

By: /it;ki ’2{3/1/

Todd Hoy
Vice President, Business & Legal Affairs — Distribution

TH:nt
Enclosure

cc: Christine Carrier



STARZ ENTERTAINMENT, LLC’S
CHILDREN’S PROGRAMMING CERTIFICATE

Starz Entertainment, LL.C is the owner and operator of the tollowing programming channels
distributed by cable television systems: Encore, Encore Action, Encore Black, Encore Classic,
Encore Family, Encore Suspense, Encore Westerns, Encore On Demand, Starz, Starz Cinema,
Starz. Comedy, Starz Edge, Starz InBlack, Starz Kids & Family, Starz On Demand, MoviePlex,
MoviePlex On Demand, IndiePlex and RetroPlex.  This is to certify that, for the period from
Januvary 1, 2016 through March 31, 2016, the foregoing channels, which are all commercial-free
premium channels, did not contain any “commercial matter” during any children’s programming
thal was aired on such channels. See 47 CFR §76.225.

[ hereby declare that the foregoing is true and correct. Executed this 1* day of April, 2016.

STARZ ENTERTAINMENT, LLC

By:/\/\ﬂ%‘ QL/]/
ToddHoy [/
Vice President

Business & Legal Affairs — Distribution




NETWORK’S NAME: Sorpresa
Address: 477 Rosemary Avenue Suite #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2015

This is to certify that the Sorpresa programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the First Quarter (January - March) 2016.

Children’s Progsramming Aired During Quarter Referenced

100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this

31%. day of March 2016.

Signaturc: Cofleer £, Gy

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel, Olympusat, Inc.

(Please type or print)
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Children's Programming Certification

The Sportsman Channel certifies that:

1. It was in compliance with the Children’s Television Act of 1990 and the implementing rules
of the Federal Communications Commission during the 1* Quarter of 2016 and remains in
compliance with the foregoing.

2. It presently does not contain any programming within the definition of "children's
programming" under such rules.

Executed this 31* day of March, 2016

Network: The Sportsman Channel

/éﬁ”‘“ “//;/‘“'

By:  Steve Smith
EVP Distribution & Affiliate Marketing

1000 Chopper Circle, Denver CO 80204
www.TheSportsmanChannel.com




CHILDREN’S PROGRAMMING EXEMPTION CERTIFICATION
1 OUARTER 2016

This is to certify that Saigon Broadcasting Television Network (“SBTN”), is exempt from all
children’s advertising limits, rules and regulations promulgated by the Federal Communications
Commission because of the following reasons:

The program is broadcasted in Vietnamese language solely. Unless we notify you otherwise in
writing, you may rely on this certification for compliance with the FCC’s closed captioning
requirements that apply in future calendar quarters.

Unless we notify you otherwise in writing, you may rely on this certification for future compliance with the
FCC’s closed captioning requirements that apply in future calendar quarters.

I declare under penalty of perjury that the foregoing is true and correct. Dated this March 24™, 2016,

By PHU DO NGUYEN
Vice President
(Title)



NETWORK’S NAME: Children’s Network, LL.C d/b/a/ Sprout

Address: 30 Rockefeller Plaza, 16" Floor
New York, NY 10112

Telephone Number: 212.664.3315

Fax Number: 212.703.8579

CHILDREN’S PROGRAMMING CERTIFICATION

This is to certify that the linear, VOD, and Spanish VOD programming service currently known
as Sprout (the “Service”) was in compliance with the commercial time provisions of the
Children’s Television Act of 1990 (the “Act”) as set forth in 47 U.S.C. Section 303a and the
rules and regulation of the Federal Communications Commission promulgated thereunder during
the period of January 1, 2016 to March 31, 2016 (the “Applicable Quarter”). A list of all
programs that the Service considered children’s programming under the Act that aired on the
Service during the Applicable Quarter has been attached as Schedule A hereto and is fully
incorporated herein.

I hereby declare that the foregoing is true and correct to the best of my knowledge.

Dated as of: March 31, 2015

Laura Kelly
Senior Director, Program and Media P

Signature: : (/ I C
gning

Children's Programming Certification(1stQ 2016).docx



This is a copy.
The original is on file at Children’s Network, LLC
Offices located at 30 Rockefeller Plaza, 16™ Floor, New York, NY 10112
Exhibit A

To

CHILDREN’S PROGRAMMING CERTIFICATION

For
CHILDREN’S NETWORK, LLC

D/B/A/ Sprout

(January 1, 2016 through March 31, 2016)

64 Zoo Lane Pajanimals™
Adventures of Paddington the Bear Poppy Cat™
Animal Mechanics Ruff-Ruff, Tweet & Dave™
Astroblast Sarah & Duck

Boj Stella & Sam
Busytown Mysteries Super Wings

Busy World of Richard Scary Sydney Sailboat
Caillou ® The Berenstain Bears ™
Chloe’s Closet ™ The Chica Show ™
Clangers ™ The Mighty Jungle
Dirt Girl World Tree Fu Tom

Earth to Luna YaYa and Zouk
Floogals Zerby Derby
George Shrinks ™ Zou

Jungle Bunch

Lazytown ™

Lily’s Driftwood Bay

Little People

Madeline ™

Maya the Bee

Nina’s World ™

Noodle & Doodle ™

Children's Programming Certification(1stQ 2016).docx



SUPER CANAL

108 d0dal gat p1d 0ar?

Saper Canal

Ave. Luperdn No. 36
Sunto Domingo, DN,
pereneiagtsupercanal.com

CHILDREN'S PROGRAMDMING CERTIUTCATION- FIRST QUARTER 2016,

This is o certify that Super Canal S.A {Represenling Super Canal Caribe} programming
service, 1o the extend it airs children’s programming as detined under 47 CFR 76.255 of rules
and regulations of the Federal Communications Commission. has aired no more than 10.5
minuies of commereial mater per hour on the weekends, and no more than 12 minutes of
commereial matter per hour on weehdays during Children’s programming, and its otherwise in
compliance with the Children’s Television Act ol 1990, The following sets forth ¢hildren’s
progeamming aired on service during the ' Quarter of 2016 (January, February and March).

! hereby declare under the penalty of periury that the foregoing is frue and correct,

Exccuted this 30" duy of March, 2070,

i\
. N, T —
-".“-\ . "V%“L. 8\\
. T ol g
Signaturer __ <~ 0 A&_ 1Y)
Nume: Ramén Vereedes. S /‘ﬁ'
Tide: Dircetor. len. '



Children’s Programming Certification
Fiyst Quarter 2016
January 1st, 2016 — March 31st, 2016

This is to certify that as a standard practice, SUR Peru formats and airs the following
children’s programs and series so that the total commercial time (including local avails)
does not exceed 10,5 minutes per hour on weekends and 12 minutes per hour weekdays,
in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children’s Programs Aired During First Quarter 2016

NONE

{ hereby declarce under penalty of perjury that the foregoing is true and correct.

Exccuted this 7" day of April 2016.

e .

Signature
Jorge Filerre
Name

Affiliate Sales
Title



Tele El Satvador

Ave, Luperdn No. 46
Santo Dominge, DN,
info:disupereanal.com

CIHLDREN'S PROGRAMMING CERTIFICATION- FIRST QUARTER 2016.

This is to cernfy that Tele ¥l Salvador progromming serviee. o the extend it airs ¢hildren's
programming a8 defined under 47 CFR 76235 of rudes and regulations af the Federal
Comnumications Commission, has aired no more than 10,5 minutes of commercial matler per
Jour on the weekends, and no more than 12 wminutes of commercial maner per hour on weckdays
during Children’s programming. and its ofherwise in compliance with the Childeen’s Television
Act of 1990, The following sets forth children’s prouramming aired on service during the ™
Quarter of 2016 {(January, February and March).

I hereby dectare under the penalty of perjury that the loregoing is irue amd corect.

Exceuted this 30" day of March, 2016.

{
NPT
iy . s < ";: ;}
5)01gnttl{itc, S
Name: Ramdéa Mercedes

Title: irecior.

K3 ‘anT\WCm o)
+ ypU TARIX <,
" G 141609091040 /

~

*



Children’s Programming Certification
First Quarter 2016
January Ist, 2016 — March 31st, 2016

This is to certily that as a standard practice, TeleFérmula formats and airs the following
children’s programs and series so that the total commercial time (including local avails)
does not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weekdays.
in compliance with the Children’s Television Act of 1990 and ihe rules and regulations of

the Federal Communications Commission:

Children’'s Programs Aired During First Quarter 2016

NONE

1 hereby declare under penalty of perjury that the foregoing is true and correct.

Execuicd this 7' day of April 2016

—

Ay 2 g—pt!

T; © Signature -

Name

Affiliate Sales
Tille



Domimican View

Ave, Luperon No. 46
Sunte Dontinze, DN,
ittt 7o supercdnal.com

CINLDREN'S PROGRANMMING CERTIFICATION- FIRNT QUARTER 2016,

This is 10 centify that Dominican View programming service. to the extend it airs children's
programming as delined under 47 CFR 76235 of rules and regulations of the Federaf
Commumications Commission, has gired no more than 10.5 minutes of commercial matter poer
hour an the weekends. and no more than 12 minutes of commercial matter per hour on weekdays
during Children’s programmuing, and ity otheraise in compliance with the Children's 1 clevision
Act of 1990, The following scts Torth children’s propramming sired on service during the
Quuarter of 2016 (January, Fehruary and March),

T hereby declare under the penalty of perjury that the {oregoing is True and correst,

Executed this 30% day of March, 2016,

S mee
"\\" T3
T i
Name: Ramén Mcrcedcsi\

Tle: Director. -



CHILDREN'S PROGRAMMING CERTVIFICATION
1st Quarter:January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series ransmitted during
the above referenced calendar quarter that were referenced calendar quarter that were originally
produced and broadeast primarily for an audience of children 12 years old and under. As a
standard practice, we formatied and aired each of the children’s programs and series identified
below so that the total commercial time (including local ad avails, promos for non-educalional
programs and adjacent ads running before or afier the program within the same clock hour) did
not exceed 10.5 minutes per hour on weekends, and 12 minutes per hour on weekdays. in
compliance with the Children’s Television Act of 1990 and the rules and regulations of the
Federai Communications Commission (the “I'CC™). |

None of the following programs or series included any commercial spots including local ad
avails. promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characiers or actors from. or
that offered products related to, the underlving program or series,  Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter

are explained in detail below. 1 further cortily that [ have been designated by
Al ¥ L as the official responsible for aversight of compliance with

the FCC children's programming commercial limits, and [ am familiar with the Regulations.

L.ist children’s programs run during calendar quarter:

ps
] 4

.t p . LI ’ Lo
S5CPRABHAT - Mo -Gor - fany To Tam { Repepat)
CelkpRtat - Mol - Gyt - Gpam Fo 1o Ak

1RO AL *(:.F* (Q_‘C I.L

- " ’ 4 [
DesoRiPTioet s Bupy alral  helps e \eax{\ ey ¥ @best
o Ciraye opd deep  geotred EETTRTANR) and uehuet  Aviveodh
RN byt e bheder | gran Sechl s an d v srumsatatren
[ hereby declare under penalty of perjury that the foregoing is true and correct.
At i
Executed this_H dayof _ O 2L o 20]_&. ,

N

Signature

] IRV YR R r) -
ARHISHEK  pTEL
Name (Print)

Q‘ﬁ STEMS  MArix [ ER-
Title




QUARTERLY CHILDREN’S PROGRAMMING CERTIFICATION
1% Quarter — 2016

I, Endi Piper, Senior Vice President, Business and Legal Affairs for TV One, LLC, hereby
certify that the programming found on the TV One Network compiled fully with the provisions of the
Children’s Television Act of 1990 and the associated rules and regulations of the Federal
Communications Commission promulgated thereunder for the period January 1, 2016 through March
31, 2016.

Specifically, the TV One Network did not broadcast any Children’s Programming during the
period January1, 2016 through March 31, 2016.

I hereby declare that that the foregoing is true and correct. This certification was executed on
the 7 day of April, 2016.

s & Legal Affairs
TV One, LLC



NETWORK’S NAME: Tele N Network

Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Tele N Network programming service (the “Service”), to the extent it
airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service
during First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced
NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this

31%. day of March 2016.

Signature: Colloen £, Glymn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



NETWORK’S NAME: TOKU Network
Address: 477 S. Rosemary Avenue #306
West Palm Beach, FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the TOKU Network programming service (the “Service”), to the extent it
airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31st day March 2016.

Signature: Cotleer £ Glymn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



CHILE
Children’s Programming Certification:

First Quarter (January 1, 2016 through March 31, 2016)
Newtork Name: TV CHILE

The following is to certify that we, as a standard practice, format and air the
following children’s programs and series so that commercial time {including
local ad avails) is less than 10.5 minutes per hour on weekends, and 12 minutes
per hour on weekdays, in compliance with the children’s Television Act of 1990,
and with the rules and regulations of the Federal Communications Commission:

Children’s Programs Aired During Third Quarter

Tronia

La cueva del Emiliodén
Clarita

Experimento Wayapolis
Amigo Salvaje

Block

There were no occasions on which the commercial time was exceeded

This certifications pertains to the immediately preceding calendar (January 1,
2016 through March 31, 2016)

We will continue to comply with the Act an FCC rules, as they pertain to our
programiming during the next quarter

I Hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this March 31, 2016

TV CHILE

Sigm
/
L .

N 4.
By: Alexi® Pinlonka Mufioz

Subgeren le de Gestion
‘I'elevns;()nINacionai de Chile

Talevision Nacional de Chilp  Bollaosin G080 Providencia - Santaae. Taldlons (50-2) 707 77 77 - Fax (§3-2) Y07 77 78 - www (vo.o



April 1, 2016

Time Warner Cable Inc.
60 Columbus Circle
New York, NY 10023

Attention: Executive Vice President Programming
To Whom it May Concern:
The Tennis Channel, Inc. certifies that the video programming service known as Tennis Channel:

1. does not include any programs originally produced and broadcast primarily for an audience of
children 12 years old and younger,

2. complies with the closed captioning requirements Imposed in Section 79.1 of the Federal
Communications Commission’s rules. With respect to caption quality, The Tennis Channel, Inc.
further certifies that in the ordinary course of business, it has adopted and follows the Best
Practices set forth In 47 C.F.R. § 79.1(k)(1).

3. complies with the closed captioning requirements delineated in Section 202(b) of the Twenty-
First Century Communications and Video Accesslbility Act of 2010 (“CVAA”) and consistent with
47 C.FR.§794. -

Si cerely,

wely

Patrick Wilson
Senior Vice President, Distribution

cc SVP Programming, Time Warner Cable, Inc,

General Caunsel, Time Warner Cable, Inc.
Geo Coleman, Executive Assistant, Regulatory Affairs, Time Warner Cable, Inc.

2850 Ocean Park Boulevard, Sulte 150, Santa Monlca, CA 90405 T 310.314.9400 F 310.314.9433




Certification of Compliance: FCC Children’s Television Requirements
January 1, 2016 through March 31, 2016

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting Network
(TBN), this is to certify that the program services named below comply with the FCC’s children’s
television programming and commercial time limit obligations specified in FCC Rules 73.671and 73.670
(46 CFR 73.671 and 73.670), respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)3) of the
Internal Revenue Code (26 USC 501(c)(3)). During the period of time covered by this certification, TBN
did not air more than 10.5 minutes of commercial matter per hour during children's programming on
weekends, or more than 12 minutes of commercial matter per hour on weekdays.

The following children’s programs aired during the period of time covered by this certification:

Paws and Tales Monster Truck Adventures

3-2-1 Penguins! Mary Rice Hopkins & Puppets with a Heart
VeggicTales Lassie

Dr. Wonder's Workshop Davey & Goliath

Gina D’s Kids Club iShine KNECT

RocKids TV Mike’s Inspiration Station

Auto-B-Good Animated Stories from the Bible
Pahappahoocy Island

This certification is provided for the following digital program service(s) broadcast on cable
television systems: TBN and The Church Channel (TCC)*.

This certification is true and correct, to the best of my knowledge and dexstandmg, and is made

this 7th day of April, 2016.
e 1L é/

Signature
“David Adcock, National Sales Director

* As specified in Children’s Television Obligations Of Digital Television Broadcasters, FCC 04-221
(724), “digital broadcasters [are permitted] to air all of their additional [3 hours of] digital [children’s]
core programming, beyond the 3 hour baseline on the main digital program stream, on one free digital
video channel or distribute it across multiple free digital video channels, at their discretion, as long as the
stream/s on which the core programming is aired has comparable carriage on multichannel video
programming distributors (“MVPDs”).” Accordingly, the combined JUCE and SOAC program service
has a Saturday core block of children’s programming of twelve (12) hours (7 a.m. to 7 p.m.). Three (3)
hours of that block provide compliance with FCC Rule 73.671 for the TBN Enlace service, and three (3)
additional hours of that programming block also provide compliance for TBN Salsa. Similarly, the TBN
service has a Saturday core block of children’s programming of four (4) hours (7 a.m. to 11 a.m.). Three
(3) hours of that block provide compliance with FCC Rule 73.671 for the TCC service.



Certification of Compliance: FCC Children’s Television Requirements
January 1, 2016 through March 31, 2016

On behalf of the Trinity Christian Center of Santa Ana, Inc., d/b/a Trinity Broadcasting Network
(TBN), this is to certify that the program services named below comply with the FCC’s children’s television
programming and commercial time limit obligations specified in FCC Rules 73.671and 73.670 (46 CFR 73.671
and 73.670), respectively.

TBN is a not-for-profit, tax-exempt church corporation qualified under section 501(c)(3) of the Internal
Revenue Code (26 USC 501(c)3)). During the period of time covered by this certification, TBN did not air more
than 10.5 minutes of commercial matter per hour during children's programming on weekends, or more than 12

minutes of commercial matter per hour on weekdays.

The following children’s programs aired during the period of time covered by this certification:

3-2-1 Penguinst GinaD's Kids Club Sarah's Stories

Adventures in Booga Booga Land Gospel Bill Siog Along with Gina D
Animal Atlas Grandfather Reads Superbook

Animated Stories from the Bible Hermie & Friends Super Simple Science Stufl’
Another Sommer-Time Adventure iShine Knect Swiss Family Robinson
Aqua Kids Adventures Jacob's Ladder The Adventures of Carlos Caterpillar
Arnie's Shack Kid Fit The Adventures of Skippy
Auto-B-Good Kids Club The Bedbug Bible Gang
BB’s Bedtime Stories Kids Like You The Big Garage

Becky's Bam Lassie ‘The Brainy Baby Company
BF's Teddy Bear Club snd Bible Storicy Liitle Buds The Charlie Church Mouse Show
Bugilime Adventurcs Little Women The Choo Choeo Bob Show
Cherub Wings Maralee Dawn & Friends The Dooley and Pals Show
Children’s Heroes of the Bible Mary Rice Hopkins & Puppets With e Heart ~ The Filling Station
Christopher Columbus Mickey’s Farm The Fred and Susie Show
Chubby Cubbies Mike's Ingpiration Station The Fumy Company
Colby’s Clubhouse Miss BG The Huggabug Club

Comge On Over Miss Charity's Diner The Knock, Kook Show
Cowboy Dan’s Frontier Monster Truck Adventures The Leds TV

Creation Creaturcs Mustard Pancakes The Reppies

D.A RE. Safety Tips with Retro Bill Nanna’s Cottage The Storykeepers

Davey & Goliath Nest Family’s Animated Hero Classics The Swemp Critters of Lost Lagoon
Donkey Ollie Pabappahoocy Island The Tails of Abbygail

Dr. Wonder's Workshop Paws and Tales The Zula Patrol

Ewe Know Puppel Parade TaneTime

Faithville Quigley’s Villasge Upstairs Downstairs Bears
Fluffy Gardens Raggs VegeicTales

Flying House Retro News; A Blest from the Past Wild About Animals

From Aardvark to Zucchini Rocka-Bye Island ‘World of Jonsthan Singh
Fun Food Adventures RocKids TV Young America Outdoors
Gerbert St. Bear’s Dolls Hospital Zoo Clues

This certification is provided for the following digital program service(s) distributed on cable television
systems: TBN Enlace®, JUCE *, TBN Salsa*, and Smile of a Child (SOAC)*.

This certification is true and correct, to the best of my knowledge and understanding, and is made this
Tth day of April, 2016. : .
< rd
Signature S
David Adcock, ational Sales Director

* As specified in Children’s Televisian Obligations Of Digital Television Broadcasters, FCC 04-221 (124), “digital
broadcasters [are permitted] to air all of their additional {3 hours of] digital [children’s) core programming, beyond the 3 hour
baseline on the main digital program stream, on onc free digital video channel or distribute it across multiple free digital
video channels, at their discretion, as long as the stream/s on which the core programming is aired has comparable carriage
on multichannel video programming distributors (“MVPDs")." Accordingly, the combined JUCE and SOAC program
service has a Saturday core block of children’s programming of twelve (12) hours (7 a.m. to 7 p.m.). Three (3) hours of that
block provide compliance with FCC Rule 73.671 for the TBN Enlace service, and three (3} additional hours of that
programming block also provide compliance for TBN Salsa, Similarly, the TBN service has & Saturday core block of
childven’s programming of four (4) hours (7 am. to 11 a.m.), Three (3) hours of that bleck provide compliance with FCC
Rule 73.671 for the TCC service.



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

TTVR (vShA D) Tne as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

Kids, Think P3¢

corilla .S"f’uJu\JG_sz
Y Am}e, J

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 25 day of Mo\ C [/\/ 20 -'é
Y |
Signature
Samuel Toane
Name (Print)
2) 1 .) -~
VP o Operifisas

Title

DWT 29137443v1 0102438-000008



CHIL, 'S PROG IN ERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or afier the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are_explained in detail below. 1 further certify that I have been designated by

§ U(ﬁlq’ T ne, as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

here oge YO commerciols, on TVS

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 2@ day of _March 20(( .
P (e
Slgnatﬁj U=

Padrice  (owrtedoan
Name (Print)

Chief Operating ofFicer
Title <

- DWT 29137443v1 0102438-000008
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April §,2016

VIA FAX (704) 697-4899 AND
EMAILTO G O, - LEMAN@IWCABLE.COM

Time Warncer Cable

Attn: Ms. Geo Coleman, Hxec. Asst., Law
13820 Sunrise Valley Drive

Herndon, VA 20171

RE: Compliance fot the Children’s Television Act of 1990 for Turner’s entertainment
networks, 1st Quarter, 2016

Dear Ms. Coleman:

As of Januaty 1, 1992, the Federal Communications Commission’s rules (“FCC Rules”™) implementing the
Children’s Television Act of 1990 (the “Act”) require cable operators to maintain certain records regarding theiy
compliance with advertising limits imposed on children’s television programming, Please note, the Act’s advertising
limits are inapplicable to h'TV, Infinito, TBS, TN'T, tni1'V and Tugner Classic Movies as these networlks did not carry
“children’s programming” As defined under the Act this quarter. If there are any changes in the programming
policies of these netwotks, we will provide you with the updated certifications reflecting such changes.

Certificates for Cartoon Network, Booterang, and NBA TV are also attached.
If any questions, please feel free to contact me.
Sincerely,

S A

Toni Millner
Assistant General Counsel and
Vice President—Kid Vid Compliance

Attachments



CARTOON NETWORK
CERTIFICATE OF COMPLIANCE WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Assistant General Counsel and Vice President — Kid Vid
Compliance for Turner Broadcasting System, Inc. (“Turner”), hereby certify to the best of my information,
knowledge, and belief, that the following information is accurate for the period from January 1, 2016, to
March 31, 2016:

1) Iam familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the FCC
regulations implementing those limits (no more than 12 minutes per hour of commercial matter may be
telecast during children’s programming* on weekdays, and no more than 10 % minutes per hour on
weckends).

2) Turner treated all of the programs telecast on Cartoon Network, a leading ad-supported cable television
network, as “children’s programming” for the purposes of the commercial limits set forth in the Act
except for its telecast in the “Adult Swim” block of programming created for an adult audience that ajrs
late night seven days a week,#* On a weekly basis, therefore, approximately 98 hours of television
programming were treated as “children’s programming” for the purposes of the commercial limits set
forth in the Act.

3) Turmer has, as a standard practice, formatted and telecast all of the programs cairied on the Cartoon
Network during the period noted above within the commercial limits set forth in the Act, to the extent

applicable to the programming,

4) To the best of my information, knowledge and belicf, there was only one instance in which the
commercial limits were exceeded during the period noted above. On January 9, 2016, the commercial
matter broadcast on Cartoon Network exceeded the statutory limits by 32 seconds in the hour between
7 to 8§ p.m. pm due to an unintentional human error. A detailed account of this incident is attached as

Exhibit 1.

5) Cartoon Network regrets this incident. We respectfully request that this incident be viewed in the
context of the vast amount of children’s programming that Cartoon Network has telecast during this
period and in the past years without incident and in full compliance with the KidVid rules and
regulations.

Certified by me this Sth day of April, 2016.

Doee Wi bl

Toni Millner

Assistant General Counsel and

Vice President - Kid Vid Compliance
Turner Broadcasting System, Inc.

* “Children’s programming” for the purposes of the commercial limit means “programs originally produced and
broadcast primarily for an audience of children 12 years and under.”

**During this period, the “Adult Swim” block of programming aired from 8 p.m. to 6 a.m., 7 nights a week. The Adult
Swim block contains regular warnings to notify and remind viewers that the content is intended for an adult audience,
and is not considered “children’s programming” subject to the commercial limits set forth in the Act



Exhibit 1

On Saturday, January 9, 2016, a Cartoon Network Broadcast Operations Center (“BOC”) supervisor made
an unintentional mistake that resulted in a technical commercial overage in the commercial time limits in the
hour between 7 p.m. and 8 p.m. on Cartoon Network.

The BOC supervisor was handling an infrequent weekend request to replace a commercial in the network’s
scheduled play list with a new version of the commercial. The supervisor inserted the new version of the
commercial, but did not recognize that the new version was a 30-second spot and longer than the original
15-sccond version. The new spot aired 3 times before the error was caught and remedied. As a resuls,
Cartoon Network inadvertenily exceeded the weekend commercial time limits by 32 seconds during the
hour between 7-8 p.m.

The incident was the simple result of human error. The operations center personnel who had received
training and appreciated the importance of the KidVid rules and procedures have been reminded to exercise
care to ensure that any cominercial substitutions in children’s programming take into account the time
limits.



BOOMERANG
CERTIFICATE OF COMPLIANCE WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Assistant General Counsel and Vice President — Kid Vid
Compliance for Turner Broadcasting System, Inc. (“Turner”), hereby certify to the best of my information,
knowledge, and belief, that the following information is accurate for the period of January 1, 2016, to
March 31, 2016:

1) I am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the
FCC regulations implementing those limits (no more than 12 minutes per hour of commercial matter
may be telecast during children’s programming* on weckdays, and no more than 10 Y2 minutes per
hour on weekends).

2) Turner has treated all of the programs telecast on Boomerang as “children’s programming” for the
purposes of complying with the commercial limits set forth in the Act.

3) Tumer has, as a standard practice, formatted and telecast all of the programs carried on the Cartoon
Network during the period noted above within the commercial limits set forth in the Act, to the extent
applicable to the programming.

4) To the best of my information, knowledge and belief, there were no instances in which the
commercial limits were cxceeded during the period noted above.

WU-. W
Toni Millner
Assistant General Counsel and

Vice President - Kid Vid Compliance
Turner Broadcasting System, Inc.

Certified by me this 5th day of April, 2016.

* “Children's programming” for the purpose of the commercial limits means programs originally produced and telecast for an
audience of children 12 years and under.



NBA TV
CERTIFICATE OF COMPLIANCE
WITH COMMERCIAL LIMITS
FOR CHILDREN’S PROGRAMMING

I, Toni Millner, in my capacity as Assistant General Counsel for Turner Broadcasting System, Inc.
(““Turner"), certify that:

1) 1 am familiar with the statutory limits of the Children’s Television Act of 1990 (the “Act”) and the
Federal Communications Commission’s regulations (“FCC Rules”) implementing those limits for
“children’s programming”' (no more than 12 minutes per hour of commercial on weekdays, and no
more than 10 % minutes per hour on weekends during “children’s programming™).

2) The FCC Rules require cable operators to maintain certain records regarding their compliance with
the advertising limits imposed on children’s television programming. These advertising limits and
compliance reporting obligations do not apply lo cable networks that do not carry “children’s
progratmaming” as defined under the Act.

4) To the best of my information, knowledge, and belief, no “children’s programming” has been
telecast on NBA TV in the past quarter, nor is scheduled to be shown in the foreseeable future.

5) [f there are any material changes in the programming policies of the television network so that
children’s programming is telecast on NBA TV (or in the event that the reporting obligations under

the FCC Rules are changed), notice and updated certifications reflecting such changes will be
provided.

Certified this _ 5™ day of April, 2016,

PN /mv( e

Toni Millner

Assistant General Counsel and

Vice President—Kid Vid Compliance
Turner Broadcasting System, 1

I»Children’s programming” is defined under the Act as a program “originally produced and broadcast
primarily for an audience of children 12 years old and younger.”



Children’s Programming Certification
First Quarter 2016
January Ist, 2016 — March 31st, 2016

This is 10 certity that as a standard practice, TV Venezuela formats and airs the tollowing
children’s programs and series so that the total conumercial time (including local avails)
docs not exceed 10.5 minutes per hour on weekends and 12 minutes per hour weckdays,
“in compliance with the Children’s Television Act of 1990 and the rules and regulations of

the Federal Communications Commission:

Children’s Programs Aired During First Ouarter 2016

NONI:

I hereby deelare under penalty of perjury that the foregoing is true and correct,

Executed this 7' day of April 2016.

P - S PR
R }~. - .

Stgnature

Jorge E. Fiterre
Name

Alliliate Sales
Title




NETWORK’S NAME: Ultra Cine
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Ultra Cine programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31*. day of March 2016.

Signature: Cofleer M{W

Name:; Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



NETWORK’S NAME: Ultra Clasico
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Ultra Clasico programming service (the “Service™), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31%, day of March 2016.

Signature: Colloen £, Glymn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



NETWORK’S NAME: Ultra Docu
Address: 560 Village Blvd Suite 250
West Palm Beach FL 33409

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Ultra Docu programming service (the “Service™), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired nc; more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31st day of March 2016.

Signature: Cofteer £, (lymn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



NETWORK’S NAME: Ultra Familia
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Ultra Familia programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31%. day of March 2016.

Signature: Cofleer £, Glynn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel, Olympusat, Inc.

(Please type or print)



NETWORK’S NAME: Ultra Fiesta
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Ultra Fiesta programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31%, day of March 2016.

Signature: Cotleer £, Glynn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



NETWORK’S NAME: Ultra Film
Address: 560 Village Blvd Suite 250
West Palm Beach FL 33409

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION —FIRST QUARTER 2016

This is to certify that the Ultra Film programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31st day of March 2016.

Signature: Cofloen £, Glymn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



NETWORK’S NAME: Ultra Kidz
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Ultra Kidz programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2016.

Children’s Programminge Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31%. day of March 2016.

Signature: Cofleer £, Glynn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



NETWORK’S NAME: Ultra Luna
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Ultra Luna programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2014.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31% day of March 2016.

Signature: Cofloen £, Glynn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



NETWORK’S NAME: Ultra Macho
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Ultra Macho programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2015.

Children’s Programming Aired During Quarter Referenced
NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31st day of March 2016.

Signature: Cofleer £, Hlymn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



NETWORK’S NAME: Ultra Mex
Address: 477 S. Rosemary Avenue 306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Ultra Mex programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this

31st day of March 2016.

Signature: Cotleer £, Glymn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP. General Counsel

(Please type or print)



NETWORK’S NAME: Ultra Tainment
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Ultra Tainment programming service (the “Service”), to the extent it
airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

NONE

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this

31%. day of March 2016.

Signature: Cofloer £ lyrn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel

(Please type or print)



NETWORK’S NAME: Untamed Sports
Address: 560 Village Blvd Suite 250
West Palm Beach FL 33409

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Untamed Sports programming service (the “Service”), to the extent it
airs children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this

31st day of March 2016.

Signature: Cofloer £, Glymn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel, Olympusat, Inc.

(Please type or print)



NETWORK’S NAME: Uplift TV
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST QUARTER 2016

This is to certify that the Uplift TV programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

1% Quarter
Youth: Going Wild

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this

31st day of March 2016.

Signature: Cofleen £, fé&m

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel, Olympusat, Inc.

(Please type or print)



April 4, 2016

RE: Children’s Programming Certification
Dear Affiliate:

This is to certify that UP programming service (the “Service”), to the extent it airs children’s
programming as defined under 47 CFR 76.255 of the rules and regulation of the Federal
Communications Commission, has aired no more than 10.5 minutes of commercial matter per hour
on the weekends, and no more than 12 minutes of commercial matter per hour on weekdays during
children’s programming, and is otherwise in compliance with the Children’s Television Act of
1990.

The following sets forth children’s programming aired on the Service through and including the
First Quarter of 2016: None.

i
Best regar s,

RetaP vy
Executive Vice President/General Counsel

2077 Convention Center Concourse | Suite 300 | Allanta, GA 30337 | office 770 632 8890



2077 Convention Center Concourse
Suite 300 | Atlanta, GA 30337
770,692.9031 | aspire.tv

April 4, 2016

RE: Children’s Programming Certification

Dear Affiliate:

This is to certify that ASPiRE programming service (the “Service”), to the extent it airs children’s
programming as defined under 47 CFR 76.255 of the rules and regulation of the Federal Communications
Commission, has aired no more than 10.5 minutes of commercial matter per hour on the weekends, and
no more than 12 minutes of commercial matter per hour on weekdays during children’s programming, and
is otherwise in compliance with the Children’s Television Act of 1990.

The following sets forth children’s programming aired on the Service through and including the First
Quarter of 2016: None.

Best regards,

eliss Ingr
VP Bu ness Affa and Channel Operations



April 4, 2016

RE: UP Faith & Family/Children’s Programming Certification

Dear Affiliate:

Thjs is to certify that the UP Faith & Family programming service was in compliance with the
Children’s Television Act of 1990 during the quarter ending March 31, 2016.

rely yours,

Ret ery
Exec e Vice President/General Counsel

2077 Convention Center Concourse | Suite 300 | Atlanta, GA 30337 | office 770 692 8890
UPtv.com



NETWORK’S NAME: VMC
Address: 477 S. Rosemary Avenue #306
West Palm Beach FL 33401

Phone Number: 561-684-5657
Fax Number: 561-684-9690

CHILDREN’S PROGRAMMING CERTIFICATION — FIRST OUARTER 2016

This is to certify that the VMC programming service (the “Service”), to the extent it airs
children’s programming as defined under 47 CFR 76.225 of the rules and regulation of the
Federal Communications Commission, has aired no more than 10.5 minutes of commercial
matter per hour on the weekends, and no more than 12 minutes of commercial matter per hour on
weekdays during children’s programming, and is otherwise in compliance with the Children’s
Television Act of 1990. The following sets forth children’s programming aired on the Service

during the First Quarter (January - March) 2016.

Children’s Programming Aired During Quarter Referenced

100 % of Content

I hereby declare under penalty of perjury that the foregoing is true and correct. Executed this
31st day of March 2016.

Signature: Cotleer £ (lyn

Name: Colleen E. Glynn
(Please type or print)

Title: EVP, General Counsel, Olympusat, Inc.
(Please type or print)




WORD

Network
20733 W, 10 Mile Road, Southfield, Mi 48075 Phone: (248} 357-4566 fax: (248) 350-2531

CHILDREN’S PROGRAMMING CERTIFICATION
{FIRST QUARTER JAN 1 — MAR 31, 2016}

This is to certify that The Word Network (“Network”) as a standard practice does
not air advertising. Time Warner Cable may rely upon this certification for future
calendar quarters unless notified in writing by the Network within five (5) days after
the close of any quarter that advertising has been included in the Network’s
programming and that the Network is in compliance with the Children’s Television
Act of 1990 and with the rules and regulatians of the Federal Communications
Commission.

| hereby declare under penalty of perjury that the foregoing is true and correct.
Executed this 1% day of April, 2016.

Signature: (9 - /‘/{ WL&&

Name; JoHN MATTIELLD

Title: DIRECTOZ & MARCKETIVG




Mar. 11.2016 4:01PM No. 0541

Children’s Programming Certification
First Quarter 2016

This is to certify that TV Asia a South Asian pay TV Service airs programs principally in
Hindi language (Indian local ) with some English Programs in United States did not air
children’s programs and series during the above quarter in 2016.We certify compliance
with the Children’s Television Act of 1990 and the rules and regulations of the Federal
Communications Commission: -

1 hereby declare under penalty of perjury that the foregoing is true and correct.

Executed this 1st day of Jan 2016

[

Si e

(—\2 ose Shoal_

Name

Title

"




ILDREN'S P - T
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC™).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. 1 further certify that I have been designated by
T S0 ¥ooch J—*f? ;-C.  as the official responsible for oversight of compliance with
the FCC children’s programming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

I hereby declare under penalty of perjury that the foregoing is true and correct.

Executed th's fg day of AL L 20/¢ é

Signatur
@ac y'99>
Name (Print)
C.E. 0
Title

DWT 29137443v1 0102438-000008



March 23, 2016

Time Warner Cable

1919 Pennsylvania Avenue N.W, Suite 800
Washington, D.C. 20006

Attn: Maria Browne

Re: First Quarter (January 1, 2016 through March 31, 2016)
TVG Q1 2016 Compliance Certifications

Dear Ms. Browne:
This letter is intended 1o assist Time Wearner Cable in satisfying the following obligations:

¢ Under the Children's Television Act of 1990 and the Federal Communications Commission rules
implementing the Act (Ref, 47 C.F.R §76.225 and §76.1703) (the "Regulations"), ODS
Technologies, L..P. hereby certifies that TVG Network contains no children's programming and is
thus in compliance with the aforementioned regulations.

e Under Section 79.1(j)(2) of Title 47 of the Code of Federal Regulations regarding closed
captioning quality, ODS Technologies, L.P. hereby certifies that TV(G Network is exempt from
the closed captioning rules under the following exemption: 47 C.F.R. §79.1(d)(4) — primarily
textual programning.

Sincerely yours.

Kevin Grigsby
VP & Executive Pr - cer
TVG Network

6701 Center Drive West. Suite 800. Los Angeles. CA 90045
Phone: (310) 242-9400  Fax: (310) 242-9401



X7s
NHK e
Cosrmo - JN
M ICa

2016 FIRST QUARTER CERTIFICATE OF COMPLIANCE
WITH CHILDREN'S ADVERTISING LIMITATIONS

I, Kazuhiro Uemura, Senior Vice President of NHK Cosmomedia America,
Inc. (the "Network") hereby certify the following regarding programming
aired on the Network during the first quarter of 2016.

All children's programming, as that term is defined by the Children's
Television Act of 1990 (the "ACT") and the Rules and Regulations of
the Federal Communications Commission ("FCC") promulgated thereunder,
has been aired on the Network in compliance with the provisions of the
ACTandthe FCC'srules. Asastandardpractice, theNetworkhas formatted
and aired the following children's programs in such a manner that the
total commercial time, including local avails, has not exceeded 10.5
minutes per hour on weekends and 12 minutes per hour on weekdays.

Children's Programs Aired During Quarter

Fun with Japanese (10 minutes)
Fun with Engligh (10 minutes)
Kid's Discovery (15 minutes)
Pythagoraswitch-mini (3 minutes)
Pythagoraswitch (15 minutes)
Peek-a-boo {15 minutes)
With Mother (25 minutes)
wWith Father . (29 minutes)
WithFatherMini (sminutes)
Fook Book Row (10minutes)
Fook Book RowMini (Sminutes)
Nyan-chuWorldBroadcasterMini (s minutes)
Edutainment "Sciencer" Show (25 minutes)
Grand Whiz-Kida TV (34 minutes)
Nosy'’s Inspiring Atelier (15 minutes)
Child-RearingHints & Tips (s minutes)
E Dance Academy (29 minutes)
Otsuta & Denjiro (1Lominutes)
Cartoon:The Rose of Versailles (25 minutes)
Cartoon ; ANPANMAN (25 minutes)
Cartoon: CASE CLOSED (25 minutes)
Cartcoon:CHIBI MARUKO CHAN (25 minutes)
Cartoon:Kuroko'sBasketball (25 minutes)
Cartoon;ONE PIECE (24 minutes)

The Network will continue to comply with the ACT and FCC rules, as they
apply to the Network's programming during the next quarter. The Network
keeps complete records of advertising on children's programs, and these
will be made available promptly upon request.

March 31, 2016 ~
Date Name: Kazuhiro Uemura, SVP

& # K Cosmomedia America, INc. 100 Broadway, 15th Floor, New York, NY 10005  Tel 212.262.3377 Fax 212.262 5577



VigCOM

COMMERCIAL TIME - CHILDREN’S PROGRAMMING
VIACOM MEDIA NETWORKS CERTIFICATION: 1% Quarter 2016

The following certification is provided regarding compliance during the period of
January 1, 2016 to March 31, 2018 (the “Current Quarter”) with the commercial
time limitations set forth in the FCC's April 12, 1981 Report and Order
implementing the Children’s Television Act of 1890 {the "Act”) and the rules
adopted therein.

NICKELODEON aired children’s programming during the Current Quarter to the
extent indicated by the attached program schedules. The children's programming
NICKELODEON aired during the Current Quarter contained commercial matter in
an amount that was not more than 12 minutes per hour on weekdays and 10.5
minutes per hour on weekends. NICKELODEON accordingly certifies that it is in
compliance for the Current Quarter with the limitations set forth in the Act and
FCC rules.

NICK JR., TEENNICK, NICKTOONS, NICK AT NITE and MTV aired children’s
prograrmming during the Current Quarter as indicated by the attached program
schedules for those services, but to the extent these services carried
commercials, the amount of commercial matter was within the time limitations set
forth in the Act.

Program services MTV2, MTVU, MTV HITS, BET JAMS, MTV LIVE, VH1, VH1
CLASSIC, BET SOUL, LOGO, CMT, CMT MUSIC, COMEDY CENTRAL, TR3S,
SPIKE TV, BET, BET HIP HOP, BET GOSPEL and CENTRIC did not air any
children’s programming subject to the requirements of the Act during the Current
Quarter.

VIACOM MEDIA NETWORKS,
a division of Viacom international Inc.

By’ 1
Daniel M. Mandil
Senior Vice President & Deputy General Counsel
Corporate Law Department

CDOM #8534



STUDIO 3 PARTNERS
ﬁ ;:é:;a, LIONSGATE

COMMERCIAL TIME — CHILDREN’S PROGRAMMING
STUDIO 3 PARTNERS LLC CERT!FICATION
1 QUARTER 2016

The following certification is provided regarding compliance during the period of
January 1, 2016 to March 31, 2016 (the “Current Quarter”) with the commercial time
fimitations set forth in FCC's April 12, 1991 Report and Order Implementing the
Children’s Television Act of 1990 (the “Act”) and the rules adopted therein. EPIX did not
air children’s programming during the Current Quarter. EPIX accordingly certifies that it
is in compliance for the Current Quarter with the limitations set forth in the Act and FCC

rules.

STUDIO 3 PARTNERS LLC

Ik thuL

Name Mark S, Gree berg
Title: President & CEQ




Certification of Compliance with Children’s Television Act of 1990
{Non-Broadcast Networks)

This is to certify that during the quarter ended March 31, 2016, Hemisphere Media Group, inc.'s
non-broadcast networks known  Cinelatino, Centroamerica TV, Pasiones, and Television Dominicana,
did not air any pro ratis and/or serie specifically designated for children 12 and under.

By:
Name: Franc imenez
Title: General Manager Cable Networks
Date: 3/31/2016



Broadecast Networks
e WAPA Television (WAPA-TV, WNJX-TV, and WTIN-TV, including multicast streams)

Non-Broadcast Networks
WAPA America
Cinelatino
Centroamerica TV
Pasiones

Television Dominicana

*® ® % 5 @



Certification of Compliance with Children’s Yelevision Act of 199
(WAPA America)

During the quarter ended March 31, 2016, WAPA America alred the following program(s), which was/were
originally produced and broaticast for an audience of children 12 years old and under:

Day/Time Program Title
1/2 - 6:00am — 6:30am Family K
1/3 - 6:00am - 6:30am Family K
'1/9 ~6:00am —6:30am Family K
1/10 — 6:00am — 6:30am Family K
1/16 — 6:00am - 6:30am Family K
1/17 - 6:00am ~ 6:30am Family K .
1/23 - 6:00am — 6:30am Family K
1/24 - 6:00am — 6:30am Family K
1/30- 6:00am - 6:30am Famlly K
1/31 ~ 6:00am - 6:30am Family K
2/6 —~6:00am - 6:30am Family K
2/6 — 6:00am — 6:30am Family K
2/7 - 6:00am - 6:30am Family K
2/13 - 6:00am — 6:30am Family K
2/14 —6:00am — 6:30am Family K
2/20 - 6:00am — 6:30am Family K
2/21 ~6:00am - 6:30am Famliy K
2/27 - 6:00am - 6:30am Family K
2/28 - 6:00am ~ 6:30am Family K
3/5-6:00am - 6:30am Family K

3/6 -6:00am —6:30am Family K



3/12 - 6:00am —~ 6:30am Family K

3/13 ~6:00am — 6:30am Family X
3/19 - 6:00am — 6:30am Family K
3/20 - 6:00am - 6:30am Family K
3/26.— 6:00am — 6:30am Family K
3/27 - 6:00am — 6:30am Family K

This is to certify that the commercial matter broadcast during the time periods within which satd
programs were broadcast did not exceed 10.5 minutes per hour for weekends and 12 minutes per hour
for weekdays. In addition, no advertisements for products related to these programs aired in or
adjacent to the related programs and dld not display any website addresses within or adjacent to the
program, unless such display was in accordance with the FCC’s requirements regarding such display.

. {Atiached are the officlal logs for those days)

Ve

-~

By:

. o -

Name: Jos ._Ijz;mos'/
Title: Vice President
Date: 3/31/2016



AMERICA

April 4, 2016

Subject: WGN America Children's Television Act Compliance Certification

This will certify that no programs subject to the FCC’s commercial time limits for children’s
programs were broadeast over WGN America during the 1st guarter of 2016. We will continue to
certify Children’s Television Act Compliance quarterly. If you have any questions or need any further
assistance, contact me at 773-883-3255,

Sincerely,
Carmen Finch
WON America

cc: Chuck Sennet



CHILDREN'S PROGRAMMING CERTIFICATION
1st Quarter: January 1, 2016 to March 31, 2016

This is to certify that the list set forth below identifies all programs and series transmitted during
the above referenced calendar quarter that were originally produced and broadcast primarily for
an audience of children 12 years old and under. As a standard practice, we formatted and aired
each of the children’s programs and series identified below so that the total commercial time
(including local ad avails, promos for non-educational programs and adjacent ads running before
or after the program within the same clock hour) did not exceed 10.5 minutes per hour on
weekends, and 12 minutes per hour on weekdays, in compliance with the Children’s Television
Act of 1990 and the rules and regulations of the Federal Communications Commission (the
“FCC”).

None of the following programs or series included any commercial spots including local ad
avails, promos for non-educational programs and adjacent ads running before or after the
program within the same clock hour that contained references to, characters or actors from, or
that offered products related to, the underlying program or series. Any instances in which the
children’s programming commercial limits were exceeded during the referenced calendar quarter
are explained in detail below. I further certify that I have been designated by

($Com<$/ /- e ﬂ/ 2 Mas the official responsible for oversight of compliance with
the FCC children’s f)rogramming commercial limits, and I am familiar with the Regulations.

List children’s programs run during calendar quarter:

I hereby declare under penalty of perjury that the foregoing is true and correct.

Execute 24 day of M"/‘VL 20/4.

igna‘ure

jaw #en/<65

Name (Print)

/e?f'qﬂﬁuj;/dfﬁ

Title

DWT 29137443v1 0102438-000008



WORLD
FISHING
RETWORK

Children's Programming Certification
Q1, 2016

World Fishing Network certifies that:

1. It was in compliance with the Children’s Television Act of 1990 and the implementing
rules of the Federal Communications Commission during the first quarter of 2016 and
remains in compliance with the foregoing.

2, It presently does not contain any programming within the definition of "children's
programming" under such rules.

World Fishing Network LLC
By:

Title: General Counsel
Date: April 1, 2016




